THECREATIVE ECONOMY
INDIANA

Prepared by
The Community Research Institute
at Indiana Universiti?urdue University Fort Wayne

March8, 2016




Table of Contents

Table of Contents

[ 0 To 18 Tox 10 o TP PO EPPP O PPPPPPRPPPPN 3
About the IPFW Community ReSearch INSHLULE. ...........cuuviiiiiiiiiiiiieee e 4
About the Indiana ArtS COMIMISSION. .......uitiiiiiiiiiieiia et e e e e e s eeeeeeeanaee 4
About Arts United of Greater FOrt Wayne, INC.........ccoooi oottt er e e e e e 4

I, SUMMArY Of FINAINGS ... e e e e e e e e e e e e e e e e e e e e e e e e s s e e s s e e e enannnnes 5
Employment in the Overall Creative ECONOMIY...........uuiiiiiiiiiiiiiieee e 5
Empbyment in Creative OCCUPALIONS. .........uuuiiieeeiiiiieeiee e e s st e e e e e e e e e s s e e e e e s s annnreeeeees 6
Employment in Creative INAUSTIES. ... ...ttt e e e e e e e e e e e e e e e e e e e e e e s e s e nnnnnes 7
The Rise of the Creative ENrEPrENEUL.............uiiiiiiiiiiiieieeeer et e e e e e e e 8

LTI, =3 4 oo (o] oo | 2SO U R 10
PrION RESEAICHL. ....eeeiie ettt e e e e st e e e e e r e e e e e e nnnreeees 10
Economic Modeling Specialist INtl. (EMSI 2015.3)......ccoiiiiiiiiiieieieiieie e 10
Advantages and Disadvantages of Review Meth@lolo............ccccciiiiiiiiiiiiiiiiiiieceeeeeeeeeee, 10
QLIC=L 0011 T0] (oo Y SRR 11
Indiana Arts Commission Designated REGIANS.........ccccccuuiiiiiiiiiiiiiiiiiieerrereer e e e aa e e e e e e e 12
Population Change bBY REGIOM..........uuuiiiiieiiie e e e 12

IV. Measuring JObS in Creative INQUSTIES. ........cooiiiiiiii et 14
Wages iN Creative INAUSTIES .. ...vueieeiiieeeeeeeee et e e e e e e eeeeee s 16
Changes in Creative INAUSLIY JORS........uuuiiiiiiiiieicceecee e 19
EStabliSNMENT DALAL........eeiiiiiiiie e e e 19

V. Measuring Jobs in Creative OCCUPALONS. .........uuuiiiieeiiiirieiieee e et e e e e s e e e e snbeneeeeaeens 22
Changes in Creative Occupation Jobs and 2015 Wages..........cooeeeeciicvnevmniiiiiiieiieeeeeeeeeeeeeeeens 23

VI. Putting it Together: The Full Effect of the Creative®ugn.................ccoeeeeiiciiiiiiiiiiieireeeeeee, 25

Y o] 01T T Lo = PSP UUUPPUPRUURP 35
Appendix A. Creative Industries and OCCUPALIONS. ...........ociiiiiiiiiiiieeniiie e 35
Appendix B. Creative Industries: Job Level@mange in Indiana and the Arts Regions............. 38

Region 1 Creative Industries (sorted in order of highest total jobS)............ccci 41
Region 2 Creative Industries (sorted in order of highest total jobS)............c 44
Region 3 Creative Industries (sorted in order of highest total JObS)...........oovviiiiiiinii i 47
i
> % IPPW Community Research Institute

INCAANA ST % ARTS
gLy uuiren



Table of Contents

Region 4 Creative Industries (sorted in order of highest total jobS)............ccccoi 50
Region 5 Creative Industries (sorted in order of highest total JobS)...........cccccoiiiiiiiinnld 53
Region 6 Creativimdustries (sorted in order of highest total jobS)........ccvvvviiiiii Ll 56
Region 7 Creative Industries (sorted in order of highest total JObS).........ccccccvvvivve Ll 59
Region 8 Creative Industries (sorted in order of highest total JobS)............ccccooiiiiiiiinld 62
Region 9 Creative Industries (sorted in order of highest total JobS)............ccccooiiiiiiiienld 65
Region 10 Creative Industries (sorted in order of highest total .jobS)............ccccccvvivvviriirinnnee. 68
Region 1Zreatvve Industries (sorted in order of highest total jobS)..........ccccccviviiiniiiiiininnee. 71
Appendix CCreative Occupations: Job Level and Change in Indiana ektthRegions............... 74

Region 1 Creative Occupations: Job Level, Change from 2010, and Pay by Occupation....76
Region 2 Creative Occupations: Job Level, Change from 2010, and Pay by Occupation....78
Region 3 Creative Occupations: Job Level, Change from 2010, and Pay by Occupation....80
Region 4 Creative Occupations: Job Level, Change from 2010, and Pay by Occupation....82
Region 5 Creative Occupatiodsb Level, Change from 2010, and Pay by Occupation......... 84

Region 6 Creative Occupations: Job Level, CHamige201Q and Pay byccupation................. 86
Region 7 Creative Occupations: Job Level, CHamige201Q and Pay by Occupatian.............. 88
Region 8 Creative Occupations: Job Level, Change from 2010, and Pay by Occupation...90
Region 9 Creative Occupations: Job Level, CHamge201Q and Pay by Occupatian............... 92

Region 10 Creative Occupations: Job Level, Change from 2010, and Pay by Occupatian..95
Region 1Zreative Occupations: Job Level, Change from 2010, and Pay by Occupation.....97
Appendix D. Creative Industry Employment and Creativcei@ational Employment by County.....99

Summary Tables for ApPendiX.D........eeeeeiiiiiii 100

COUNLY TADIES. ... ..o e e e e e e e e e e e e e e e e e e e e e e e e e s e ae s s ae s e e nanneanrennnes 103
g N | .
= IPFW Community Research Institute

INEAANA ST % ARTS
gLy uuiren



I. Introduction

|. Introduction

With support from the Indiana Arts Commission, Arts Uniéreater Fort Wayndnc.commissioned the

Community Researdnstitute at Indiana Universityurdue University Fort Wayne to condacteviewof the

Creative Economfpr the state of IndianaThe Creative Economydsfined by the New Englar@reative Economy

Framework asarangg¥ a2 O0O0dzLJr GA2ya YR AYyRdzZAGNARSa (GKFd F20dza 2y
322RaX aSNIBAOSa I yTRisrevighiprdvides$ Oasalirte frofilaiiCRatde Nddustdeand

Creative Occupationsegmentedor the state, by regio and by county.

The overall objective of this project is to gatterd establish 6 aSf AyS LINBFAES F2NJ LYRALI y|
support the activities of the Indiana Arts Commission and its stakeholders as they seek to:

a  Communicate the impact of thCreative Economy to decision makers, policy makers, academics, and
practitioners;
LRSyGAFes OflraaAife YR YSIadiNBE GKS O2yGNRodziAz2zya 27
Strengthen communities across the state of Indiana by measuring anchaoivating the impact of the
Creative Economy at state, regional and county levels; and
a [nitiate a best practice of utilizing data to benchmark the Creative Economy, develop performance
metrics, and initiatediscussion aboubngterm strategies that align with broader goals for economic
development and quality of life.

Thereviewis achieved by compilindataabout employment byCreativelndustry(e.g. dance companies,
museums, historic sitearchitecture firm¥, employmentoy Creative Occupatiofe.g. artists, graphic designers,
musicians), and the overlap between the twidhe treetypes of creative jobsound within Creative Industries and

Creative Occupatiorareidentified belowand totaledin this reviewas a part of he comprehensive number of
creative jobs irindiana.

Creative jobs for the purpose of this review are defined as:

1. Jobs irCreative Industriewhichare not classifiecasCreative Occupatior(®.g. an accountant that works
at anorchestrg

2. Jobsn Creativelndustrieswhichare classifiedasCreative Occupatior(®.g. a graphic designer that works
at an advertising agengy

3. Jobs that are not in th€reative IndustrieBut are classifiedasCreative Occupatior®.g. themusic
director at a church)

Additionally, data was gathered to providedeeperunderstanding of employment trends withiny RA | Yy I Q&
Creative Economyincluding:

Traditionalpayrollemployeesversusselfemployed workers;

Current year estimates for wages, benefit supplements and employers;

PostGreat Recessiottrends, including changes in population, number of jobs and wiges 2010 to
2015 and

a  Creative industry profiles for all 92 counties of the state of Indiana and eleven satgsignated by the
Indiana Arts Commission.

This research isggregated on both the individual county level and on the regional level. The Indiana Arts
Commission delivers many of its services through a decentralized system of eleven Regional Arts Partners each of
which provide regranting services, technical assistaaind information and referral to the artists, organizations

and communities in their respective regions.

IPFW Community Research Institute



I. Introduction

About the IPFW Community Research Institute

The Community Research Institute (CRI) is one of IPFW's commitments at the Fort Wayne campus to
promote the growth and vitality of northeast Indiana. The Institute serves as one of the portals linking
expertise at IPFW with the needs of public, privated aon-profit leaders in northeast Indiana. CRI

provides contrachased research and analytical services through ongoing support, spedéitim

reports, presentations, and econongommentary. Th&€ommunity Research Institute was founded in

1982 by Dr. Rfomas Guthrie, who served as the director for twenty years, and led by John StaAffCRI,

from 2003 until mig2013.This study was prepared under the direction fo Ellen Cutter, AICP and

supported by researcher Valerie RicNR & 2 y @ h @S NJ-yéd [8stoty yit has grontzbéedr® o n

I GNHZAGSR LI NIYSNI Ay y2NIKSIFad LYRAIFIYylIQa o6dzaAiySaa

About the Indiana Arts Commission

The Indiana As Commission is an agency of statwgrnment funded by théndiana General

Assemblyand theNational Endowment for the Artsa federal agency. On behalf of the people of Indiana,
the Indiana Arts Commission advocates engagement with the arts to enricjuiigy of indvidual and
community life. The Arts Commission encourages the presence of the arts in communities of all sizes
while promoting artistic quality and expressidrhe Arts Commission advocates arts development
opportunities across the state, drstewardshe effective use of public and private resources for the

arts. It stimulates public interest in, and participation with, Indiana's diverse arts resources and cultural
heritage. The Arts Commission works to enhance public awareness of thifedtsg learning
opportunities, and arts education programs. Governed by-mg&hber board of gubernatorial
appointees, the IAC serves alizdgins and regions of the state.

About Arts United of Greater Fort Wayne, Inc.

Founded in955, Arts United of @ater Fort Wayne exists to bring collective focus and supiocatts

and culture in northeast Indiana. Arts United is the only United Arts Fund and regional arts council

serving the communities of northeast Indiana, and operates as a Regional Arts Partretnalf of the

LYRAFYIlF I NI& /2YYA&aaArzyd ! Nla ! YyAGSRQAE YAadaarzy Aa
mohilizing resources to elevagguality of life.! NI a | yAGSRQa O2NB LINPINI Ya | NX
promotion, management and operation of the Arts Campus in downtown Fort Wayne, capacity building

for nonprofit arts organizations through grants and centralized business services, and community arts
development and coordination.

4 &
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II. Summary of Finding:

II. Summary of Findings

Forthe purposes of this stud the IndianaCreative Economy & 06 NR | Rf & RSTAYSR dzaAy3a |
industries that focus on the production and distribution of

Odzt GdzN¥ £ 3I22RazX aSNBAOSAXE YR AyidStfSOGdzrt LINRPLISNIL&¢
Englaml Creative Economy Framework). As a result, this The Creative Economy is defined as a
studymgves beyonq tht'{aradltlopal.mdustry rewew of NI v 3 & 2F 4200dzLI G 7
nonprofit arts organizationandindividualartisans by .

including diverse creativeccupations and industries that focus on the production and

including graphic designers, reporters, daddscape distribution of cultural goods, services
architects, to name a fewJsing methodologgonsistent y R A y G§StfSOGdz ¢ L
with an emerging national standadeveloped by the
Creative Economy Coalitida measure the size amstope
of the Creative Economyhe following information has
surfaced.

NEWENGLANDDREATIVECONOMYRAMEWORK

Employment irihe Overall Creative Economy

LYRALFYLFQa / NBI {idSroveing®@tsliggyl80,6213ohsRikiaddzéryisector had total
employment 0f160,621highly skilledobstotaling $3,723,680,144 in wages and salaie®3015.The Creative
Economy accaus for 4.3 percentf all jobs in Indianand 2.5 percent ofotal salaries and wages fatl Hoosier
workers.

This review measures employment by Creative Industry and by Creative Occupation. Through these reviews, three
sets d creative jobs can be identified:

1. Jobs irCreative Industriewhichare not classifiechs
Creative Occupation(®.g. an accountant that works at

an interior design company) Creative
2. Jobsin Creative Industrieghichare classifiecas Industry
Creative Occupatior(®.g. a graphic designer that Jobs

works at a advertising agengy

3. Jobs that are not in th€reative IndustrieBut are
classifiedasCreative Occupatiorn(®.g. themusic
director at a church)

The number of creative jobs cannot simply lielad together to measure the full effect of the Creative Economy
because there is overlap. For example, a graphic designer (Creative Occupation) at an advertising agency (Creative
Industry) would be doubleounted. In order to estimate the total number Gfeative Economy jobs, the overlap

must be considered. The logic for this process is described in a later section.

160,621Creative Jobm Indiana
70,1384 h (i K S NECreat®ed & 36,150CreativeOccupationJobsin = 54,333 Creative Occupation Jolrs
Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Firm
106,288 Creative Industries jobs | 90,483Creative Occupation jobs

o]
e
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II. Summary of Finding:

The Creative Economy is a hybrid sector, consistirgnofmber ofindustries and occupationsith similar

characteristics. For this reason, creative jobs cafobed innearly alltraditional employment sectors (i.e. a

graphic designeemployed in the Fiance and Insurance Sectofhe Creative Economy also includes a significant

number of seHemployed workers who earn a living through contracts with businesses in multiple industries. A

similar hybrid sector is Information Technology, in which jobs @ faund in nearly every employment sector

and are often performed by sefmployed workers. When Creative Economy employment is compared to

employment intraditional sectors the Creative Econontyas all Sy G K LJX  OS N¥ y{ Ay 3 2dzi 2F L

State of Indiana Sector Employment

Manufacturing |

Government

Health Care and Social Assistant
Retail Trade’

Accommodation and Food Service
Adm., Support, Waste Mgmt (Temp Serus)
Other Services]

Construction |
Transportation and WarehousmL
CREATIVE

Professional, Scientific, & Tec]|
Finance and InsurancL
Real Estate and Rental and Leasing
Wholesale Trade|
Educational Services=mmm
P
L
P

Crop and Animal Production
Arts, Entertainment, and Recreatior
Information

Mgmt of Companies and Enterprls?

Utilities
Mining, Quarrying,Gas Extractio

0 100,000 200,000 300,000 400,000 500,000 600,000

industries.

Employment irCreativeOccupations
L ¥ R A Crgativ@ @ccupationsonsist of 90,483 jobs. Creative
Occupationgre vocations and occupations that focus on the

production and distribution of cultural goods, services and Payroll

intellectual property that areneasured by the Standard jgg’/s
Occupation Classification (SOC) systéhis study classifies 48 Self 0
occupation codes as part of the Creative Economy. Employed
Jobs
CNRY Hnmn (2 wnmpz G2GFf SY 57% NB I G

Occupations increased by 5.6 percedelfemployment in
Qreative Gccupations increased by 8.1 perceRtayroll
employment in Creative €zupations increased by 2.5 percent.

¢CKS | @SN 3S K2dz2NI & 43S F2NILYRAFYFQ&a / NBFGABS hOOdzLI .
F @SN 38 K2dzN¥ & ¢3S F2NIFff 2F LYRAFYIlI Q& 200dz2Ld GAz2zy SY!

The top five Creative Occupations for the state of Indiana in ternstafemployment are:

o Photographers; 12,682 jobs
Grewby 3.7% from 2010 to 2015

o Musicians and Singers,918 jobs
Grewby 11.5% from 2010 to 2015

o Writers and Authorg 6,410 jobs
Grewby 16.5% from 2010 to 2015

4 &
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II. Summary of Finding:

o Graphic Designers6,292 jobs
Grew by 4.3%rom 2010 to 2015

o Interpreters and Translators4,306 jobs
Decreasedy 2.2% from 2010 to 2015

The counties with the highest percentage of employment in Creative Occupations are:

o Sullivan

13.4% of total employment in all occupations
o Clinton

5.7% of totakmployment in all occupations
o Brown

5.5% of total employment in all occupations
o Hamilton

4.4% of total employment in all occupations
o Boone

4.0% of total employment in all occupations
o Hancock

4.0% of total employment in all occupations

Employment irCreative Industries
LYRALFYLlFQa / NBIFIGADS Ly RUEAtiVAR

Industries areousinesses, nonprofits and other establishment Self
that focus on the production and distribution of cultural good: Er?]%lggEd
services and intellectual property that aneeasured by the 40%
North American Industry Clafisation System (NAICShis

study classifies 67 industry codes as part of the Creative

Economy.

Payroll
Jobs
60%

CNRBY uHnmn (G2 HnampI SYLX2eYS$
Industries decreased by 1.1 percent. Satiployment in
Credive Industries increased by 7.5 perceRayroll
employmentin Creative Industriedecreased by 6.0 percent

The top five Creative Industries for the state of Indiana in terms of employment are:

o Independent Artists, Writers and Performers4,640 jobs
Grew by 9.7% from 2010 to 2015

o Wired Telecommunications Carrier&l1,010 jobs
Decreasedy 13.2% from 2010 to 2015

o Commercial Printers9,939 jobs
Decreasedy 13.8% from 2010 to 2015

o Newspaper Publishegss,675 jobs
Decreasedy 17.9% from 2010 to 2015

o Photography Studias4,632 jobs
Grewby 7.9% from 2010 to 2015

The counties with the highest percentage of employment in Creative Industries are:

>
g 'lj IPRW Community Research Institute
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II. Summary of Finding:

o Montgomery
6.8% of total employment in all industries

o Noble

5.5% of total employment in all industries
o Brown

5.2% of total employment in all industries
o Hamilton

5.0% of total employment in all industries
o Floyd

4.2% of total employment in all industries
o Monroe

4.2% of total employment in all industries

In five of the eleven regions designated by theidmé Arts Commission, Creative Industries average pay is higher

GKFYy GKS NBIA2YAEAQ | @SNI ISnplayedil099 enmyloyleds fire ekatudéid ZTeeSaaivingg K Sy &
chart presents average total wages and seppnts for payroll jobs in Creativedustries and all industries by

region.

$70,000

$60,000
$50,000

$40,000
$30,000
$20,000
$10,000

$0

Indiana Region Region Region Region Region Region Region Region Region Region Region
1 2 3 4 5 6 7 8 9 10 12
m Creative Industries Payroll Job Wages and Supplements

m All Industries Payroll Job Wages and Supplements

TheRise of the Creative Entrepreneur

SelfSYLJX 28 YSyd Ay LYRAL Yl QaFrém\2810 to ROA5 grévd inyh2 NMignbeAokseld 2 2 YA Yy I @
employed creative jobs significantly outpaced growth in payroll jobs in both Creative Occupations and Creative
Industries. Creativentrepreneursg or selfemployed creative workers are individuals who cayron a trade or

business as a sole proprietor or independent contractor. Mostesaifloyed creative workers report their

earnings to the Internal Revenue Service ushegl099annualincome tax form

SELIEEMPLOYMENT IREATIVE OCCUPATIONS
Creativeentrepreneurs make up about 57% of all employment in Creative Occugatitth 51,657 jobCreative
SYGNBLINSYSdzNBE AY LYRAFYlFQ&a / NBFGAGS hOOdzLI GA2ya St NYySR

The top five Creative Occupations for the state of Indiananmseof sefemploymentare:

¢ s’
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II. Summary of Finding:

Photographerg 11,614 selemployed jobs

Grew by7.4% from 2010 to 201®2% of all jobs as photographers are sstfployed.
Writers and Authorsg 5,826 seliemployed jobs

Grew by 18.1% from 2010 to 20181% of all jobs as vters and authors are seémployed.
Musicians and Singet$,313 seHemployed jobs

Grewby 18.0% from 2010 to 201%7% of all jobs as musicians and singers areesafloyed.
Interpreters and Translatos3,502 selemployed jobs

Decreased b%.3% from 2010 to 20181% of all jobs as interpreters and translators are-self
employed.

Graphic Designers3,086 selemployed jobs

Grewby 4.9% from 2010 to 201549% of all jobs as graphic designers areesalbloyed.

SELEEMPLOYMENT IREATIVE INIBTRIES

Creative entrepreneurs make w@bout 40% of all employment in Creative Industries with 42,266 jobs. Creative
entrepreneurs make up 6.1% of all sethployed workers in Indiana. NB I G A @S Sy i NS LINB y S dzNA
Industries earned a totalf $804,185,923 in 2015.

The top five Creative Industries for the state of Indiana in termsetiemployment are:

e
e

INCIANA. A1 S

(0]

Independent Artiss, Writers and Performers14,305 selemployed jobs

Grew by9.9% from 2010 to 20138% of all jobs as artists, writeasd performers are seémployed.
Photography Studiags3,625 selemployed jobs

Grew by 37.9% from 2010 to 20188% of all jobs in photography studios are-getiployed.

Fine Art Schools2,436 selemployed jobs

Decreased by 9.8% from 2010 to 2085% of all jobs at fine art schools are satfiployed.

Graphic Design Serviae$,998 selemployed jobs

Grew by 0.4% from 2010 to 20131% of all jobs in graphic design services areeseffloyed.

Wired Telecommunications Carrier,577 selemployed jbs

Decreased by 25.0% from 2010 to 2018% ofall jobs at wired telecommunication carriers are self
employed.

-
’]l IPFW Community Research Institute

Ay



lll. Methodology

lll. Methodology

Prepared by the Community Research Institute at Indiana Unive?sitgue University Fort Wayne for the Indiana
Arts Commissionn partnershipwith Arts United of Greater Fort Waynthisreviewprovidesa baseline profile of
Creative Industries and Creative Occupations, segmented for the state, by region and by county.

Prior Research

At this time, here is no officiallyecognized standard for defining and measuring employment in the Creative

Economy. This study adopted a methodology that has been accepted by the Creative Economy Coalition, a

standing working group of the National Creativity Network. The Creative Eco@oalition seeks to understand,

support and advance creative industries and creative economies in North Américaigh the standardization of

research methodology. In 2014, the Creative Economy Coalgigawed,summarized and compiled 27 different

definitions ofthe creative @onomy usedn previous statewvide reportsto create a standardizelist of 67

AYRdAZZGNARSE O6YSIFadaNBR GKNRdzZK GKS b2NIK ! YSNAOIY LyRdzii
(measured through the Standard Occupatibna/ f  8aA FAOlI GA2Yy &d2aidiSYZX a{h/ é¢0d Cdal
was defined to be inclusive of at least two of the following three categories: for profit creative service businesses,

nonprofit arts groups, and independent creative businesses. fidhesiriesand occupations defined to be in the

Creative Economare identified in AppendiA. Similarresearchhasbeen performed by the New England

Foundation for the ArtSNorth Carolina Arts Coungc(Creative Alliance Milwaukee and the Houston Arts Alliance,

among others.

Similar researclbonducted by Americans for the Arts to develogeative Industries: Business & Employment in the
Artsrelies on Dun & Bradstreet business and employment data for both nonprofit afarddit arts sectorsThe
strength of tre Americans for the Arts approach is that it is regularly updated, easily localized to any city, county,
state, region or political jurisdiction, and easily accessible to anyone on the Americans for the Arts website.
However, lecause not all businesses istgr with Dun & Bradstreet, the Americans for the Arts approach
significantly underepresents employment in creative industries.

The National Endowment for the ARNEA)} Y R G KS | o{ ® 5SLI NIYSyd 2F / 2YYSNDOSQ
is currently developing a blueprint for capturing thationaleconomic value of arts anzultural workers and

volunteers and their contribution to Gross Domestic Prodiibe result will be the firsever U.S. Arts and Cultural

Production Satellite AccoanThis research will allow the Creative Economy to be compared internationally using
standardssharedby economists in the UK, Canada, Austr&jaain,Colombiaand other nationsCurrently, only

preliminary estimates are available at a national levetuFe analysis from the NEA will likely provide more

localized data.

Economic Modeling SpecialistlIQEMSI 2015.3)

The Community Research Institwieed data provided by Economic Modeling Specialists Intl. (EMSI 2Gd5.3)

access NAICS and SOC inforomdtiy R LINE @A RS SYLX 228YSyd SadAYEMS&a F2NJ LYR
considered the golgétandard of workfoce and economic modelirgpftwareand used throughout North America

by universities, economic and workforce development agencitesmbers otommerceand government units.

EMSI compiles data from multiple dated®es to provide a more completend highly reliablgicture of economic

and workforce trends.

Advantages and Disadvantagéfeview Methodology

The use of standardized data systemsyades uniformity and comparability in the presentation and analysis of
statistical dataAlthough there are defined sebf occupations and industries in which creative jobs are foitrid,
generally acknowledged that neithére Creative Industry or Creative Occupatish is allinclusive.

2 >
g M IPRW Community Research Institute
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lll. Methodology

For example,his studymethodology doesot include avocational artistsfudent artistsyolunteers, or other
individuals otherwise involved in thereative Economyho do not report eanings to the government.

Additionally,there are regional specialties which are certainly creadivelefined byarious criteria established by

localized artsouncils and coalitiondut are not captured in the data reported to the government and cegdiby

EMSIFor instance, Northeashdiana is the corporate home of Vera Bradley, \hiceates a distinctive line of

handbags, travel items, and accessories. It would most likely be universally agreed that there is a great deal of

artistic creativity ocurring at Vera Bradley, but the NAICS for this company (318®% Sy Q& | I yRol 3 | yR
Manufacturing or 551114 Corporate Subsidiary and Regional Qffscast included in thestandardized RICSist

accepted by the Creative Economy Coalitiélithoughthe NAICS for Vera Bradley is not included, it is possible that

some ofthe occupations within Vera Bradley that are identified as creative will be identified in this process.

Furthermore, EMSI does not provide very figrain, countylevel estimates oémployment or establishments in
situations for which there is limited or insufficient data. As another exapglecal arts council mayount the
membership of a historic site usj its regiorspecific criteria, but the same historic site may appearin the
establishment data provided by EMBIthat category

Even thougtsome locakedCreative Economgctivity isnot fully includedin this analysisthe use ofa consistent
definition of generally accepted NAl@&sd SOCodesis what makes thisxformation highly useful and comparable
acrosscounties, regions and states

Terminology

For the purposes of this analysis, we will use the following terms and definitions.

o Creative Economylefined by the New Englar@reative Economframework asarahS 2 F a2 OO dzLJ & A 2
and industries that focus on the production and distribution of cultural goods, services and intellectual
LINR LISNII & d¢

a  North American Industry Classification System (NAWeS&loped by the United States Office of
Management and Budgeind defined by the United States Census Burean@sK S a il y R NR dza SR
Federal statistical agencies in classifying business establishments for the purpose of collecting, analyzing,
and publishing statistical data related to the U.S. business ecotamy

o Standard Occupational Classification (S@&fjned by the United States Bureau of Labor Statistics as the
GaeaiasSy dzaSR o0& CSRSNYIf adGridradaaolrt +r3aSyoasSa G2 Ot
purpose of collecting, calculating, dissemiratingdata. All workers are classified into one of 840 detailed
200dzLJr GA2ya | OO2NRAY3I (G2 GKSANI 200dzLdr A2yt RSTAYAID

o Creative Industriesbusinesses, nonprofits and other establishments that focus on the production and
distribution of cultural goodsservices and intellectual property that are measured by the North American
Industry Classification System (NAICS) (e.g. art dealers, musical instrument manufacturers, graphic design
firms, etc.)

a  Creative Occupationsocations and occupations that focas the production and distribution of cultural
goods, services and intellectual property that are measured by the Standard Occupation Classification
(SOC) system (e.g.chitects, floral designers, musicians, etc.)

o Payroll Jobsrepresents the number of workers of any business, nonprofit or other establishment who
earn a wage or salary for their work.
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lll. Methodology

o  SelfEmployed/1099 Workersepresents the number of workers who carry on a trade or business as a
sole proprietor or independ® contractor andmost of whomreport their earnings to the Internal
Revenue Service usitlge 1099annualincome tax form

Indiana Arts Commission Designated Regions

There arellregions designated by the Indiana Arts Commissiord all 92 countieare represented ithesell
regions Each region is represented by a Regional Arts Partner contracted lydiamaArts Commission to
enhance the delivery of services and involve local communities in the allocation of state arts funding.

FIGURE ELWENNDIANA ARTS COMNIIBSDESIGNATED REGIO

b20SY ¢KS LYRAFYI | NI aRegichYéy ARdzS 2{¥2 RI2 SMB R4y IKf- OB & ( NHzO (0 ¢

Population Change by Region
To understand changes in the Creative Economy, it is important to understand the larger context of population
growth and decline that has an impact on overall employment.

Althoughil KS &G 0 SQa LJ2 Lddzf | G A 2 ffomkR016a to 2056 NaEhtisuR loging populatign LIS N S v
as demonstrated in Figure Zhree of the 11ndiana Arts Commission designated regions are in areas with

declining populatios. Every county in Region 5 and five out ofceiMntiesin Region 6 have negative population

growth.

The Great Recession hit Indiana hard and projected employment data sugge<291batill be the first year the

state has surpassed precession employment levels. Officially, the Great Recession began in December 2007 and
lasted 18 months, althougbkacharea experienced the recession at different levels arehs argecovering at

their own pace. Some counties are not yet back to theirggeession employment levels. This review uses 2010 as
the benchmark year since that incorporates the first jilar of postrecession data, using the nationally defined

end of the recession as June 2009.
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lll. Methodology

FIGURE: ESTIMATEROPULATION BY REGAQN COUNTY
Region 2015

population

Change
from 2010

Regionl GreaterGary/ Portage/Valparaiso

Lake 489,421
LaPorte 111,418
Porter 167,909
Region totals 768,748
Region2 GreaterSouth Bend

Elkhart 202,843

Fulton 20,425
Kosciusko 78,755
Marshall 47,122
St. Joseph 267,544
Starke 23,043
Region totals 639,732
Region3 GreaterFort Wayne
Adams 34,877
Allen 368,308
DeKalb 42,442
Huntington 36,619
LaGrange 38,669
Miami 35,755
Noble 47,621
Steuben 34,362
Wabash 32,081
Wells 27,869
Whitley 33,452
Region totals 732,055
Region 4Greater Lafayette
Benton 8,672
Carroll 19,921
Cass 38,304
Clinton 32,705
Fountain 16,554
Howard 82,948
Jasper 33,517
Montgomery 38,142
Newton 14,108
Pulaski 12,870
Tippecanoe 185,378
Tipton 15,318
Warren 8,326
White 24,355
Region totals 531,118
Region 5Greater Muncie
Blackford 12,312
Delaware 117,065
Fayette 23,354
Grant 68,294
Henry 48,905
Jay 21,169
Madison 129,802
Randolph 25,237
Rush 16,794
Union 7,214
Wayne 67,419
Region totals 537,565

Region6 GreaterTerre Haute

Clay 26,542
Parke 17,210
Putnam 37,516
Sullivan 20,997
Vermillion 15,603
Vigo 108,380

Region totals 226,248

-1.3%

0.0%
2.1%
-0.4%

2.7%
-1.9%
1.8%
0.2%
0.3%
-1.4%
1.1%

1.3%
3.5%
0.4%
-1.3%
4.0%
-2.8%
0.3%
0.7%
-2.3%
0.8%
0.3%
1.8%

-2.4%
-1.2%
-1.8%
-1.5%
-4.1%
0.2%
0.0%
0.1%
-1.0%
-3.6%
7.2%
-3.5%
-2.1%
-1.3%
1.6%

-3.5%
-0.5%
-4.1%
-2.4%
-1.2%

0.0%
-1.4%
-3.5%
-3.3%
-4.3%
-2.2%
-1.7%

-1.2%

3 »
g
mempasars ARTS

udiren

2015 Change

population from 2010

Region7 GreaterIndianapolis
Boone

Hamilton 309,755 12.1%
Hancock 72,572 3.4%
Hendricks 158,776 8.9%
Johnson 149,336 6.5%
Marion 941,276 4.0%
Shelby 44,618 0.7%

Region totals 1,739,357 6.1%

Region8 GreaterBloomington

Brown 14,929 -1.8%
Greene 32,656 -1.6%
Lawrence 45,642 -1.1%
Martin 10,176 -1.9%
Monroe 144,657 4.5%
Morgan 69,810 0.9%
Orange 19,622 -1.0%
Owen 20,858 -3.4%

Region totals 358,350 1.2%

Region 9Greater Columbus

Bartholomew 80,920 5.3%
Dearborn 49,578 -1.0%
Decatur 26,658 3.3%
Franklin 22,895 -0.7%

Jackson 43,981 3.3%
Jennings 27,981 -1.7%
Ohio 6,031 -1.2%
Ripley 28,473 -1.2%
Switzerland 10,485 -1.3%

Region totals 297,002 1.6%

Region10 GreaterEvansville

Daviess 32,933 3.8%
Dubois 42,482 1.4%
Gibson 33,784 0.8%
Knox 37,851 -1.4%
Perry 19,491 0.4%
Pike 12,574 -2.1%

Posey 25,422 -1.7%
Spencer 20,789 -0.5%
Vanderburgh 182,632 1.6%
Warrick 61,660 3.0%
Region totals 469,618 1.2%

Region12 GreaterMadison
Clark 115,218 4.2%

Crawford 10,628 -0.8%
Floyd 76,634 2.6%
Harrison 39,374 0.0%
Jefferson 32,505 0.2%
Scott 23,677 -2.1%
Washington 27,802 -1.7%

Region totals 325,838 1.8%

INDIANA STATE 6,625,641 2.1%

SOURCEEMSPR015.3

Each region has been identifibg its most populous
city in order to simplify future data tables.
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IV. Measuring Jobs in Creative Industri

I\V. Measuring Jobs i@reative Industries

This section describes the impact of employmerthie67 Creative Industrieglentified as part of the Creative
EconomyCreative Industriesicludebook publishers, advertising agencies, theater companies, art dealersA
list of Creativdndustriesis available ilAppendixA, and more detailed information about employment in Creative
Industries is found in Appendix B

Figure Jdetailsemployment inCreative Industrieg each regin. The number of jobs is given for each type of job
category: total, payroll, and sedfmployed/1099.Payroll jobs inCreative Industriemake up approximately 60
percent of the creative employment in the stat@lthough this ranges from 45 percent (Region 1) to 68 percent
(Region 3). Payroll jobs in genefiad. in total, not just creative jobshake up approximately 81 percent of all jobs.

As described in Figure 3, the total number of jobs inGneative ldustriesin the state decreased by 1.1 percent
from 20102015, and by6.0 percent in the payroll jobs category, but there was a substantial increase in the self
employed/1099 category which increased by 7.5 percent during this tifime of the 11 regionsxperienced

similar decreases in overall creative industry employment, but increases in thensgldyed/1099 category.
Whether this increase is related to a change in jobs related to the Great Recession is not investigated.

Figure 3 f & 2 urfalfoétéd@mpoymenté ALJLINR EA Y G St & W (2 o LISNDSyid 2F SOSN
assignedo aspecific regionand therefore cannot be assigned or allocated to a reglbthese could be allocated

G2 GKS NB3IA2yazr (GKS OKIFy3dS Ay (KS-024percénSB@ad NS G A S Ly R
percent. From this point forward, only employment and wages related to jobs that can be allocated to a region are
reviewed.

> IPFW Community Research Institute
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IV. Measuring Jobs @reative Industries

FIGURE 30BS IRREATIMEDUSTRIEY REGION
Total Percent Change % ofAll Jobs Payroll Percent Change % ofPayroll Self Percent % ofSelf
Creative Since 2010 in Creative Empl. Since 2010 Jobs inCreative  employed Change Since Empl.Jobs in
Ind. Empl Ind. 2015 2015 Ind. 2015 2015 2010 Creative Ind.
2015 2015
7,767 2.1% 3,505 9.5%

Region 1 Greater Gary/

Portage/Valparaiso
Region 2 Greater South Bend 10,017 -7.1% 2.6% 6,278 -12.7% 1.9% 3,739 4.5% 5.8%
Region 3 Greater Fort Wayne 13,097 -0.2% 3.1% 8,885 -3.0% 2.6% 4,212 6.1% 5.1%
Region 4 Greater Lafayette 6,344 -2.2% 2.3% 3,720 -9.4% 1.7% 2,624 10.2% 4.9%
Region 5 Greater Muncie 5,624 -71.7% 2.3% 3,231 -15.5% 1.6% 2,393 5.4% 5.2%
Region 6 Greater Terre Haute 2,273 -17.3% 2.1% 1,426 -23.9% 1.2% 846 -3.3% 4.2%
Region 7 Greater Indianapolis 42,369 2.4% 3. ™% 26,437 -1.3% 1.2% 15,932 9.1% 7.6%
Region 8 Greater Bloomington 5,209 -0.6% 3.2% 2,448 -5.% 1.9% 2,762 4.7% 8.0%
Region 9 Greater Columbus 3,133 7.3% 1.9% 1,614 -1.7% 1.2% 1,519 18.9% 4.8%

Greater Evansville 5,828 -3.6% 2.1% 3,767 -1.2% 1.6% 2,061 3.6% 4.4%

Greater Madison 4,627 -0.5% 2.9% 2,711 -4.2% 2.2% 1,916 5.3% 5.™%
Indiana 106,288 -1.1% 2.8% 64,022 -6.0% 2.1% 42,266 7.5% 6.1%

Unallocated:not included in thetotal 3,212 31.2% NA 3,212 31.2% NA Not reported
above

Source: EMSI, 2015.3
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IV. Measuring Jobs in Creative Industri

While these changegenerally negativen payroll jobs and expanding the selfemployed/1099 categoryyere
occurringwithin Creative Industriesthe total employment within these regions wascreasing as shown irfrigure
4. Region §Greater Bloomingtonyvas the only region to lose employment in thelfemployed/1099 categor{all
employment, not just creativegnd also had the weakestwerallemployment hcrease among all regionsven
though it is not one of the regions identified with population loss from 2010 to 20@&l employment irRegion
8 only increased 1.7 percent whiganployment inw S 3 A 2CyeatiyeQnidustriescreasedoy 3.2 percent. Most
regionsexperienced an increase jobs overall, with large increasespayroll employmentThree regions
experienced a strong increase in seffiployed/1099 jobgall employment, not just creativef 5 percent or more

FIGURE 40BS AND JOB CHANGE ALL INDUSTREREGION

Total Empl Percent Payroll Percent Self Percent

2015. Change Empl2015 Change Employed1099 Change
Since 2010 Since 2010 2015 Since 2010
Greater Gary/ 371,758 4.7% 303,659 4.6% 68,099 5.2%

Portage/Valparaiso

Greater South Bend 391,869 10.3% 327,062 12.2% 64,807 1.8%
Greater Fort Wayne 419,286 7.9% 337,455 9.0% 81,831 3.7%
Greater Lafayette 277,468 8.3% 224,089 9.6% 53,379 2.8%
Greater Muncie 247,002 4.9% 201,102 6.0% 45,900 0.3%
Greater Terre Haute 108,100 2.4% 87,803 2.2% 20,298 3.3%
Greater Indianapolis 1,145,524 11.7% 936,663 12.3% 208,860 9.4%
Greater Bloomington 163,597 1.7% 128,867 2.3% 34,730 -0.5%
Greater Columbus 160,879 9.9% 129,320 11.8% 31,559 2.5%
Greater Evansville 282,675 6.9% 235,375 6.7% 47,300 7.5%
Greater Madison 157,740 6.2% 124,109 7.2% 33,631 2.6%
W 3,725,898 8.3% 3,035,504 9.0% 690,394 4.9%

Overall, employmenin all industries grew faster or recovered better themployment inCreativelndustries.
However,In the selfemployed/1099group, the creative jobs grevfiaster (7.5 percent)han the overall self
employed/1099o0bs (4.9 percent)When reviewing by region, dseobservatiors holdfor all regions except
Region 7 Greater IndianapolisandRegionl0 (GreaterEvansville).

Wagesdn Creative Industries

Figure Sllustrateswhy payroll employment and selémployed/1099 jobsre reportedseparatelyin terms of
wages ad salaries In the selfemployed/1099 categorgf every regionaverage wages are lower in tlzeative
Industriescompared toaverage industry wagefer the selfemployed/1099 jobsalthough those differences are
much smaller in Regions(Greater Fort Waynegnd 10(Greater Evansville)

Overall for the state of Indiana, Creative Industries Payroll Employment has a higher average wage ($53,787) than
the average wage for all jobs ($51,427). The Creative Industries Payroll Employmehidies average wage
than overall wages in Regions 3, 4, 7, 8, and 12.

IPFW Community Research Institute



IV. Measuring Jobs in Creative Industri

FIGURE AVERAGWAGES AND SALARMEBHECREATIVE INDUSTRNES IN TOTAL JOESREGION, 2015

Total of Payroll and SelEmployed/1099 Type: Payroll Employment Type: SeHEmployed/1099
Wages & 2015 Total Wages & 2015 Total Wages & Salaries 2015 Total

Salaries 2015  Supplements  Earnings Salaries 2015 Supplements Earnings 2015 Supplements Earnings

Indiana Creative Industries $34,006 $6,364 $40,371 $43,422 $10,365  $53,787 $19,027 NA  $19,027
All Jobs $38,879 $7,979 $46,858 $41,670 $9,756  $51,427 $26,341 NA  $26,341

[N Creative Industries $26,434 $4,114 $30,549 $38,326 $9,118  $47,444 $16,656 NA  $16,656
All Jobs $39,195 $8,015 $47,210 $42,586 $9,813  $52,398 $24,076 NA  $24,076

SEL[e])”28  Creative Industries $31,159 $6,006 $37,165 $40,039 $9,583  $49,622 $16,247 NA  $16,247
All Jobs $37,639 $7,899 $45,538 $40,300 $9,465  $49,764 $24,210 NA  $24,210

L[ Creative Industries $35,852 $6,504 $42,357 $41,002 $9,587  $50,590 $24,988 NA  $24,988
All Jobs $36,011 $7,099 $43,110 $38,448 $8,820  $47,268 $25,964 NA  $25,964

[ Z88  Creative Industries $29,790 $5,416 $29,790 $39,009 $9,235  $48,245 $16,717 NA  $16,717
All Jobs $36,402 $7,647 $36,402 $38,751 $9,468  $48,219 $26,542 NA  $26,542

=Cl[l]isi s Creative Industries $26,748 $4,493 $31,241 $33,113 $7,820  $40,933 $18,153 NA  $18,153
All Jobs $31,887 $6,570 $38,457 $33,630 $8,070  $41,700 $24,251 NA  $24,251

G5 Creativelndustries $27,388 $5,200 $32,588 $33,783 $8,286  $42,070 $16,611 NA  $16,611
All Jobs $33,224 $6,977 $40,201 $34,950 $8,590  $43,540 $25,760 NA  $25,760

SEL[irA  Creative Industries $39,788 $7,898 $47,686 $52,346 $12,657  $65,003 $18,949 NA  $18,949
All Jobs $43,694 $8,864 $52,557 $46,889 $10,840  $57,729 $29,365 NA  $29,365

SEL[e]si  Creative Industries $25,831 $4,489 $30,319 $37,430 $9,553  $46,984 $15,550 NA  $15,550
All Jobs $33,386 $7,713 $41,099 $35,636 $9,792  $45,428 $25,035 NA  $25,035

SEG[eEA  Creative Industries $24,538 $4,114 $28,652 $32,041 $7,987  $40,027 $16,567 NA  $16,567
All Jobs $38,184 $7,839 $46,023 $41,629 $9,752  $51,380 $24,070 NA  $24,070

=EG[e]gil0  Creative Industries $32,090 $5,550 $37,641 $36,275 $8,587  $44,862 $24,444 NA  $24,444
All Jobs $38,034 $7,858 $45,892 $40,693 $9,437  $50,130 $24,804 NA  $24,804

SEG[e2A  Creative Industries $32,549 $4,983 $37,532 $38,781 $8,504  $47,284 $23,731 NA  $23,731
All Jobs $33,240 $6,761 $40,001 $35,302 $8,593  $43,894 $25,631 NA  $25,631

IPPW Community Research Institute
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IV. Measuring Jobs in Creativelustries

Overall for the state of Indiana, the Creative Industries-Baiployed/1099 category has a lower average wage
($19,027) than the average wage for all satiployed/1099 jobs ($26,341)The annual wages for the Self
Employed/1099 categorgre much lower than the annual wages for Payroll Employm&here are several
possiblereasons for thisincludingthe nature of selemployed/1099 worlbeing more commonlpart-time than

the traditional payroll job Fewer hours of paid worgontribute to a lower annual wage or salary. Additionally, the
source for this data, EMSI, does not estimate any supplements to wages for Heegetfyed/1099 category.
Supplements include employer contributiores pension and insurance and to government social insurance. Wages
and supplements together constitute earningsnally,EMSIdoes not estimate the number of 1099s (or self
employed jobs), a single person may have. For example, a single musician magveaskesources of self
employment.

Additionally,there are regional pay differenceshd pay inCreative Industries Region 7, especialtiiose
industrieswith significantievels ofemployment,was approximatelyL2-20 percent higher than the stateverages
for those industriesln addition to regional paglifferences, the mix of employment also accounts for differerines
payamong the regions. For exampfeyroll employment in Commercial Printing generally pays higher titan
average wagk Over50 percent oRegion 12 & LJ- & N2 f fin tHe @redtive Bdasriés in Commercial
Printing andRegion 13s one of the five regions with higher payroll averages inGheative IndustriesThe

highest wages are in Region 7, {Becater Indianapoliarea.

Figure 6 provides the total value of wages and salaries in the Creative Industries for all jobs, payroll jobs, and self
employed jobs.

FIGURE 6: TOTAL WAGECREATIVE INORIES BY REGION

Region Type of Employment
Total Payroll SelfEmployed/1099

Sum of W&S in  Percentof 2015  Sum of W&S in  Percentof 2015 ~ Sum of W&S in  Percentof 2015
Creative AreaWages and Creative AreaWages and Creative AreaWages and

Industries Salaries Industries Salaries Industries Salaries
$3,723,680,144 2.5% $2,919,492,304 2.3% $804,185,923 4.4%
$205,314,907 1.4% $134,332,226 1.0% $70,987,630 4.3%
$312,117,324 2.1% $251,364,361 1.9% $60,746,783 3.9%
$469,559,993 3.1% $364,304,279 2.8% $105,250,488 5.0%
$188,985,314 1.9% $145,115,080 1.7% $43,865,761 3.1%
$150,430,682 1.9% $106,988,775 1.6% $43,441,171 3.9%
$62,252,643 1.7% $48,174,904 1.6% $14,053,048 2.7%
$1,685,781,202 3.4% $1,383,876,917 3.2% $301,898,825 4.9%
$134,551,381 2.5% $91,629,479 2.0% $42,948,610 4.9%
$76,877,859 1.3% $51,713,399 1.0% $25,165,894 3.3%
$187,022,721 1.7% $136,646,317 1.4% $50,379,647 4.3%
$150,605,925 2.9% $105,134,191 2.4% $45,468,125 5.3%

SOURCEEMSP015.3

1Within Indiana, the average pay for Commercial Printing was $41,181 and the state average for all types of jobs was $38,879.
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IV. Measuring Jobs in Creative Industri

Changes ireative Industryobs

The larges@reative Industryclassificatioris 711510 Independent Artists, Writers, and Performers with 14,640 jobs
in 2015in the state of Indiana Almost all of these jobs are in thelf-employed/1099 categoryAs a result, this
industryclassificatiorhas one of the lowest pay averages of all @reative Industrigsalthough the industry has

been growingn number of jobsThe second largest industry1 7110 Wired Telecommunications$fers

comparatively high wagedut employment has shrunk statewide since 2@i€his industry classificatién

Creative Industrglata for each region and the state is available in AppeBdiand data on countlevel

employment by creative industry is Appendix D.

Establishment Data

While the primary purpose of this review is to provide an estimate of employment in the Creative Economy, it is
helpful to have a snapshot of the number of creative businesses (establishments) that are found in the state of
Indiana.Figure 7identifies thenumber ofestablishmentsn each region in th€reative Industriethat are covered

by unemployment insurance programs identified by EM®irty percent of all establishments are in Region 7
(Greaterindianapolis region)whichcan be explained bthe populationsize of that regionmore than26 percent

of the population in Indiana resides Region 7

In the majority of regions, the highesimberof establishment$s 323111 Commercial Printingn five regions,

the highestnumber of establishmentsin 517110 Wired Telecommunications. In every region but two,
Commercial Printing and Wired Telecommunicaticemesent the first or second most common industry. There
were two exceptions: Region 2 South Bend had a laugeberof 541310 Architectural Seoesestablishments

and Region &reater Fort Waynbaad a largenumberof 541810 Advertisinggeny establishmentsBoth of these
industry classificationseplaced Wired Telecommunications as the second largest number of establishments in
Region 2 and.3

2517110 Wired Telecommunication Carriers includes broadband internet service providers, local telephone

carriers, satellite television distribution systems, and other similar businesses. Including this NAICS code as part of

the Creative Economy isconsigtéd @A G K G(KS RSTFAYAGAZ2Y 2F ONBI GAGBS AyRdzai
RAAGNAROdzOAZ2Y 2F Odzf GdzNI f IF22Raz ASNBAOSa YR AyaSttSOi
Framework.
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Indiana
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Books)
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Books Printing
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Custom Architectural Woodwornd
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Musical Instrument Mfg
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Merchant Wholesalers
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Book Stores
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Motion Picture and Video Production
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IV. Measuring Jobs in Creative Industri

Wired Telecommunications Carriers 35 31 30 36 35 14 126 29 15 34 17 432
[ ] Regl Reg2 Reg3 Reg4 Reg5 Reg6 Reg7 Reg8 Reg9 Regl0 Reg?® Indiana
News Syndicates 1 0 0 0 0 0 1 0 0 0 0 4
Libraries andirchives 1 0 0 4 1 1 6 1 0 1 0 18
Internet Publishing & Broattasting and 10 8 9 6 2 0 33 1 0 0 1 107
Web Search Portals
Architectural Services 24 36 28 9 17 3 116 8 5 13 5 273
Landscape Architectural Services 7 8 9 1 4 0 32 5 0 1 1 71
Interior Design Services 11 15 11 4 4 2 77 2 3 7 5 144
Industrial Design Services 4 1 4 1 1 0 10 2 2 3 2 32
Graphic Design Services 19 24 26 6 15 2 117 6 5 9 7 242
Other Specialized Design Services 3 1 2 1 1 0 6 0 0 0 0 15
Advertising Agencies 20 27 37 7 11 3 95 3 6 19 7 282
Public Relations Agencies 6 5 0 0 2 2 61 2 0 1 2 97
Media Buying Agencies 1 0 1 0 0 0 3 0 0 1 1 10
Media Representatives 3 5 2 0 0 1 13 0 0 6 2 42
OutdoorAdvertising 9 4 6 3 3 1 16 2 2 3 0 61
Direct Mail Advertising 8 1 2 0 2 2 19 0 1 1 2 48
Advertising Material Distribution 2 1 1 0 0 0 6 2 0 0 2 21
Services
Other Services Related to Advertising 12 11 20 7 5 2 42 4 2 10 4 162
Photography Studios, Portrait 19 18 17 12 9 5 53 9 4 21 10 182
Commercial Photography 3 8 5 1 1 0 17 2 0 3 3 47
Fine Arts Schools 27 16 26 13 12 5 57 9 13 12 5 199
Theater Companies and Dinner Theate, 2 2 6 4 1 0 13 4 1 4 2 40
Dance Companies 0 1 2 0 1 0 1 0 0 0 1 7
Musical Groups and Artists 3 3 5 4 3 2 19 5 0 2 1 73
Other Performing Arts Companies 0 0 0 0 2 1 3 0 1 1 1 10
Promoters of Performing Arts, Sports, 3 3 3 0 1 2 10 0 2 3 1 29
&Similar Events with Facilities
711320 Promoters of Performing Arts, Sports, 6 3 4 1 2 1 20 7 1 2 2 67
- and Similar Events without Facilities
711410 Agents& Managers for Artists, Athletes, 2 1 2 2 0 0 17 0 0 0 0 36
- Entertainers, Other Public Figures
Independent Artists, Writers, Performer. 13 13 20 8 10 1 77 6 4 9 7 189
Museums 4 5 14 4 9 4 6 1 2 6 1 58
Historical Sites 0 1 1 0 2 0 3 1 0 0 1 9
Zoos and Botanical Gardens 1 1 1 1 0 0 1 0 0 1 0 6
712190 Nature Parks and Oth&imilar 0 0 1 0 1 1 1 1 0 2 4 11
- Institutions
409 451 534 267 285 119 1,691 223 144 302 194 5132

Percent of (Payroll) Estab. which are Creative 2.5% 3.2% 3.2% 2.5% 2.8% 2.6% 4.0% 3.3% 2.3% 2.7% 2.9% 3.5%
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V. Measuring Jobs in Creative Occupatic

V. Measuring Jobs i@reative Occupations

This section describdébe impact of employment id8 Creative Occupationdentified as part of the Creative
EconomyCreative Occupations includearketing managers, floral designers, actors, dancers, musicians, kst.
of Creatve Occupations is availableAppendixA and more details about Creative Occupations for the state of
Indiana can be found in Appendix C.

Sincethe end of the Great Recessidhe number ofall jobs in Indiana has increased byt fercent, with most of
this growth occurring in the payroll employment categofimost 90 percent of the job increasms beerin the
payroll employment jobsEmployment irCreative Occupationsas followeda different growthtrajectory. Jobsin
Creative Occupationgrewby 5.6 percent, or bgn additional4,800 jobs in Indianbetween 2010 and 201%®ver
80 percent of tle increasen Creative Occupation jolhes been in the semployed/1099 categoryThecreative
selfemployed/1099rowth accounted for almost 12 percenf all the growth in Indianan the self
employed/1099 categories, a much higher contribution than the creative jobs in the payroll catébegverage
wagefor selfemployed/1099Creative @cupationds substantiallyless tharnthe average wage for Criee
Occupationgayroll jobsin the selfemployed/1099 categoryhie average hourly pay the Creative Occupations
is $13.05 per hour ($27,13mnually. The averagpay in thepayroll jotsin the Creative Industries $£4.13per
hour ($0,190annually).

Figure8 demonstrateghe changes in jobs in each region from 21015 for each of the employment categories,
the most recent average pay f@reative Occupationsnd the averagéourly pay per region. Additionally, the
percentage of total jobs whicére creative as well as the percentage in aggregate pay that the creative jobs
contribute to each region are shown.

Inall regions, there are more Creative Occupation jobs in theesalbloyed/1099 category than the payroll

category Statewide, 7.5 percerof all selfemployed/1099 occupations are in the Creative Occupations, while only
1.3 percent of all payroll jobs are in Creative Occupations. Six and a half percent of total wages in the self
employed/1099 category comes from Creative Occupations, blyt ©.5 percent of total payroll wages comes

from Creative Occupations.

The highest percentage of payroll jobs in the Creative Occupations is found in Region 7 (Greater Indianapolis
region) with 1.6 percent of all jobs classified as creative. Region hadsihe largest percentage of the self
employed/1099 group in Creative Occupations with 9.3 percent. Region 8 (Greater Bloomington) also has a large
percentage of Creative Occupations that are-satfployed/1099 workers (8.7 percent).

From 2010 to 2015,r€ative Occupation payroll jobs decreasediire fregionsThese losses were mitigated by
growth in the seHemployed/1099 occupational group to such an extent that total employment in the Creative
Occupations was negative in only two regions (Regiongi@anThese two regions had the slowest growth in total
jobs, and the Creative Occupatiomsarthe brunt of this declineslightlymore than other types of jobs. Generally,
Regions 6 (Terre Haute) and 8 (Bloomington) appear to be struggling ecofiproieaall. Region 6 also
experienced population losses.

In most regions, the following scenario summarizes the job situation. Total jobs (all occupations) increased at a
faster rate than Creativ®ccupationsespecially in the payroll job category. For exampteative payroll

occupations increased 2.5 percent in the state, but the average increase for all payroll jobs was 9.0 percent.
Creative jobs in the seimployed/1099 group grew at a faster rate than all jobs in this group. This trend could be
reflective ofthe type of jobs lost in the Great Recession. Many workers were laid off or lost their payroll jobs
during the recession. As economies recovered and these workers regained their job or similar jobs, growth would
be seen in these payroll jobs.
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V. Measuring Jobs in Creative Occupatic

Changes Creative Oagation Jobsind 2015/Vages

The most populous creative occupation in Indiana is Photographers. There were 12,682 photographers in Indiana
in 2015, with an average pay of $22,858 per year. Almost 92 percent of the photographers wersetfthe
employed/1099 category which grew by 7.4 percent, or an increase of 802 jobs. Photographers in the payroll
category lost 345 jobs.

Writers and Authors had the largest increase in Indiana in terms of number of jobs, growing from 5,504 to 6,410.
The number of jobs classified as Writers and Authors is second only to those classified as Photographers-in the self
employed/1099 category. Ninetyne percent of all writers and authors are sethployed/1099 workers. Both

payroll and selfemployed/1099 witers and authors experienced growtfom 2010 to 2015.

4 &
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V. Measuring Jobs in Creative Occupatic

FIGURE:8MPACT OF CREATIVESIIN INDIANA ANBETARTS REGIONS

Total Employment

Payroll Employment

SelfEmployed/1099Employment

Number % Average Total Pay in Number % Average  Total Pay | Number of % Average Total Payin
of Jobs Change  Hourly $M of Jobs Change Hourly in $M Jobs Change Hourly $M
201015 Pay2015 201015 Pay2015 201015 Pay2015
Indiana  Creative Occupations 90,482 5.6%  $17.80 $3,350 38,825 2.5% $24.13 $1,948 51,657 8.1% $13.05 $1,402
(Region  All Jobs 3,725,899 8.3%  $19.02 $147,403| 3,035,506 9.0% $19.96  $126,024 690,393 4.9% $14.96 $21,483
totals) % of Creative OccpWages 2.4% 2.3% 1.3% 1.5% 7.5% 6.5%
Region 1 Creative Occupations 7,974 4.6% $15.21 $252.33 3,084 -0.5% $19.01 $121.94 4,890 8.1% $12.84 $130.62
All Jobs 371,758 47%  $19.02  $14,707.34| 303,659 4.6% $20.09 $12,689.06 68,099 5.2% $14.28 $2,022.70
% of Creative OccpWages 2.1% 1.7% 1.0% 1.0% 7.2% 6.5%
Region2  Creative Occupations 8,543 54%  $17.81 $316.53 4,012 2.8% $23.96 $199.95 4,531 7.9% $12.40 $116.82
All Jobs 391,869 10.3%  $17.85 $14,549 327,062 12.2% $18.66 $12,694 64,807 1.8% $13.82 $1,863
% of Creative OccpWages 2.2% 2.2% 1.2% 1.6% 7.0% 6.3%
Region3  Creative Occupations 9,490 3.8%  $16.53 $326.38 4,132 1.2% $22.13 $190.16 5,357 5.8% $12.22 $136.20
All Jobs 419,286 7.9%  $17.83  $15,549.81] 337,455 9.0% $18.70 $13,125.65 81,831 3.7% $14.32 $2,437.39
% of Creative OccpWages 2.3% 2.1% 1.2% 1.4% 6.5% 5.6%
Region 4 Creative Occupations 5,840 3.5%  $15.94 $193.68 2,303 0.6% $21.25 $101.79 3,537 5.6% $12.47 $91.75
All Jobs 277,468 8.3%  $18.17  $10,486.51] 224,089 9.6% $19.07  $8,888.62 53,379 2.8% $14.42 $1,601.03
% of Creative OccpWages 2.1% 1.8% 1.0% 1.1% 6.6% 5.7%
Region5 Creative Occupations 5,404 0.4%  $16.01 $179.93 2,519 -3.4% $19.66 $102.98 2,885 4.1% $12.85 $77.13
All Jobs 247,002 4.9%  $16.90 $8,682.61| 201,102 6.0% $17.69  $7,399.59 45,900 0.3% $13.53 $1,291.74
% of Creative OccpWages 2.2% 2.1% 1.3% 1.4% 6.3% 6.0%
Region6  Creative Occupations 2,058 -2.0% $16.29 $69.72 963 -4.2% $20.58 $41.21 1,095 0.1% $12.55 $28.57
All Jobs 108,100 24%  $17.54 $3,943.83 87,804 2.2% $18.33  $3,347.65 20,297 3.3% $14.15 $597.38
% of Creative OccpWages 1.9% 1.8% 1.1% 1.2% 5.4% 4.8%
Region 7 Creative Occupations 34,300 9.6%  $19.75 $1,409.23 14,799 7.3% $27.49 $846.06 19,501 11.4% $13.83 $560.92
All Jobs 1,145,523 11.7%  $21.32  $50,798.90| 936,663 12.3% $22.32 $43,485.14 208,860 9.4% $16.86 $7,324.47
% of Creative OccpWages 3.0% 2.8% 1.6% 1.9% 9.3% 7.7%
Region8  Creative Occupations 4,943 -0.9% $17.05 $175.29 1,917 -2.6% $24.77 $98.76 3,026 0.2% $12.24 $77.01
All Jobs 163,597 1.7%  $17.95 $6,108.06 128,867 2.3% $19.04  $5,103.55 34,730 -0.5% $13.93 $1,006.28
% of Creativ®ccp./Wages 3.0% 2.9% 1.5% 1.9% 8.7% 7.7%
Region9 Creative Occupations 3,123 9.3%  $18.03 $117.14 1,196 2.7% $27.06 $67.31 1,927 13.8% $12.47 $49.97
All Jobs 160,879 9.9%  $18.40 $6,157.16 129,320 11.8% $19.54  $5,255.98 31,559 2.5% $13.79 $905.21
% of Creative OccpWages 1.9% 1.9% 0.9% 1.3% 6.1% 5.5%
Region  Creative Occupations 5,181 0.8% $16.84 $181.44 2,573 -4.1% $20.76 $111.09 2,608 6.2% $12.97 $70.35
10 All Jobs 282,675 6.9% $17.95 $10,553.95 235,375 6.7% $18.63  $9,120.88 47,300 7.5% $14.64 $1,440.34
% of Creative OccpWages 1.8% 1.7% 1.1% 1.2% 5.5% 4.9%
Region  Creative Occupations 3,627 6.4%  $17.28 $130.36 1,329 3.7% $24.55 $67.86 2,298 8.0% $13.16 $62.91
12 All Jobs 157,740 6.2% $18.16 $5,958.28 124,109 7.2% $19.18  $4,951.25 33,631 2.6% $14.45 $1,010.81
% of Creative OccpWages 2.3% 2.2% 1.1% 1.4% 6.8% 6.2%
SOURCEEMSPR015.3
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V. Putting itTogether: TheFull Bfect ofthe CreativeEconomy

The prior sections reviewetie number of jobswithin the 11 regions in Indian&y Creative Idustryandby
Creative @cupation These reviews provide the base for examining the full effe@rehtive Economjpbs within
each region in Indian&hrough these reviews, three sets of creative jobs can be identified:

1. Jobs irCreative Industeswhichare not classifiecasCreative Occupatior(&.g. an accountant that works
at an interior design company)

2. Jobsn Creative Industriewhichare classifiedasCreative Occupation(®.g. a graphic designer that works
at an advertising agengy

3. Jobsthat are not in theCreative Industriebut are classifiedasCreative Occupatior(®.g. themusic
director at a church)

It is important to note that the number of creative jobannot simply be added together toeasurethe full effect

of the Creative Economy because ther@i®rlap For example, a graphic designer (Creative Occupation) at an
advertising agency (Creative Industry) would be dowolented.In order toestimate thetotal number ofCreative
Economy jobs, the overlap is subtractedm the Creative Industry jobs and also from Creative Occupation jobs.
All three are added togethefhe logic for this process is illustrated below.

First, total Creative Industry jobs are added to total Creative Occupation jobsv&Happinghumberof jobs that
are classified as both Creative Industry and Creative Occupaiidenisfied.

©:0-G

To arrive at total number of Creative Economy jobs, the overlap group is subtracted from Creative Industry jobs
and Creative Occupation jobs. Then, all three groups are added together.

Total Creative
I
. Economy
Employment

Figure 9dentifiesthe total number of creative jobs for eachgionusing the process identified abofer each of
the job classifications (total, payroll, and sethployed/1099 jobs)it should be mentioned that there was some
degree of estimation used when reviewing some occupations which had fewer than 1@ gdrse countiesince
that information is not disclosed.

S,
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VI. Puttingt Together: The Full Effect of the Creative Econo

FIGURE 9: TOTAL NUEBRBOEREATIVE JBBAYROLL AND SEMPLOYED/1099)

Jobsin Creative Jobs that ardan Jobs thatare notin  Total Creative Creative Jobs
Industrieswhich Creative Industries the Creative as a Percent

are not classifiechs whichare classified Industriesbut are of all Jobs
Creative asCreative Creative
Occupations Occupations Occupations

4,598 3,169 4,805 12,572
6,790 3,227 5,316 15,333 3.9%
9,344 3,753 5,737 18,834 4.5%
4,321 2,023 3,817 10,161 3.7%
3,611 2,013 3,391 9,015 3.6%
1,542 731 1,327 3,600 3.3%
27,850 14,519 19,781 62,150 5.4%
3,053 2,156 2,787 7,996 4.9%
2,056 1,077 2,046 5,179 3.2%
3,863 1,965 3,216 9,044 3.2%
3,111 1,516 2,111 6,738 4.3%
70,138 36,150 54,333 160,621 4.3%

* Note thatthe sum of regions is not equal to Indiana total due to rounding as well as estimation errors.

The summary from th€igure 9s presented in a different format belowhe data identified earlieregarding the
jobs inCreative Industrieand Creative Occupationsave been added to aid with visualizing the overlap

160,621CreativeEconomyJobsin Indiana

70,1384 h (i K S NXCreat®&e a 36,150CreativeOccupation Jobin = 54,333 Creative Occupation Jolrs
Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
106,288 Creative Industries jobs | 90,483Creative Occupation jobs

Regionl: 12,572CreativeEconomyJobsin Greater Gary/Portage/Valparaiso

45984 h 1 K S NECreat®ed & 3,169 CreativeOccupation Job&n  4,805Creative Occupation Johia
Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
7,767Creative Industriegobs | 7,974Creative Occupations

Region2: 15,333CreativeEconomyJobsin Greater South Bend

6,7904 h (i K S NECreat®ed & 3,169 CreativeOccupation Job&n 5,316 Creative Occupation Johia
Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
10,017Creative Industriegobs | 8,543Creative Occupations

Region 3: 18,834 CreatitconomyJobsin Greater Fort Wayne

d>onn ahiiKRaike 2 3,753CreativeOccupation Jobsn  5,737Creative Occupation Johis
Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
&4 N\
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VI. Puting it Together: The Full Effect of the Creative Econc

13,097Creative Industriegobs 9,490Creative Occupations

Regiord: 10,161CreativeEconomyJobsin Greater Lafayette
4,321 h i K S NXCreat®ed & 2,023CreativeOccupation Job&n  3,817Creative Occupation Johia

Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
6,344Creative Industriegobs 5,840Creative Occupations

Regionb: 9,015CreativeEconomydobsin Greater Muncie
3,611a h (i K S NECreat®ed & 2,013CreativeOccupation Job#n  3,391Creative Occupation Jobia

Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
5,624Creative Industriegobs 5,404Creative Occupations

Region6: 3,600CreativeEconomylobsin Greater Terre Haute
1,542 h (i K S NECreat®ed & 731 CreativeOccupation Job#n 1,327Creative Occupation Johin

Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
2,273Creative Industriegobs 2,058Creative Occupations

Region7: 62,150CreativeEconomydobsin Greater Indianapolis
27,8500 h (i K S NECreat®ed & 14,519CreativeOccupation Job& 19,781Creative Occupation Johs

Industries Creative Industries non-Creative Industries

e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency

42,369Creative Industriegobs 34,300Creative Occupations

Region8: 7,996CreativeEconomydobsin Greater Bloomington
3,053¢ h (i K S NECreat®ed & 2,156CreativeOccupation Jobsn  2,787Creative Occupatiodobsin

Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
5,209Creative Industriegobs 4,943Creative Occupations

Region9: 5,179CreativeEconomydobsin Greater Columbus
2,0564 h i K S NECreat®ed & 1,077CreativeOccupation Job&n  2,046Creative Occupation Jokis

Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
3,133Creative Industriegobs 3,123Creative Occupations
a3 N | .
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VI.Putting it Together: The Full Effect of the Creative Econc

Regionl0: 9,044CreativeEconomydobsin Greater Evansville

3,8634 h (i K S NECreat®ed & 1,965CreativeOccupation Jobén  3,216Creative Occupation Joba
Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
5,828Creative Industriegobs | 5,181Creative Occupations

Region 126,738CreativeEconomydobsin Greater Madison

3,1114 h (i K S NECreat®ed & 1,516CreativeOccupation Jobsn  2,111Creative Occupation Joba
Industries Creative Industries non-Creative Industries
e.g. Accountanat anOrchestra e.g.Graphic Designer at Advertising = e.g.Musician at a Church
Agency
4,627Creative Industriegobs | 3,627Creative Occupations

From the information contained in th@bovetables, a clearer picture of the impact of the creative arts in each
regiontakes shape. The same process is illustrated below for the payroll jobs and thenselbyed/1099 jobs
categories.

FIGURE 1CREATIMIOBEN THEPAYROLCATEGORY

Jobsin Creative Jobs that ardn Jobs thatare not in Total Creative Creative Jobs
Industrieswhich are Creative Industries the Creative Jobs as a Percent of

not classifiecas which are classified Industriesbut are Payroll Jobs
Creative Occupations asCreative CreativeOccupations
Occupations
2,425 5,930

5,310 968 3,044 9,322 2.9%
7,670 1,215 2,917 11,802 3.5%

3,263 457 1,846 5,566 2.5%
2,647 584 1,935 5,166 2.6%
1,201 225 738 2,164 2.5%
21,805 4,632 10,167 36,604 3.9%
2,014 434 1,483 3,931 3.1%
1,388 226 970 2,584 2.0%

Region 10 3,071 696 1,877 5,644 2.4%
Region 12 2,358 353 976 3,687 3.0%
53,632 10,390 28,435 92,457 3.0%

* Note that sum of regions is not exactly equal to Indiana total due to rounding as well as estimation errors.
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VI. Putting it Together: The Full Effect of the Creative Econ

FIGURE 1CREATIVE JORS HESELIEMPLOYED/109BATEGORY

Jobsin Creative Jobs that ardan Jobs thatare not in Total Creative Creative Jobs as
Industrieswhich are Creative Industries the Creative Jobs a Percent of Self
not classifiedas which are classified  Industriesbut are Employed/1099

Creative Occupations asCreative Creative Occupations Jobs

Occupations

* Notethat sum of regions is not equal to Indiana total due to rounding as well as estimation errors.

Figure 12 present®tal employment by sector for the state of Indiana and for each IAC designated region with the
impact of the Creative Econonmghlighted for comparison.uBiness establishments are classified into one of
twenty industries, known as sectors, according to their primary activity. In Indiana, Manufacturing has been the
dominant sector, although growth in the Health Care Sector emliplith a decline in manufacturing employment
over the past decade is starting to shake up the order in some parts of the state. Not all business activities are
neatly defined by industry sectors. For example, Tourism could be considered aihyfelddes major parts of

both Accommodation and Food Service sector as well as the Art, Entertainment, and Recreation sector. The
Creative Economy 8milarly considered hybrid, and with the current analysis on total jobs, the impact of the
Creative Economy imdiana can be compared to other sectors in the economy. In 2015, it wouldeatikin the

state out of 21 total sectors (without any adjustments to the current sector employment), and as hegih#sin

some regions such as tl@&reater Bloomington @a, Region 8. The Creative Economy currently ranks higher than
the Finance and Insurance sector as well as the Professional, Scientific, and Technical fexiate The

Creative Economy in Indiana is less than 4,000 jobs fiath place Transportdon and Warehousing, a significant

LI F @8SNJAY LYRAFYIlI Q& SO2y 2Ye EighthpldRe Cordstructibra 2 A GKAY &GNRT A
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VI. Putting it Together: The Full Effect of the Creative Econ

FIGURE 1EMPLOYMENT BY SECTOR
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VI. Putting it Together: The Full Effect of the Creative Econ

Sector Employment, Region 5
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Appendix ACreative Industrieand Occupations

CREATIVE INDUSTRIES

NAICS Industry Description

<yefililll Commercial Printing (except Screen and Books)
<yxfililell Commercial Screen Printing

cyachililid Books Printing

cpiciiZlo]  Support Activities for Printing

syl Ornamental and Architectural Metal Work Manufacturing
SEAl Custom Architectural Woodwork and Millwork Manufacturing
ciielhilo] Jewelry and Silverware Manufacturing

erieleloZd Musical InstrumenManufacturing

“yiilerlell Book, Periodical, and Newspaper Merchant Wholesalers
“SilEe] Musical Instrument and Supplies Stores

ZisylklE Book Stores

453920 WAL

sikEEEe] Newspaper Publishers

sikEPIe) Periodical Publishers

sikEEE0) Book Publishers

HEEEI) Directory and Mailing List Publishers

sHbBEeER  Greeting Card Publishers

SulEEeleR  All Other Publishers

spkale] Software Publishers

iZENle] Motion Picture and Video Production

sik2kzle]l Motion Picture and Video Distribution

ik Motion Picture Theatergexcept Drivens)

sukklieZl Driveln Motion Picture Theaters

SHPERKE Teleproduction and Other Postproduction Services
silkielel Other Motion Picture and Video Industries

<2240 Record Production

suk2zo)l Integrated Record Production/Distribution

Sibie(o]l MusicPublishers

sik222ilo] Sound Recording Studios

ikzAslo)l Other Sound Recording Industries

siksEEER Radio Networks

SikskEZA Radio Stations

sHksiZo] Television Broadcasting

siksPAle] Cable and Other Subscription Programming
SHlrgEEe Wired Telecommunications Carriers

SHkekNlel News Syndicates

syickiZloll Libraries and Archives

SHkelike(o] Internet Publishing and Broadcasting and Web Search Portals
srkEeHlel Architectural Services

vikelo] Landscape Architectural Services

sale]  Interior Design Services

ZuPll  Industrial Desigiservices

srslzellll Graphic Design Services

srZuEelol  Other Specialized Design Services

sruksEie)  Advertising Agencies

vkl Public Relations Agencies

>
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Appendices

sukRsE(e) Media Buying Agencies

skl Media Representatives

SEREE(0) Outdoor Advertising

SZyEElsl0)  Direct MailAdvertising

SZEEY0) Advertising Material Distribution Services

sZyEeieloll Other Services Related to Advertising

SR PEE Photography Studios, Portrait

srkkepZl Commercial Photography

§EEEHEe) Fine Arts Schools

VAEEEIS] Theater Companies and Dinner Theaters

7iEPh) Dance Companies

yphiEEe{ol Musical Groups and Artists

7pEEEe) Other Performing Arts Companies

7aEEHE0] Promoters of Performing Arts, Sports, and Similar Events with Facilities
7akEvlel Promoters of Performing Arts, Sports, and Similar Events withacilities
vARERe] Agents and Managers for Artists, Athletes, Entertainers, and Other Public Fi
7AEEsule] Independent Artists, Writers, and Performers

VAVARLE Museums

yi2k2le) Historical Sites

JAPEE0) Zoos and Botanical Gardens

7AERsl0) Nature Parks an@ther Similar Institutions

IPPW Community Research Institute
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CREATIVE OCCUPATIONS

11-2011
11-2021
13-1011
17-1011
17-1012
254011
254012
254013
254021
254031
259011
27-1011
27-1012
27-1013
27-1014
27-1019
27-1021
27-1022
27-1023
27-1024
27-1025
27-1026
27-1027
27-1029
27-2011
27-2012
27-2031
27-2032
27-2041
27-2042
27-2099
27-3011
27-3021
27-3022
27-3031
27-3041
27-3042
27-3043
27-3091
27-3099
27-4011
27-4012
27-4013
27-4014
27-4021
27-4031
27-4032
27-4099

5
S
)

Advertising and Promotions Managers

Marketing Managers

Agents and Business Managers of Artists, Performers, and
Architects, Except Landscape and Naval
Landscape Architects

Archivists

Curators

Museum Technicians and Conservators

Librarians

Library Technicians

Audio-Visual and Multimedia Collections Specialists
Art Directors

Craft Artists

Fine Artists, Including Painters, Sculptors, and lllustrators
Multimedia Artists and Animators

Artists and Related Workers, All Other

Commercial and Industrial Designers

Fashion Designers

Floral Designers

Graphic Designers

Interior Designers

Merchandise Displayers and Window Trimmers
Set and Exhibit Designers

Designers, All Other

Actors

Producers and Directors

Dancers

Choreographers

Music Directors and Composers

Musicians and Singers

Entertainers and Performers, Sports and Related Workers, .

Radio and Television Announcers

Broadcast News Analysts

Reporters and Correspondents

Public Relations Specialists

Editors

Technical Writers

Writers and Authors

Interpreters and Translators

Media and Communication Workers, All Other

Audio and Vide&quipment Technicians

Broadcast Technicians

Radio Operators

Sound Engineering Technicians

Photographers

Camera Operators, Television, Video, and Motion Picture
Film and Video Editors

Media andCommunication Equipment Workers, All Other

Lah)
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Appendix BCreative Industes Job Level and Change in Indiana and the Arts Regions

Sorted in rank order by number of total jobs based on 2015 level.

For the Indiana data, additional visual cues have been adémdPayroll and Sefimployed/1099 jobs, the 10 industries with the highest 2015 employmeat kave been bolded. For each
employment type ocategory, the ten highest industry wages have bbefled, and the lowest ten arcolored grey.

Industry Title and NAICS Total Avg Industry Change Payroll Avg Industry Change Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/  Industry 20102015
1099 Pay

711510 !‘nddegz?g?:fe'?;"ssw”ters' 14,640 $12211 1,300  9.7% 334 $37,266 16  51% 14305 $11,626 1284  9.9%
517110 \(’:V:rfgjse'ecomm“”'ca“ons 11,010 $62,032 (1,672) -13.2%| 9,433 $64,492  (1,145) -10.8% 1577 $53599 (527) -25.0%
323111 gg:g;"g‘;?'ois”)”t'”g (except g 939 $41,162 (1,592) -13.8%| 9,067 $42,390  (1,615) -15.1% 871 $28389 23  2.8%
511110 Newspaper Publishers 5,675 $32,469 (1,235) -17.9%| 4,952 $34,108  (1,282) -20.6% 723 $21,246 47 7.0%
541921 PhotographyStudios, Portrait 4,632 $10,400 340  7.9% 1,007 $23,018  (656) -39.5% 3,625  $6,906 996  37.9%
611610 Fine Arts Schools 3,658 $8,044 60 1.7% 1,222 $12,326 325 36.3% 2436  $5895 (265)  -0.8%
323113 Commercial Screen Printing 3,612 $32,606 3 09%| 3,330 $33,397 (G4 -1.0% 282 $23266 65  30.0%
511210 Software Publishers 2,867 $72,227 898  456%| 2,079 $87,363 601  40.6% 788 $32277 298  60.7%
541430 Graphic Design Services 2,817 $31,651  (40)  -1.4% 819 $44,495 48)  -5.6% 1,998  $26,385 8 04%
515112 RadioStations 2,584 $33792 154  6.4% 1,021 $38,420 40 21% 664 $20,399 114  20.8%
olzist xggg;t%‘;it\‘/‘;;heaters 2399 $9,826  (512) -17.6%| 2,295 $9,956  (533) -18.9% 104  $6956 22 26.4%
511130 Book Publishers 2,305 $45826  (681) -22.8%| 2,067 $49.427  (669) -24.5% 238 $14,603 (12)  -4.6%
451211 Book Stores 5,253 $17,603  (963) -29.9%| 1,981 $14,972  (838) -29.7% 273 $36,703 (126) -31.5%
541810 Advertising Agencies 2,214 $53,775  (262)  -10.6% 1,415 $60,085  (157) -10.0% 799 $42,609 (105) -11.7%
323117 Books Printing 2,210 $44366 324 17.2%| 2,186 $44,377 319 17.1% 24 $43,387 6  31.8%
541310 Architectural Services 2,206 $57,352  (283)  -11.4% 1,649 $66,635  (271) -14.1% 557 $29,847 (12)  -2.1%
511140 gggl‘i’;‘r’g:"d falpaiiy 2,177 $67,521 1,370  169.7%| 2,127 $68,595 1,501 239.7% 50 $22,144 (131)  -72.2%
515120 Television Broadcasting 2,093 $54,455 (104) -4.8% 1,981 $55,450 (32) -1.6% 113 $36,964 (73)  -39.2%
541890 gézzrrtf;?r:‘gces REEELY 1,038 $26,052 658  51.4%| 1,193 $27,318 704 143.6% 744  $24022  (46)  -5.8%
541410 Interior Design Services 1,831 $23,098 115  6.7% 379 $38,950 1 0.3% 1,451 $18950 113  8.5%
711130 Musical Groups and Artists 1,700 $17,393 159  10.3% 748 $25,790 63)  -7.7% 952  $10,800 221  30.3%
711110 g?nerf‘éfrfhoe?fjg'es and 1,552 $15,928 450  40.8% 770 $21,848 165  27.2% 782  $10,100 285  57.4%
519130 Internet Publishing and

Broadcasting &Veb Search 1,304 $45,607 368 39.3% 324 $64,896 23 7.8% 980 $39,237 344 54.2%

Portals
711310 Promoters of Performing Arts,

Sports&Similar Events with 1,188 $15849 281  30.9% 859 $15,547 264 44.4% 329 $16,636 17  53%

Facilities
712110 Museums 1,162 $28221  (77)  6.2% 1,062 $29.836  (147) -12.1% 100  $11.003 70 232.4%
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511120 PeriodicaPublishers 1,074 $27,058  (151)  -12.3% 347 $44,784  (207) -37.3% 727 $18596 56  8.3%
241320 ;2’:&@22"6 Architectural 1,082 $27,158  (201)  -16.3% 240 $35,376 36) -13.1% 792 $24,662 (165) -17.3%
424920 Book, Periodical, and
Newspaper Merchant 1,028 $33270  (86)  -7.7% 729 $39,602 48 7.0% 299  $17,848 (133) -30.8%
Wholesalers
711320 Promoters of Performing Arts,
Sports, and Similar Events 994 $38,707 241  31.9% 294 $48,592 67  295% 701 $34,568 174  33.0%
without Facilities
451140 Musicalinstrument and 876 $28,034  (51)  -5.5% 599 $26,155 (63)  -9.5% 278 $32,085 11  42%
Supplies Stores
541860 Direct Mail Advertising 855 $36,793 129 17.7% 570 $36,858 @16  -2.7% 285  $36,663 144 102.3%
PO Motion Pleture and Video 758 $34,636 71 104% 327 $53207  (35)  -9.7% 432 $20571 106 32.7%
453920 Art Dealers 704 $16,318  (77)  -9.9% 73 $21,473 (29) -285% 631 $15718 (48)  -7.1%
541850 Outdoor Advertising 700 $49,628 101 16.8% 385 $55,280 (36) -8.6% 315  $42,738 137  76.9%
339992 Musical Instrument Mfg 643 $45515  (70)  -9.8% 537 $46,028 82) -13.3% 106 $42,907 12 12.9%
323120 Support Activities for Printing 641 $33,981 (140) -17.9% 592 $34,375 (140) -19.2% 49  $29,196 0 0.8%
541922 Commercial Photography 632 $20,347 3 04% 155 $38,535 28 215% 476 $14409 (25)  -5.0%
332323 \?Vrgr";‘(mw‘ffgta'& Arch.Metal 631 $43,319 81 14.7% 606 $42,556 94 185% 26 $61,325 (13) -34.2%
541820 Public Relations Agencies 629 $59,373 154  32.4% 294 $68,952 83 39.3% 335 $50,968 71  26.8%
711410 Agents and Managers for
Artists, Athletes, Entertainers, 606 $27,999  (64)  -9.6% 31 $81,455 (32) -50.8% 575  $25000 (32)  -5.3%
and Other Public Figures
712130 Zoos& Botanical Gardens 476 $29,607 36 81% 473 $29,720 338 7.5% <10 NA  NA NA
337212 Custom Architectural o o 5
Wondworké: Milwork Mig 437 $35420 128 415% 369 $37,402 120 48.0% 68  $24,608 9 146%
541420 Industrial Design Services 379 $38,532 8 22% 173 $42,346 43) -19.9% 206 $35325 51  33.1%
339910 Jewelry and Silverware Mfg 366 $35,701 89 32.0% 277 $32,421 128 85.7% 88  $45995  (39) -30.8%
515111 Radio Networks 300 $28,622 36 13.4% 125 $33,095 (16) -11.4% 175  $25444 52 416%
712120 Historical Sites 287 $19,468 ©  -2.9% 262 $20,573 (23) -7.9% 25  $7,656 14  131.2%
511199 All OtherPublishers 276 $35620  (132)  -32.3% 194 $44,779 ©7) -33.3% 82 $13,899 (35 -29.9%
711190 gghrﬁ;;iggrm'”g Alts 243 $16,231 59 32.3% 136 $20,335 32 30.6% 107 $11,006 28  34.6%
512240 Sound Recording Studios 209 $32,826 26 14.2% 40 $82,730 @  -83% 169  $21,129 29 21.1%
541840 Media Representatives 198 $67,545  (53) -21.0% 184 $70,147 (20)  -9.6% 14 $33,897 (33) -70.0%
541830 Media Buying Agencies 148 $64,389 (48) -24.4% 103 $67,916 (76) -42.6% 46  $56,488 28 161.4%
519120 Librariesand Archives 139 $30,204  (142)  -50.6% 120 $32,649 12)  -9.0% 18 $14,139 (130) -87.7%
711120 Dance Companies 138 $16,381 73 111.7% 77 $21,632 21 37.0% 61  $9,807 57 >1000%
slatsz ?;’;’i:rév'c’t'o” Picture 135 $11,881  -4T% 93 $11,173 a 72% 42 $13,432 0 12%
541870 Advertising Material B a0 a0
bt o e 134 $30,857  (374)  -73.7% 116 $31,281  (335) -74.3% 18 $28,127 (39) -68.4%
712190 Nature parks and Other 124 $19,568 41 485% 117 $20,190 35 43.4% <10 NA  NA NA
Similar Institutions
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541490 ggr‘\fi:jgec'a"zed S 124 $25,018 2 1.7% 30 $41,535 (13)  -30.6% 95 $19,882 15  18.9%
512191  Teleproductior Other 114 $33,258 51 80.2% 61 $47,262 21 51.7% 53 $16,911 30 130.8%
Postproduction Services
512290 at:fsrtﬁg:"d RO, 98 $24,046 11 121% 18 $60,447 @) -16.3% 80 $15885 14  21.3%
511191 Greeting Card Publishers 64 $16,662 64 NA 47 $18,810 47 NA 18 $10,997 18 NA
519110 News Syndicates 60 $25,562 12 256% <10 NA NA NA 56 $25114 11  26.0%
512230 MusicPublishers 43 $34,402 @)  6.1% 14 $36,300 L 5.2% 28  $33443  (2)  -6.5%
512210 Record Production 11 $47,085 O  7.0% <10 NA NA NA <10 NA  NA NA
512120 Motion Picture and Video <10 NA NA NA <10 NA NA NA <10 NA  NA NA
Distribution
512199 O_ther Motlonl_:’lcture and <10 NA NA NA <10 NA NA NA 0 0 0 0%
Video Industries
512220 Integrated Record <10 NA NA NA <10 NA NA NA 0 0 0 0%
Production/Distribution
515210 Cable and _Other Subscription <10 NA NA NA <10 NA NA NA <10 NA NA NA
Programming
Creative Industryin Indiana 106,287 $34,091 (1,149) -1.1%| 64,022 $44,036 (4,113) -6.0% 42,265 $19,027 2,963 7.5%
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Region Lreative Industriesorted in order of highest total jobs)

Industry Title and NAICS Total Avg Industry Change Payroll Avg Industry Change Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/  Industry 20102015
1099 Pay
711510 g‘nddeg'z':gf::efé“ﬂs' writers, 1 308 $11,836 74 56% 62 $24,805 42 213.6% 1,335  $11,230 32 2.4%
517110 \(’:V;'r‘fi‘gse'ecomm“”'ca“o”s 791 $47,850 (78)  -9.0% 574 $61,601 (38)  -6.2% 217 $11501  (40) -15.6%
511110 Newspaper Publishers 520 $34,904  (98) -15.8% 408 $35387  (135) -24.9% 112 $33142 38  50.9%
323111 gggg}e;ﬂz' ggg‘;g‘)g (except 485 $39,746 10 21% 419 $42,847  (11)  -2.6% 66  $20,087 21  47.8%
611610 Fine Arts Schools 434 $7,917 79 22.3% 171 $11,950 65  61.1% 263 $5299 14  57%
541921 Photography Studios, Portrait 416 $9,865 31 8.2% 83 $21,467 (60) -42.1% 333 $6,991 92 37.9%
711130 Musical Groups and Artists 255 $12,773 105  69.5% 139 $15,757 80  135.2% 116 $9,206 25  27.1%
541430 Graphic Design Services 238 $29,301 20 9.3% 60 $32,509 41 213.2% 177  $28,214 (21) -10.4%
541810 Advertising Agencies 203 $44,055  (14)  -6.5% 100 $56,476  (16)  -13.7% 103 $32,051 2 1.6%
451211 Book Stores 193 $18,764  (133)  -40.8% 160 $15,081  (122) -43.3% 33 $36,785 (11) -24.6%
512131 xigggt%‘;it\‘/‘;;heaters 190 $9,415  (64)  -25.3% 174 $10,134  (65) -27.1% 16 $1,469 0 32%
515112 Radio Stations 189 $19,911 22 13.5% 133 $25,521 17 14.6% 55 $6,402 5  10.8%
541410 Interior Design Services 159 $20,204 32 24.9% 28 $29,787 4 14.8% 130  $18,119 28  27.4%
323113 Commercial Screen Printing 147 $39,609 14 10.5% 135 $41,782 8 6.5% 12 $14,951 NA NA
541890 gg\‘/irmss?r:‘é'ces R 135 $27,716 19 16.3% 47 $44,013 G)  -10.0% 88  $19,005 24  37.8%
541850 Outdoor Advertising 134 $51,305 11 9.3% 80 $57,845  (17) -17.3% 54 $41,737 28  106.4%
Internet Publishing and
519130 Broadcasting and Web Searc 131 $35,326 60  84.5% 23 $50,361 6  36.6% 108 $32,092 54  99.5%
Portals
711110 E?f:;f;ﬁg;gg”'es and 122 $8,235 (41)  -25.2% 58 $7,981 (62) -51.7% 64  $8,463 21  47.9%
541310 Architectural Services 114 $45,451 (35) -23.5% 57 $65,172 (40) -41.6% 58  $26,121 5 9.9%
Promoters of Performing Arts,
711320 Sports, and Similar Events 103 $30,155 25  32.8% 17 $13,831 @ -32% 85  $33496 26  43.7%
without Facilities
541320 ;2?&2‘6’2"9 AEEEE 89 $26,065  (20)  -18.7% 11 $27,204  (17) -59.6% 78 $25888  (4)  -48%
541922 Commercial Photography 89 $19,656 7 8.4% 44 $26,655 5 13.2% 45  $12,859 2 4.1%
511210 Software Publishers 89 $72,926 42 90.4% 54 $97,766 26 93.3% 35  $34,446 16  86.1%
511120 PeriodicaPublishers 89 $20,558 7 8.2% 12 $22,870 @  -14.2% 76 $20,182 9 13.0%
451140 “S"l:’;;zs'gg;gem i 74 $24,057 ()  -10.3% 47 $26,901 (1)  -18.3% 27 $19,060 2 8.4%
515120 Television Broadcasting 71 $28,250 15 25.9% 60 $30,775 16 36.4% 11 $13,809 (1) -12.4%
453920 Art Dealers 70 $9,200 (1)  -22.7% <10 NA NA NA 69  $9,011  (6)  -7.6%
541860 Direct Mail Advertising 69 $33,715 27 63.3% 21 $45,715 (8) -27.2% 48 $28509 34  255.2%
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339992 Musicallnstrument 68 $39,048 9 14.3% 61 $37,710 7 12.0% <10 NA  NA NA
Manufacturing
Agents and Managers for
711410 Artists, Athletes, Entertainers, 59 $25,666 (12) -17.3% <10 NA NA NA 54 $26,426 (15) -21.8%
and Other Public Figures
512132 ?;’Zi:r;\"m'o” Picture 57 $14,544 19  51.3% 51 $12,849 22 76.1% <10 NA  NA NA
541420 Industrial Design Services 52 $47,833 (94) -64.3% & $46,745 (96) -74.5% 20 $49,641 2 9.1%
541820 Public Relations Agencies 49 $44,772 9 22.7% <10 NA NA NA 40 $42,628 8 24.7%
Promoters of Performing Arts,
711310 Sports, and Similar Events 49 $10,735 (28) -36.4% <10 NA NA NA 46 $9,953 11 31.2%
with Facilities
Custom Architectural
337212 Woodwork and Millwork 44 $30,634 NA NA 43 $30,831 NA NA <10 NA NA NA
Manufacturing
gy Lo HEIEETE TEE 44 $38,975 19  74.9% 15 $54,215 NA NA 29  $31,010 8  36.0%
Production
Book, Periodical, and
424920 Newspaper Merchant 39 $31,569 (51) -56.9% <10 NA NA NA 35  $30,174 (30) -45.6%
Wholesalers
515111 Radio Networks 36 $11,226 20 125.4% 0 $0 0 NA 36 $11,226 20 125.4%
712130 Zoos and Botanical Gardens 33 $24,624 16 93.2% 30 $25,956 13 77.7% <10 NA NA NA
512240 Sound Recording Studios 30 $73,195 14 90.6% <10 NA NA NA 23 $12,896 8 58.0%
712110 Museums 26 $9,525 2) -6.3% <10 NA NA NA 16 $6,400 16 NA
511199 All Other Publishers 24 $15,699 7 42.9% <10 NA NA NA 24 $15,314 NA NA
519110 News Syndicates 24 $14,366 5 24.3% <10 NA NA NA 24  $13,846 5 29.2%
Ornamental and Architectural
332323 Metal Work Manufacturing 19 $53,293 NA NA 5 $49,785 NA NA <10 NA NA NA
541830 Media Buying Agencies 18 $48,856 NA NA <10 NA NA NA 16 $43,491 NA NA
541840 Media Representatives 15 $98,641 (19) -56.2% 14 $103,314 a7) -54.9% <10 NA NA NA
512290 Other Sound Recording 13 $8,907 NA NA 0 $0 0 NA 13 $8907  NA NA
Industries
541870 ACverisng Material 12 $71,019  (8)  -418% 1 $71,649 11 NA 0 $0  (20) -100.0%
Motion Picture and Video
512120 Distribution 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Other Motion Pictureand
512199 Video Industries 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
512210 Record Production 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
323117 Books Printing <10 NA NA NA 0 $0 0 NA <10 NA NA NA
323120 Support Activities for Printing <10 NA NA NA <10 NA NA NA <10 NA NA NA
Ceml) e SN ELE <10 NA NA NA <10 NA NA NA <10 NA  NA NA
Manufacturing
511130 Book Publishers <10 NA NA NA 0 $0 (150) -100.0% <10 NA NA NA
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511140 D|re(_:tory and Mailing List
Publishers

511191 Greeting Card Publishers

512191 Teleproductl_on and cher

Postproduction Services

Integrated Record

Production/Distribution

512230 Music Publishers

515210 Cable and_Other Subscription
Programming

519120 Libraries and Archives

541490 Othe.rSpeC|aI|zed Design
Services

711120 Dance Companies

711190 Other Pgrformmg Arts
Companies

712120 Historical Sites

712190 N_atgre Parl§s gnd Other

Similar Institutions

512220

Region 1

<10
<10
<10

<10
<10
<10
<10
<10
<10
<10
<10
<10

7,767

NA
NA
NA

NA
NA
NA
NA
NA
NA
NA
NA
NA

$26,434

NA
NA
NA

NA
NA
NA
NA
NA
NA
NA
NA
NA

(124)

NA
NA
NA

NA
NA
NA
NA
NA
NA
NA
NA
NA

-1.6%

<10

<10

<10
<10

O ©O o o

3,505

Appendices

$0
$0
NA

NA
$0
$0
NA
NA
$0
$0
$0
$0

$38,326

(13)

NA

NA

NA
NA

o O O o

(557)

-100.0%
NA
NA

NA
NA
NA
NA
NA
NA
NA
NA
NA

-13.7%

<10
<10
<10

0
<10
<10
<10
<10
<10
<10
<10
<10

4,262

NA
NA
NA

$0
NA
NA
NA
NA
NA
NA
NA
NA

$16,656

NA
NA
NA

NA
NA
NA
NA
NA
NA
NA
NA

370

NA
NA
NA

NA
NA
NA
NA
NA
NA
NA
NA
NA

9.5%
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Appendices

Region Zreative Industriesorted in order of highesobtal jobs)

Industry Title and NAICS Total Avg Industry Change Payroll Avg Industry Change Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/  Industry 20102015
1099 Pay
Commercial Printing (except . o ) 2 . o
323111 Screen and Books) 1,667 $41,338 (347) 17.2% 1,579 $42,099 (327) 17.1% 87 $27,576 (20 18.5%
711510 Ndependent Artists, Writers, -, 55, $10,302 85  7.3% 13 $46,031  (46)  -78.4% 1237 $9933 131  11.9%
and Performers
517110 \éva"rrfg;e'ecomm””'ca“o”s 731 $53,865  (127) -14.8% 629 $61,254 4 0.7% 102 $8179 (132) -56.4%
511110 Newspaper Publishers 632 $33,735  (219)  -25.8% 585 $34,756  (203)  -25.8% 47  $21,099  (16) -25.2%
515112 Radio Stations 387 $29,484 16 4.2% 283 $35,383 18 6.8% 104  $13,382 ?3) -2.4%
451211 Book Stores 383 $14,271 (15) -3.9% 353 $12,584 7 2.0% 29 $34,623  (22) -43.4%
339992 mgzﬁgc'{l‘fnt:gme”t 343 $49,880  (116)  -25.2% 337 $50,231  (104)  -23.5% <10 NA  NA NA
611610 Fine Arts Schools 331 $8,789 63 23.6% 75 $17,551 9 12.7% 255 $6,206 55 27.2%
541430 Graphic Design Services 330 $32,403 28 9.2% 144 $40,426 42 41.5% 186 $26,212 (24) -7.1%
515120 Television Broadcasting 325 $46,501 10 3.2% 319 $46,932 16 5.3% <10 NA NA NA
541921 Photography Studios, Portrait 320 $9,311 (16) -4.7% 48 $25,764 (67)  -58.4% 272 $6,410 51  23.3%
323113 Commercial Screen Printing 320 $39,468 (145) -31.2% 299 $41,149 (139) -31.8% 21  $15,845 6) -21.6%
541310 Architectural Services 201 $48,021 (71) -26.2% 154 $55,304 (69) -30.9% 47 $24,213 3) -5.4%
541810 Advertising Agencies 194 $58,214 (68) -26.0% 116 $59,449 (46) -28.5% 77  $56,360 (22) -22.1%
512131 Zigg;t'g‘;it\‘/‘;;heaters 188 $8,430  (54)  -22.3% 175 $8,584  (58)  -24.9% 12 $6260 NA NA
541410 Interior Design Services 184 $18,558 56 43.9% 31 $18,444 2 8.4% 153  $18,582 54 54.0%
711130  Musical Groups and Artists 164 $7,027 27 19.8% 90 $7,801 0 0.3% 74 $6,094 27 56.5%
Custom Architectural
337212  Woodwork and Millwork 153 $34,659 38 33.0% 136 $35,523 49 56.6% 17 $27,676 (11) -39.9%
Manufacturing
711110 mZ:::;sCompames GERIITET g g $11,373 39 38.6% 63 $12,797 2 24% 78 $10213 38  94.5%
541890 gg\‘/‘;'mss?:g’]'ces Related to 140 $41,072 8 6.4% 79 $46,898 19 315% 61  $33548 (10) -14.7%
511130 BookPublishers 125 $27,977 4) -3.0% 88 $34,128 (31) -25.7% 36 $13,061 NA NA
511210 Software Publishers 119 $42,610 28 31.1% 54 $66,775 (5) -8.2% 65 $22,325 33  104.7%
Internet Publishing and
519130 Broadcasting and Web Search 112 $58,461 37 49.6% 24 $74,543 11 92.6% 89 $54,146 26 41.1%
Portals
541922 Commercial Photography 110 $27,834 40 56.3% 56 $43,633 40 243.9% 54 $11,440 0) -0.2%
511120 Periodical Publishers 94 $15,878 (31) -24.8% 27 $21,642 (38) -58.3% 67 $13,576 7 10.7%
Ornamental andrchitectural
- 0, = 0,
332323 1o Work Manufacturing 92 $36,563 (10)  -10.2% 87 $35,897 ) 9.2% <10 NA NA NA
453920 Art Dealers 86 $11,651 4 4.3% <10 NA NA NA 77 $11,064 4) -5.2%
541320 ;‘er‘\‘/’iizzpe Architectural 82 $18,613  (12)  -12.4% 16 $38,624 2 131% 67 $13.848 (13) -16.8%
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Book, Periodical, and
424920 Newspaper Merchant 78 $41,830 19 33.1% 58 $50,588 40 225.3% 20 $15,866 (21) -51.6%
Wholesalers
512110 Motion Picture and Video 77 $23,635 11 16.4% 30 $51,420 2 6.7% 47 $5,777 9 23.6%
Production
451140 Musical Instrument and 72 $25982  (30)  -29.3% 49 $25703  (28) -36.1% 24 $26561  (2) 9.1%
Supplies Stores
712110 Museums 65 $21,357 (16) -19.4% 65 $20,772 (15) -19.1% <10 NA NA NA
Promoters of Performing Arts,
711310 Sports, and Simildvents with 61 $20,268 16 36.2% 11 $60,259 9) -45.3% 51 $12,015 25 96.8%
Facilities
511191  Greeting Card Publishers 49 $18,193 49 NA 47 $18,810 47 NA <10 NA NA NA
541850 Outdoor Advertising 49 $55,400 9) -16.0% S5 $52,842 (112) -23.4% 13 $62,349 2 14.1%
Agents and Managers for
711410  Artists, Athletes, Entertainers, 36 $18,228 ) -15.7% <10 NA NA NA 35  $16,747 8) -17.7%
and Other Public Figures
711120 Dance Companies 36 $18,037 NA NA 23 $23,830 NA NA 13 $7,645 13 NA
Promoters ofPerforming Arts,
711320  Sports, and Similar Events 33 $32,325 12 54.0% <10 NA NA NA 30 $25,525 16 107.4%
without Facilities
512240 Sound Recording Studios 30 $30,634 14 87.5% 0 $0 0 NA 30 $30,634 14 87.5%
541860 Direct Mail Advertising 25 $49,041 13 98.0% 13 $46,602 NA NA 13 $51,558 NA NA
541840 Media Representatives 23 $74,384 (19) -44.9% 20 $78,434 (14) -41.2% <10 NA NA NA
541820 Public Relations Agencies 23 $70,692 2) -8.6% <10 NA NA NA 18  $70,627 (2) -10.0%
541420 Industrial Design Services 21 $33,240 10 88.0% <10 NA NA NA 18 $32,451 7 61.3%
712130  Zoos and Botanical Gardens 20 $18,485 20 NA 20 $18,485 20 NA 0 $0 0 NA
323117 Books Printing 20 $56,417 8 68.8% 17 $59,425 6 64.2% <10 NA NA NA
519110 News Syndicates 19 $36,795 2 10.0% 0 $0 0 NA 19  $36,795 2 10.0%
coepiy 2R A SIEERE 17 $30,977  (21) -54.1% <10 NA NA NA 17 $31,222  (19) -52.9%
Manufacturing
512120 Motion Picture and Video 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Distribution
ERIEE Other Motlon Picture and Videc $0 NA $0 NA $0 NA
Industries
512210 Record Production $0 NA 0 $0 NA 0 $0 0 NA
Integrated Record
512220 Production/Distribution e NA $0 NA L NA
712100 NalUre Parks and Other Similar 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Institutions
sy oo e (Ol R e 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Programming
541830 Media Buying Agencies <10 NA NA NA 0 $0 0 NA <10 NA NA NA
515111 Radio Networks <10 NA NA NA 0 $0 0 NA <10 NA NA NA
711190 Other Performing Arts <10 NA NA NA 0 $0 0 NA <10 NA  NA NA
Companies
323120 Support Activities for Printing <10 NA NA NA 0 $0 0 NA <10 NA NA NA
512132  Drivelln Motion PictureThtr. <10 NA NA NA <10 NA NA NA <10 NA NA NA |
a 9
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Appendices | 46
il UL e L [ <10 NA NA NA <10 NA NA NA 0 $0  (25) -100.0%
Publishers
712120  Historical Sites <10 NA NA NA <10 NA NA NA 0 $0 0 NA
511199  All Other Publishers <10 NA NA NA 0 $0 0 NA <10 NA NA NA
512191 1 eleproduction and Other <10 NA NA NA 0 $0 0 NA <10 NA  NA NA
Postproduction Services
512230 Music Publishers <10 NA NA NA 0 $0 0 NA <10 NA NA NA
512090 Other Sound Recording <10 NA NA NA 0 $0 0 NA <10 NA NA NA
Industries
519120 Libraries and Archives <10 NA NA NA 0 $0 0 NA <10 NA NA NA
sa1290 Other Specialized Design <10 NA NA NA <10 NA NA NA <10 NA NA NA
Services
sq1g7g dvertising Material <10 NA NA NA <10 NA NA NA <10 NA  NA NA
Distribution Services
Region 2 10,017 $31,159  (761)  -7.1% 6,278 $40,039  (917) -12.7% 3,739  $16,247 156 4.4%
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Region Lreative Industriesorted in order of highest total jobs)

Industry Title and NAICS Total Avg Industry Change Payroll Avg Industry Change Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/  Industry 20102015
1099 Pay

SLILO \é’:rfii;elec°mm”“'°a“°”3 1,755 $80,380  (18)  -1.0%| 1,597 $63,934 9 06% 158 $246,184  (28) -14.8%
Independent Artists, Writers,

711510 1,441 $12,284 82 6.1% 44 $49,332 28 186.3% 1,397  $11,128 54 4.0%
and Performers

sp3yyy Commercial Printing (except  , 4, $38501  (227) -13.8% 1,349 $38,615  (246)  -15.4% 74 $36421 18  33.2%
Screen and Books)

323117 Books Printing 1,076 $41,084 373 53.1% 1,075 $41,086 373 53.0% <10 NA NA NA

511110 Newspaper Publishers 895 $28,652 (49) -5.2% 780 $30,546 (73) -8.5% 115 $15,800 24 25.7%

611610  Fine Arts Schools 416 $5,491 (83)  -16.6% 149 $6,916 (10) -6.2% 268  $4,701  (73) -21.4%

541921 Photography Studios, Portrait 410 $8,153 11 2.9% 66 $19,550 (54) -45.1% 344 $5,964 66 23.5%

541810 Advertising Agencies 327 $48,209 (28) -7.8% 229 $53,756 (27) -10.4% 98  $35,272 1) -1.2%

515112 Radio Stations 320 $40,747 (18) -5.3% 254 $41,508 (22) -8.0% 66 $37,839 4 6.9%

541310 Architectural Services 314 $62,177 4) -1.3% 272 $66,599 8 2.9% 42 $33,735 (12) -21.7%

323113 Commercial Screen Printing 308 $34,427 (8) -2.6% 282 $35,058 (20) -6.6% 26 $27,535 12 82.6%

541430  Graphic Design Services 281 $26,486 2) -0.9% 85 $40,803 4 4.8% 196  $20,276 (6) -3.1%

515120 Television Broadcasting 270 $47,343 (8) -3.0% 253 $46,497 9) -3.6% 17 $60,233 1 6.6%
Book, Periodical, and

424920  Newspaper Merchant 236 $35,190 2 1.0% 195 $39,303 24 13.9% 40  $15115 (21) -34.8%
Wholesalers

323120 Support Activities for Printing 232 $27,393 (114) -33.0% 228 $27,537 (116) -33.6% <10 NA NA NA

511130 Book Publishers 230 $41,385 (13) -5.5% 216 $43,378 (16) -6.8% 14 $11,004 2 19.2%

451211  Book Stores 229 $24,418 (111) -32.7% 186 $16,926 (98) -34.5% 43 $57,258 (23) -23.0%

512131 xggzgt%ﬁ\‘j;;heaters 219 $9,327  (22)  -9.3% 205 $9,554  (28) -12.1% 14 $5930 NA NA

541410 Interior Design Services 207 $16,488 61 41.9% 43 $26,662 NA NA 164  $13,805 24 17.2%

711130  Musical Groups and Artists 189 $17,549 61 47.1% 114 $23,410 23 25.2% 75 $8,711 38 99.6%

339910 ;\’Ae;ﬂgc‘i‘u”gnz""emare 171 $31,173 68  65.0% 161 $29,717 74 85.7% 10  $53,889  (7) -39.8%
Internet Publishing and

519130 Broadcasting and Web Searc 148 $41,425 23 18.4% 56 $67,776 9) -13.9% 92 $25,251 32 53.8%
Portals

712110 Museums 145 $24,192 0 0.0% 132 $23,390 (13) -8.8% 13 $32,463 13 NA
Promoters of Performing Arts,

711310  Sports, and Similar Events 137 $11,454 52 60.7% 119 $11,636 60 101.6% 18 $10,259 (8) -31.1%
with Facilities
Other Services Related to

541890 Advertising 137 $32,387 (54) -28.2% 63 $41,056 (53) -45.5% 74 $24,964 (1) -1.4%

sa1320  Andscape Architectural 136 $20429  (8)  5.7% 62 $25,952 25 70.0% 74 $15820 (34) -31.2%

711110  heater Companies and 129 $10,626 33 336% 43 $15,811 @ -26% 86  $8011 34  64.5%
Dinner Theaters

511210 Software Publishers 125 $51,256 (26) -17.1% 78 $68,126 (39) -33.3% 47 $23,594 13 38.2%

3 - IPFW Community Research Institute
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712130
511120

332323

711320

453920
451140
541922
512110
541850

711410

337212

541420
339992
711120
711190
515111
511140

512191

512132

541820
541840

541490

541860
541830

512120

512199
512210
512220

Zoos and Botanical Gardens
Periodical Publishers
Ornamental and Architectural
Metal Work Manufacturing
Promoters of Performing Arts,
Sports, and Similar Events
without Facilities

Art Dealers

Musical Instrument and
Supplies Stores
Commercial Photography
Motion Picture and Video
Production

Outdoor Advertising
Agents and Managers for
Artists, Athletes, Entertainers,
and Other Public Figures
Custom Architectural
Woodwork and Millwork
Manufacturing
IndustrialDesign Services
Musical Instrument
Manufacturing

Dance Companies

Other Performing Arts
Companies

Radio Networks

Directory and Mailing List
Publishers
Teleproduction and Other
Postproduction Services
Drive-In Motion Picture
Theaters

Public Relations Agencies
Media Representatives
Other Specialized Design
Services

Direct Mail Advertising
Media Buying Agencies
Motion Picture and Video
Distribution

Other Motion Picture and
Video Industries

Record Production
Integrated Record
Production/Distribution

121
119

105

93

90
76
73
54
51

49

45

39
38
33
28
25
23

16

15

14
13

12

11
11

$22,585
$17,986

$30,783

$24,998

$15,630
$18,040
$14,547
$17,879
$39,163

$56,278

$37,823

$28,773
$37,004
$20,219
$10,569
$71,018
$44,385

$17,343

$17,892

$46,175
$23,875

$17,942

$31,764
$49,256

$0

$0
$0
$0

7
(57)

45

21

39
(34)

(12

(14)

20
11

NA
12
(18)

NA

®3)
NA

NA

@)
(26)

6.0%
-32.2%

76.1%

29.6%

76.0%
-30.7%
2.4%
-18.4%
17.0%

-22.6%

6.7%

100.4%
38.7%
2.0%
NA
89.9%
-44.3%

NA

17.6%

-17.3%
NA

NA

-23.7%
-71.0%

NA

NA
NA
NA

121
41

101

16

<10
52
11
15
20

<10

32

<10
18
30
<10
17
11

<10

<10

13

<10

<10
<10

Appendices
$22,585 7
$26,824 (80)
$29,993 44
$40,203 NA

NA NA
$18,565 32
$26,643 NA
$32,707 (26)
$47,619 @)

NA NA
$35,798 3

NA NA
$28,401 NA
$21,064 @)

NA NA
$47,025 17
$69,383 ®)

NA NA

NA NA

$0 0
$23,698 NA

NA NA

NA NA

NA NA

$0 0

$0

$0 0

$0

6.0%
-66.4%

76.8%

NA

NA
-37.9%
NA
-63.0%
-15.0%

NA

11.6%

NA
NA
-5.0%
NA

NA
-42.9%

NA

NA

NA
NA

NA

NA
NA

NA

NA
NA
NA

0
78

<10

76

81
24
62
39
30

48

13

32
20
<10
28
<10
12

11

<10

14

10

<10
<10

$0
$13,384

NA

$21,740

$14,492
$16,878
$12,434
$12,132
$33,534

$55,558

$42,644

$28,732
$45,068
NA
$9,723
NA
$19,957

$10,903

NA

$46,175
$0

$17,315

NA
NA

$0

$0
$0
$0

24
NA

11

37
@

14
11

15

NA
NA
NA

(10)

NA
NA

®)

NA

NA
NA

NA
43.8%

NA

17.4%

83.6%
-6.7%

0.0%
53.2%
56.3%

3.9%

0.0%

88.8%
6.1%
NA

NA

NA
-45.6%

NA

NA

-17.3%
NA

NA

NA
NA

NA

NA
NA
NA
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515210

519110
511191
511199
512230
512240

512290
519120
541870
712120
712190

Region 3

Cable and Other Subscription
Programming

News Syndicates
Greeting Card Publishers
All Other Publishers
Music Publishers

Sound Recording Studios
Other Sound Recording
Industries

Libraries and Archives
Advertising Material
Distribution Services
Historical Sites

Nature Parks and Other
Similar Institutions

<10
<10
<10
<10

<10
<10
<10
<10
<10

13,097

$0

$0
NA
NA
NA
NA

NA
NA
NA
NA
NA

$35,852

NA
NA
NA
NA

NA
NA
NA
NA
NA

1)

NA

NA
NA
NA
NA
NA

NA
NA
NA
NA
NA

-0.2%

$0
$0
$0

NA
NA

$0
$0
NA
NA
NA

$41,002

0

0
0
(16)
NA
NA

0
0
NA
NA
NA

(274)

NA

NA
NA
-100.0%
NA
NA

NA
NA
NA
NA
NA

-3.0%

<10
<10
<10
<10
<10
<10
<10
<10

4,212

$0
NA
NA
$0
NA

NA
NA
NA
NA
NA

$24,988

NA
NA
NA
NA
NA
NA
NA
NA

243

NA

NA
NA
NA
NA
NA

NA
NA
NA
NA
NA

6.1%
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Region 4Lreative Industriesorted in order of highest total jobs)
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Industry Title and NAICS Total Avg Industry Change Payroll Avg Industry Chang Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/  Industry 20102015
1099 Pay

323117 Books Printing $47,682 (52) -4.9% $47,682 -4.9% $0 0 NA

711510  ndependent Artists, Writers, 964 $12,640 104  12.1% 13 $23,495 2 185% 951  $12,487 102  12.0%
and Performers

si7110  Med Telecommunications 503 $62,296  (29)  -5.5% 482 $56,729 56 13.0% 21 $188316 (85) -79.9%

511110 Newspaper Publishers 449 $25,163  (135)  -23.2% 399 $25,660  (132)  -24.8% 49  $21,135 (4) 7.1%

611610 Fine Arts Schools 340 $8,675 70 26.1% 109 $10,470 Bl 88.0% 231 $7,825 19 9.1%

512131  Motion Picture Theaters 282 $11462  (72)  -20.4% 275 $11613  (74)  -21.2% <10 NA  NA NA
(except Drivens)

541921  Photography Studios, Portrait 261 $6,106 24 10.2% 16 $14,760 (41) -71.9% 245 $5,540 65 36.4%

451211  Book Stores 236 $17,759  (147) -38.4% 205 $16,435  (158)  -43.5% 30  $26,733 11 54.9%
Commercial Printing (except A0 ) 8 9

323111 Secreen and Books) 221 $41,677 9) 4.1% 171 $42,819 (29) 14.6% 50 $37,730 20 66.5%

515112 Radio Stations 186 $31,116 30 18.9% 163 $34,559 43 35.8% 23 $6,638 (13) -37.0%
Ornamental and Architectural 0 5

332323 Metal Work Manufacturing 164 $54,105 58 54.8% 164 $54,105 59 56.6% 0 $0 NA NA

511120 Periodical Publishers 130 $34,101 52 66.9% 81 $47,565 44 118.0% 49 $11,978 8 20.4%

541430  Graphic Design Services 124 $28,196 6 5.2% 32 $36,031 11 54.8% 93 $25,524 (5) -5.1%

541310 Architectural Services 101 $48,590 8 9.2% 58 $63,496 1 2.3% 42 $27,889 7 20.3%

323113 Commercial Screen Printing 96 $28,511 12 14.9% 87 $29,155 10 12.5% <10 NA NA NA
Internet Publishing and

519130 Broadcasting and Web Searc 89 $28,978 48 116.3% 29 $43,962 NA NA 60 $21,793 25 73.0%
Portals

541410 Interior Design Services 85 $21,368 3) -3.1% <10 NA NA NA 82  $21,679 6 8.4%

711130  Musical Groups andrtists 83 $10,064 (15) -15.4% 49 $11,800 2 4.2% 34 $7,562 17) -33.5%

511210 Software Publishers 80 $40,174 41 105.7% 14 $115,539 NA NA 66 $24,583 33 100.5%

541810  Advertising Agencies 79 $37,213 20 33.4% 36 $51,258 5 14.8% 43  $25,489 15 54.3%

54130  Conascape Architectural 69 $14975  (17)  -19.3% <10 NA NA NA 69 $15010 (15) -17.8%

541890 gg:;aerniss?;\gces Related to 64 $22,813 10 19.2% 17 $30,087 NA NA 47 $20,153 0 00%

515120 Television Broadcasting 60 $39,620 ®3) -4.1% 57 $41,280 1) -2.4% <10 NA NA NA

519120 Libraries and Archives 54 $32,697 (15) -21.7% 52 $33,313 9) -15.3% <10 NA NA NA

ss1140 Musical Instrument and 52 $24,169 0 00% 31 $18,275 1 46% 21 $32:865 (1)  -4.6%
Supplies Stores
Promoters ofPerforming Arts,

711320  Sports, and Similar Events 52 $26,312 23 78.0% <10 NA NA NA 51 $26,390 22 76.8%
without Facilities
Book, Periodical, and

424920  Newspaper Merchant 48 $14,438 4) -7.9% 11 $10,730 ) -38.6% 37  $15,597 8 9.2%
Wholesalers

453920  Art Dealers 45 $15,906 1 1.2% <10 NA NA NA 41 $14,857 1 1.7%




512110

711410

541850
711110

511130
541922
511199
712130

339910

711310

337212

511140

541420
512240
511191

512120

512199
512210
512220

515210

519110
541840

541870

711120
712120

712190
323120
339992

512132

Motion Picture and Video
Production

Agents and Managers for
Artists, Athletes, Entertainers,
and Other Public Figures
Outdoor Advertising
Theater Companies and
Dinner Theaters
BookPublishers
Commercial Photography
All Other Publishers

Zoos andBotanical Gardens
Jewelry and Silverware
Manufacturing

Promoters of Performing Arts,
Sports, and Similar Events
with Facilities

Custom Architectural
Woodwork and Millwork
Manufacturing

Directory and Mailing List
Publishers

Industrial Design Services
Sound Recording Studios
Greeting Card Publishers
Motion Picture and Video
Distribution

Other Motion Picture and
Video Industries

Record Production
Integrated Record
Production/Distribution
Cable and Other Subscription
Programming

News Syndicates

Media Representatives
Advertising Material
Distribution Services
Dance Companies
Historical Sites

Nature Parks and Other
Similar Institutions
Support Activities for Printing
Musical Instrument
Manufacturing

Drive-In Motion Picture
Theaters

43

40

59
38

30
24
21
20

19

18

18

16

12
12

o

O OO O oo o

<10
<10

<10

1?’ﬁA

»
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$59,348

$8,423

$32,915
$12,040

$17,844
$12,398
$43,631
$27,511

$56,403

$7,117

$40,829

$71,565

$39,664
$13,780
$0

$0

$0
$0
$0

$0

$0
$0

$0

$0
$0

$0
NA
NA

NA

10 29.7%
4 9.7%

5  14.9%
(19)  -33.3%
(65)  -68.1%
(7)  -23.0%
9  833%
(4 -16.7%
NA NA
4 29.4%
18 NA
(11)  -41.7%
4)  -22.2%
NA NA
0 NA

0 NA
NA

0 NA

0 NA

0 NA

0 NA

0 NA

0 NA

0 NA

0 NA

0 NA
NA NA
NA NA
NA NA

15

<10

21
<10

<10
<10
17
20

18

11
<10

o

O OO O oo o

<10

<10
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$82,525 @ -141%
NA NA NA
$42,676 1 -48%
NA NA NA
NA NA NA
NA NA NA
$52,619 NA NA
$27,511 @) -16.7%
$0 0 NA
$0 0 NA
$40,829 18 NA
$95,842 NA NA
NA NA NA
$0 0 NA
$0 0 NA
$0 NA
$0 NA
$0 NA
$0 0 NA
$0 0 NA
$0 0 NA
$0 0 NA
$0 0 NA
$0 0 NA
$0 0 NA
$0 0 NA
NA NA NA
$0 0 NA
NA NA NA

IPPW Community Research Institute

28

37

19
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21
<10

19

18

<10

<10
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<10
<10

<10

$46,903

$6,681

$22,109
$8,013

$16,202
$11,297
NA
$0

$56,403

$7,117

$0

NA

NA
$13,780
$0

$0

$0
$0
$0

$0

$0
$0

$0

$0
$0

$0
NA
NA

NA

12

@
15

(6)
NA

NA

NA

NA
NA

o

O OO O oo o

NA
NA

NA

78.4%

12.7%

49.3%
-4.8%

120.6%
-22.4%
NA
NA

NA

29.4%

NA

NA

NA
NA
NA

NA

NA
NA
NA

NA

NA
NA

NA

NA
NA

NA
NA
NA

NA
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512191 1 eleproduction and Other <10 NA NA NA 0 $0 0 NA <10 NA  NA NA
Postproduction Services
512230 Music Publishers <10 NA NA NA 0 $0 0 NA <10 NA NA NA
512290 ﬁtg‘lfsrtﬁgsund Recording <10 NA NA NA <10 NA NA NA <10 NA NA NA
515111 Radio Networks <10 NA NA NA 0 $0 (12) -100.0% <10 NA NA NA
541490 gg:\‘firci‘;ec'a"zed Design <10 NA NA NA <10 NA NA NA <10 NA NA NA
541820 Public Relations Agencies <10 NA NA NA 0 $0 0 NA <10 NA NA NA
541830 Media Buying Agencies <10 NA NA NA 0 $0 0 NA <10 NA NA NA
541860  Direct Mail Advertising <10 NA NA NA 0 $0 (64) -100.0% <10 NA NA NA
711190 Other Performing Arts <10 NA NA NA 0 $0 0 NA <10 NA  NA NA
Companies
712110 Museums <10 NA NA NA <10 NA NA NA <10 NA NA NA
Region 4 6,344 $29,790  (145)  -2.2% 3,720 $39,009  (386)  -9.4% 2,624 $16,717 242  10.2%
'.u.' |
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Regiorb Creative Industriesorted in order of highest total jobs)
Industry Title and NAICS Total  Avg Industry Change Payroll  Avg Industry Change Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/ Industry 20102015
1099 Pay

ity CEPEACEL A, W 847 $10,358 28 3.4% 8 NA NA NA 839  $9,837 29  3.6%
and Performers

517110 \(’:V;rrfi‘;;e'ecomm””'cat'ons 713 $47,500  (18)  -2.5% 636 $48,388 50 10.3% 77 $41016  (78)  -50.2%

541921  Photography Studios, Portrait 543 $16,865 (40)  -6.9% 338 $23,050  (111) -24.8% 205  $6,652 71 53.3%

a311p Commercial Printing (except 504 $39,632  (152)  -23.2% 433 $38,192  (174) -28.6% 70 $48,520 22 46.1%
Screen and Books)

511110 Newspaper Publishers 454 $29,555 (236) -34.2% 391 $30,752 (248) -38.8% 63  $22,082 11 22.0%

451211 Book Stores 250 $16,522 (45)  -15.3% 228 $15,116 (23)  -9.3% 22 $31,361  (22) -49.9%

515112  Radio Stations 181 $28,260 16 9.4% 128 $27,517 (26)  -16.6% 52 $30,079 41 365.8%

611610  Fine Arts Schools 172 $5,732 (43)  -20.1% 49 $8,400 (22) -31.4% 123 $4674 (21) -14.6%

323113 Commercial Screen Printing 157 $32,688 46 41.6% 129 $29,060 31 31.2% 27  $49,846 15 126.4%

512131 viotion Picture Theaters 149 $8580  (110)  -42.4% 141 $8550  (113)  -44.5% <10 NA  NA NA
(except Drivens)

711130 Musical Groups and Artists 120 $10,195 6 5.1% ES $13,714 (38) -54.0% 87 $8,882 44 101.7%

541310  Architectural Services 109 $43,764 (17) -13.4% 87 $47,114 (10) -9.9% 22 $30,207 (7)  -25.1%

541430  Graphic Design Services 107 $23,476 (11)  -95% 12 $73,629 (@) -245% 95  $17,147 (1)  -1.2%

712110 Museums 97 $21,280 @) -3.8% 92 $20,971 )  -8.7% <10 NA  NA NA
Promoters of Performing Arts,

711320  Sports, and Similar Events 89 $55,348 47  110.5% 41 $44,408 NA NA 48 $64,735 15  46.3%
without Facilities

511130 Book Publishers 76 $34,076 19  335% 47 $47,717 15  45.5% 29  $12,181 4 17.9%

541320 ;:‘\‘/’ii‘;zpe Architectural 74 $22,921  (26)  -26.2% 13 $36,128  (15)  -55.0% 62 $20,225 (11) -15.0%
Internet Publishing and

519130 Broadcasting and Web Searc 74 $29,130 21 38.8% 26 $24,463 13 96.8% 48  $31,676 8 19.6%
Portals

541410  Interior Design Services 72 $14,099 @) -5.2% 19 $20,196 NA NA 53 $11,949  (14) -20.5%

541810  Advertising Agencies 66 $52,320 17) -20.5% 35 $49,609 2 6.5% 31  $55,406 (19) -38.4%

511210  Software Publishers 62 $56,433 30 97.0% 24 $81,080 NA NA 37 $40,324 9 30.6%

541890 gg:l‘zrrti?;‘g’]'ces Related to 48 $25,475 9 221% 22 $25880  NA NA 27 $25146  (6) -19.3%

541850 Outdoor Advertising 46 $37,693 0 0.0% 23 $34,000 (11) -32.9% 23 $41,249 11 87.5%

712120  Historical Sites 45 $28,566 @) 7.1% 45 $28,566 @)  7.1% 0 $0 0 NA

453920  Art Dealers 41 $5,411 @) -4.9% 0 $0 0 NA 41 $5411 (1)  -2.8%
Promoters of Performing Arts,

711310  Sportsand Similar Events 41 $10,765 18 79.1% 21 $6,717 NA NA 20 $15077  (3) -12.3%
with Facilities

511120 Periodical Publishers 41 $27,731 2) -4.8% <10 NA NA NA 39  $28,230 6 17.9%

asgeey Musical Instrument 40 $36,842 NA NA 32 $31,134 32 NA <10 NA  NA NA
Manufacturing

IPPW Community Research Institute
s ARTS
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451140 Musical Instrument and 39 $27,092 9 288% 28 $27,086 11 62.9% 11 $27,07 (2) -14.9%
Supplies Stores

330010 DeWelry and Silverware 38 $35,593 5  13.9% 34 $30,203 8  321% <10 NA  NA NA
Manufacturing
Book, Periodical, and

424920 Newspaper Merchant 36 $21,882 (17) -31.5% <10 NA NA NA 85 $22,081 (15) -29.9%
Wholesalers

711110 heater Companies and 34 $10,066 14 69.0% <10 NA NA NA 30  $9,603 16 109.1%
Dinner Theaters

gy QL PR ) A 29 $19,423 15 98.6% 22 $21,218 12 118.0% <10 NA  NA NA
Companies
Agents and Managers for

711410  Artists, Athletes, Entertainers, 27 $7,810 7 33.6% 0 $0 0 NA 27 $7,810 7 35.4%
and Other Public Figures

541490 gg:\i’ggec'a"zed Design 26 $28,779 NA NA <10 NA NA NA 19 $19361  NA NA

541860 Direct Mail Advertising 24 $21,888 NA NA 13 $15,671 13 NA 11 $29,227 NA NA
Ornamental and Architectural =6\ G A D

332323 Metal Work Manufacturing 24 $77,709 (35) 59.9% 22 $74,973 (35) 60.6% <10 NA NA NA

512110 ';,"root('j‘ij’::tfo'ﬁ”re andvideo 20 $18,300 @ 69% <10 NA NA NA 18 $13,704 0 03%

515120 Television Broadcasting 14 $25,095 5) -26.6% <10 NA NA NA <10 NA NA NA

541820 Public Relations Agencies 13 $63,629 NA NA <10 NA NA NA 11 $60,849 NA NA

541922 CommerciaPhotography 13 $25,628 (15) -54.5% <10 NA NA NA 12 $19,741 (15) -56.3%

711120 Dance Companies 12 $22,481 NA NA 11 $23,242 NA NA <10 NA NA NA

541420 Industrial Design Services 11 $38,084 (1) -8.4% <10 NA NA NA <10 NA NA NA

323117 Books Printing 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

511191  Greeting Card Publishers 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

512120 Motion Picture and Video 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Distribution

512109 Other Motion Picture and 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Video Industries

512210 Record Production 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Integrated Record

512220 Production/Distribution 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

515210 Cable and Other Subscription 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Programming

541830 Media Buying Agencies 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

sa1870 Advertising Material 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Distribution Services

712130  Zoos and Botanical Gardens 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

512132 Driveln Motion Picture 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Theaters

541840 MediaRepresentatives 0 $0 (14) -100.0% 0 $0 (12) -100.0% 0 $0 0 NA

519120 Libraries and Archives <10 NA NA NA <10 NA NA NA <10 NA NA NA

512230 Music Publishers <10 NA NA NA <10 NA NA NA <10 NA NA NA

IPPW Community Research Institute
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511140

337212

519110
323120
511199

512191
512240
512290
515111
712190

Region 5

Directory and Mailing List
Publishers

Custom Architectural
Woodwork and Millwork
Manufacturing

News Syndicates

Support Activities for Printing
All Other Publishers
Tekproduction and Other
Postproduction Services
Sound Recording Studios
Other Sound Recording
Industries

Radio Networks

Nature Parks and Other
Similar Institutions

<10

<10

<10
<10
<10

<10
<10
<10
<10
<10

5,624

NA

NA

NA
NA
NA

NA
NA
NA
NA
NA

$26,748

NA

NA

NA
NA
NA

NA
NA
NA
NA
NA

(472)

NA

NA

NA
NA
NA

NA
NA
NA
NA
NA

-1.7%

<10

<10

o oo

<10
<10

<10

3,231
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NA

NA
$0

$0
NA
NA
$0
$0
NA

$33,113

NA

NA

o oo

NA
NA

NA

(594)

NA

NA

NA
NA
NA

NA
NA
NA
NA
NA

-15.5%

<10

<10
<10
<10

<10
<10
<10
<10

2,393

NA

$0

NA
NA
NA

NA
NA
NA
NA
$0

$18,153

NA

NA
NA
NA

NA
NA
NA
NA

122

NA

NA

NA
NA
NA

NA
NA
NA
NA
NA

5.4%
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Region &Creative Industriesorted in order of highest total jobs)
Industry Title andNAICS Total  Avg Industry Change Payroll  Avg Industry Change Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/ Industry 20102015
1099 Pay

g, OETEE PN e e 321 $36,293  (284)  -46.9% 279 $34,575  (294)  -51.4% 42 $47,618 10  32.9%
Screen and Books)

711510 |ndependent Artists, Writers, 316 $9,065 33 11.8% <10 NA NA NA 312 $8480 32 11.5%
and Performers

517110 ‘(’:":r‘;i ;e'ecomm“”'ca“ms 307 $48,927 (34)  -10.0% 259 $53,897 (45)  -14.7% 48 $21,810 11  28.4%

511110 Newspaper Publishers 209 $33,233 (57)  -21.6% 197 $34,421 (52)  -20.7% 12 $12,988  (6) -33.5%

515120 Tekvision Broadcasting 156 $37,162 27 20.9% 150 $38,778 21 16.8% <10 NA  NA NA

451211  Book Stores 104 $12,102 (40)  -27.6% 101 $12,368 (35)  -25.5% <10 NA  NA NA

515112 Rado Stations 104 $23,214 5 5.2% 72 $32,891 (10)  -12.0% 32 $1,157 15 89.8%

541921  Photography Studios, Portrait 80 $7,898 0 0.0% 14 $15,470 (16)  -54.6% 66  $6,349 16 32.5%

611610  Fire Arts Schools 80 $7,478 (68)  -46.2% 21 $8,755 4 22.3% 58  $7,007 (72) -55.4%

512131 viotion Picture Theaters 68 $7,056  (11) -13.7% 66 $6,991 (1) -146% <10 NA  NA NA
(except Drivens)

323113 Conmercial Screen Printing 44 $34,839 9) -16.8% 38 $23,945 (11) -22.0% <10 NA NA NA

712110 Museums 38 $21,095 NA NA 35 $20,738 NA NA <10 NA  NA NA

451140 Musical Instrument and 33 $30,080  (17)  -34.5% 16 $18,801  (24)  -60.1% 17 $40,792 7 67.4%
Supplies Stores

711130  Musical Groups and Artists 30 $8,143 (12) -28.7% <10 NA NA NA 22 $9,452 7 46.2%

541850  Outdoor Advertising 28 $62,438 2 6.1% 19 $34,727 6) -24.6% <10 NA  NA NA

541410 Interior Design Services 26 $21,028 (4) -14.0% <10 NA NA NA 26 $21,219 0) -0.8%

541810  Adertising Agencies 25 $52,500 (1)  -45.5% 16 $52,554 (19)  -55.3% <10 NA  NA NA

541310  Architectural Services 21 $41,062 17) -44.2% <10 NA NA NA 12 $19,142 4) -23.7%

511130 Bock Publishers 21 $32,011 (10)  -32.7% 13 $45,328 2 21.3% <10 NA  NA NA

541430  Graphic Design Services 20 $31,184 @) -27.1% <10 NA NA NA 19  $30,678  (8) -29.8%

323117 Bodks Printing 20 $30,530 20 NA 20 $30,530 20 NA 0 $0 0 NA
Promoters of Performing Arts,

711320  Sports, and Similar Events 19 $13,731 2 102% <10 NA NA NA 17 $11,018 4 33.7%
without Facilities

gy LR COEEES Al 19 $9,808 9 845% 0 $0 0 NA 19 $9,808 9 845%
Dinner Theaters

541320 ;‘;rr‘\iizzpe Architectural 19 $18,107 ©®  -30.8% 0 $0 0 NA 19 $18107  (8) -30.8%

511120  Peiodical Publishers 17 $12,331 2 13.3% 17 $12,459 NA NA <10 NA  NA NA

711190 Other Performing Arts 17 $24,743 NA NA 14 $27,524 14 NA <10 NA  NA NA
Companies
Agents and Managers for

711410 Artists, Athletes, Entertainers, 15 $11,735 0 $0 0 NA 15  $11,735 NA NA
and Other Public Figures 4 42.1%

541860  Direct Mail Advertising 14 $29,507 4 37.1% 12 $24,140 NA NA <10 NA  NA NA

e
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Promoters of Performing Arts,

711310 Sports, and Similar Events 13 $3,356 (5) -27.7% 11 $3,438 5) -30.9% <10 NA NA NA
with Facilities

453920 Art Dealers 13 $9,900 0 0.0% 0 $0 0 NA 13 $9,900 0 0.0%
Ornamental and Architectural

332323 Metal WorkMfg 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

339910 Jewelry and Silverwaidfg 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

339992  Musical InstrumeniMfg 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

511191  Greeting Card Publishers 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

511199  All Other Publishers 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

512100 Motion Picture and Video 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Distribution

512132 Rl b e el AT 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Theaters

512191 | eleproduction and Other 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Postproduction Services

seplzy Sy MTTED PTEE N 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Video Industries

512210 Record Production 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Integrated Record

512220 Production/Distribution 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

512230 Music Publishers 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

Sy USRI RERIE 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Industries

515210 C2Ple and Other Subscription 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Programming

519110 News Syndicates 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

sa1a90 Other Specialized Design 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Services

541830 Media Buying Agencies 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

541870 Advertising Material 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Distribution Services

712120 Historical Sites 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

712130 Zoos and Botanical Gardens 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

323120 Support Activities for Printing <10 NA NA NA <10 NA NA NA <10 NA NA NA
Custom Architectural

337212 Woodwork and MillworkVifg <10 NA NA NA <10 NA NA NA <10 NA NA NA
Book, Periodical, and

424920 Newspaper Merchant <10 NA NA NA 0 $0 NA NA <10 NA NA NA
Wholesalers

511140 DTeCtory and Mailing List <10 NA NA NA <10 NA NA NA 0 $0 0 NA
Publishers

511210 Software Publishers <10 NA NA NA <10 NA NA NA 0 $0  (10) {100.%

512110 Motion Picture and Video <10 NA NA NA <10 NA NA NA <10 NA  NA NA
Production

512240 Sound Recording Studios <10 NA NA NA 0 $0 0 NA <10 NA NA NA

515111 Radio Networks <10 NA NA NA 0 $0 0 NA <10 NA NA NA




519120
519130

541420
541820
541840

541890

541922
711120

712190

Region 6

Libraries and Archives
Internet Publishing and
Broadcasting and Web Searc
Portals

Industrial Design Services
Public Relations Agencies
Media Representatives
Other Services Related to
Advertising

Commercial Photography
Dance Companies

Nature Parks and Other
Similar Institutions

<10
<10

<10
<10
<10

<10

<10
<10

<10

2,273

NA
NA

NA
NA
NA

NA

NA
NA

NA

$27,388

NA
NA

NA
NA
NA

NA

NA
NA

NA

(476)

NA

NA

NA
NA
NA

NA

NA
NA

NA

-17.3%

<10

<10
<10

<10

<10

1,426
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NA
$0

$0
NA
NA

NA

$0
$0

NA

$33,783

NA

NA
NA

NA

NA

(448)

NA

NA

NA
NA
NA

NA

NA
NA

NA

-23.9%

<10

<10
<10

<10

<10
<10

846

$0
NA

NA
NA
$0

NA

NA
NA

$0

$16,611

NA

NA
NA

NA

NA
NA

(29)

NA

NA

NA
NA
NA

NA

NA
NA

NA

-3.3%
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Region TCreative Industriesorted in order of highest total jobs)
Industry Title and NAICS Total  Avg Industry Change Payroll  Avg Industry Change Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/ Industry 20102015
1099 Pay

711510 g‘ndde‘;‘;’;f%f;":g'ss' CHEE, 5,322 $13,439 651  13.9% 122 $39,546 22 21.6% 5200 $12,826 630  13.8%
517110 \(’:V;rrfi‘é;e'ecomm“”'cat'ons 4,156 $66,146 (1,331)  -24.3% 3,528 $75,725 (1,197) -25.3% 628  $12,337 (134) -17.6%
323111 ggg;e;ﬂzpéggg (except 3,006 $43640  (493) -14.1%| 2,723 $46,242  (445)  -14.1% 283  $18,600 (48) -14.5%
323113 Commercial Screen Printing 2,201 $32,306 68 3.2% 2,095 $33,182 39 1.9% 106  $14,986 29  37.9%
511210  Software Publishers 2,156 $79,786 690  47.0% 1,723 $90,766 505  41.5% 433 $36,0905 184  74.0%
511140 gggﬁ;‘;g’rsnd Mailing List 2108 $68,318 1,493  242.5% 2,004 $68,567 1,531 271.8% 14 $32071 (38) -72.5%
541921 Photography Studios, Portrait 1,692 $9,007 289  20.6% 251 $22,807  (160)  -38.9% 1,441  $6,606 449  452%
541430  Graphic Design Services 1,297 $35,197 22 -1.7% 420 $50,211 (50)  -10.6% 877 $28012 28 3.3%
611610  Fine Arts Schools 1,289 $9,451 74 6.1% 496 $15,298 190  62.0% 793 $5,797 (116) -12.8%
511130 BookPublishers 1,282 $53,309  (579) -31.1% 1,217 $55,214  (571)  -31.9% 66  $17,991  (8) -11.1%
511110 Newspaper Publishers 1,207 $36,673 (194) -13.9% 1,022 $40,457 (186) -15.4% 185  $15,815 (8) -4.0%
541890 gg\‘/zrmss?%'ces Related to 1,184 $23123 706  147.9% 885 $22,765 746  534.8% 209 $24,185  (39) -11.7%
541310  Architectural Services 1,097 $62,995 (85  -7.2% 839 $72,199 (89)  -9.6% 258 $33,048 4 1.7%
541810 Advertising Agencies 1,035 $60,467 (43)  -4.0% 726 $67,058 2 0.3% 310 $45023  (45) -12.6%
515120 Television Broadcasting 1,024 $65,511 (1)  -2.0% 982 $67,111 4 4.4% 42 $28,061 (62) -59.8%
541410  Interior Design Services 823 $27,548 0 0.0% 228 $48,242 @)  -1.3% 594  $19,608 3 0.5%
512131 xggggtg:\t;;i;heaters 697 $10401  (75)  -9.7% 674 $10685  (75) -10.0% 23 $2,241 0 %
711130  Musical Groups and Artists 642 $25,931 3 0.4% 272 $43,619 (78)  -22.4% 370 $12,933 81  28.1%
712110 Museums 635 $35,009  (121) -16.0% 592 $37,467  (143) -19.5% 43 $2,170 22 107.9%
711110 g?:j::;ﬁg;’:gf‘sn'es and 633 $19,923 262 70.7% 339 $27,467 155  84.6% 204  $11,216 107  57.0%
515112 Radio Stations 625 $41,522 (30)  -4.6% 442 $53,156 (56)  -11.2% 183  $13416 25  16.0%
Internet Publishing and
519130 Broadcastingind Web Search 595 $52,280 142 31.4% 159 $73,933 (24) -13.0% 437  $44,409 166 61.4%
Portals
541860  Direct Mail Advertising 565 $35,816 144  34.3% 394 $34,527 49 14.1% 171 $38,781 96 126.5%
451211  Book Stores 489 $17,236  (286)  -36.9% 435 $15,914  (245)  -36.0% 54 $27,848  (41) -43.0%
541820 Public Relations Agencies 469 $61,867 146 45.1% 270 $69,208 90  50.2% 198 $51,857 55  38.8%
Promoters of Performing Arts,
711310  Sports, and Similar Events 434 $18,706 5 1.2% 336 $18,871 32 10.4% 98  $18,137 (27) -21.3%
with Facilities
Promoters of Performing Arts,
711320  Sports, and Similar Events 431 $44,552 54 14.2% 160 $57,088 3 2.1% 271  $37,166 50 22.8%
without Facilities
511120  Periodical Publishers 414 $35,034 (64)  -13.4% 134 $61,908 (86)  -39.2% 280 $22,167 22 8.6%
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512110 ’F‘,"rootgijnct'?o"r’]t”'e NI 389 $36,323 61  18.6% 201 $52,169 23 13.0% 188  $19,401 38  25.2%
Book, Periodical, and
424920  Newspaper Merchant 388 $30,935 ®3) 0.7% 324 $34,086 18 5.9% 64  $14941 (21) -24.6%
Wholesalers
541320 ézrr‘\‘;’iigzpe Qlellle=te 362 $37,126  (88)  -19.5% 109 $38,774 ©)  -7.4% 253 $36,416  (79) -23.8%
451140 Musical Instrument and 351 $31,758 87  33.1% 277 $29,933 74 36.7% 74 $38,545 13 21.3%
Supplies Stores
Agents and Managers for
711410  Artists, Athletes, Entertainers, 282 $35,794 (42)  -12.9% 21 $105,401 (15)  -41.4% 261  $30,203 (27)  -9.3%
and Other Public Figures
712130 Zoos and Botanical Gardens 271 $34,451 (14) -4.8% 271 $34,451 (14) -4.8% 0 $0 0 NA
541850  Outdoor Advertising 249 $55,965 49 24.7% 141 $64,820 10 7.3% 109  $44,504 40  57.6%
541922 Commercial Photography 229 $19,867 1 0.3% 26 $62,022 (6) -17.6% 203 $14,452 6 3.2%
712120  Historical Sites 226 $17,691 32 16.8% 210 $18,334 26 14.0% 16 $9,336 NA NA
453920  Art Dealers 209 $26,562 (77 -26.9% 43 $22,037 (8) -15.1% 167  $27,716  (69) -29.4%
511199  All Other Publishers 201 $40,317 65  48.3% 174 $44,367 77 79.4% 27 $13,949 (12) -30.4%
323120  Support Activities for Printing 200 $41,954 (137) -40.6% 184 $43,508 (133)  -42.0% 16 $24,317 3) -17.6%
515111  Radio Networks 128 $20,849 34 357% 27 $49,543 6) -18.3% 101 $13,133 40  65.1%
541420 Industrial Design Services 123 $47,485 53 74.7% 37 $71,942 16 77.9% 86  $36,809 36 73.3%
Ornamental and Architectural o 0
332323 1t Work Manufacturing 116 $37,874 (62)  -34.8% 107 $37,075 (56)  -34.6% <10 NA  NA NA
541830 Media Buying Agencies 106 $68,753 2) -1.8% 86 $70,967 (15) -15.1% 19  $58,883 NA NA
Advertising Material . o . o y o
541870 e Servioes 102 $26,846  (359)  -77.9% 90 $26,746  (346)  -79.4% 12 $27,580 (13) -51.9%
711190  Other Performing Arts 95 $17,337  (18)  -15.9% 49 $22321  (28) -36.4% 46 $12061 10  27.6%
Companies
Custom Architectural
337212 Woodwork and Millwork 94 $41,061 57 150.8% 65 $51,281 36 125.1% 29 $18494  NA NA
Manufacturing
512240  Sound Recording Studios 93 $28,118 12 152% 31 $32,843 8  36.2% 62  $25796 4 7.1%
541840 Media Representatives 84 $75,438 (21) -20.2% 76 $80,262 (10) -11.3% <10 NA NA NA
512101  Ieleproduction and Other 75 $40,576 2 72.9% 53 $49,554 16 421% 22 $19,336  NA NA
PostproductiorServices
Musical Instrument
- 0, - 0, - 0,
30992 eturing 64 $49,793 (38)  -37.3% 42 $57,231 (34)  -45.2% 22 $35689  (3) -13.7%
541490 gg;jiggec'a“zed Design 63 $24854  (14)  -18.0% 18 $37,278 @  -10.0% 45 $19,754  (12)  -20.9%
519120 Libraries and Archives 57 $29,109 (35) -38.4% 53 $30,704 10 23.7% <10 NA NA NA
asgero JeWelly and Silverware 53 $38,413 9 21.8% 39 $40,324 22 131.1% 14 $33247 (12) -46.5%
Manufacturing
711120 Dance Companies 48 $11,958 27  128.0% 10 $17,211 2) -14.0% 38  $10,523 NA NA
323117  Books Printing 46 $57,240 (38)  -45.1% 32 $60,167 (38)  -54.6% 14  $50,536 1 5.8%
iy G ELE EE OER 41 $22,417 NA NA 40 $22,583 NA NA <10 NA  NA NA
Similar Institutions
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512290

512132

512230
519110
512210
511191

512120
512199
512220
515210

Region 7

Other Sound Recording
Industries

Drivelln Motion Picture
Theaters

Music Publishers

News Syndicates

Record Production
Greeting Card Publishers
Motion Picture and Video
Distribution

Other Motion Picture and
Video Industries
Integrated Record
Production/Distribution

Cableand Other Subscription

Programming

32

24

22
13
11
<10

<10
<10
<10
<10

42,369

$36,595

$6,937

$36,836
$30,351
$47,085

NA

NA
NA
NA
NA

$39,788

(@)

3

1)
NA

NA
NA
NA
NA

985

-3.2%

14.5%
9.6%
-7.0%
NA

NA

NA

NA

NA

2.4%

16

12

<10
<10
<10

<10
<10
<10
<10

26,437

$51,272

$6,725

NA
NA
NA
$0

NA
NA
NA
NA

$52,346

[N

NA
NA
NA

NA
NA
NA
NA

(344)

4.0%

NA
NA
NA
NA

NA

NA

NA

NA

-1.3%

16

11

16
<10
<10
<10

<10
0
0
0

15,932

$21,929

$7,165

$34,102
NA
NA
NA

NA
$0
$0
$0

$18,949

@

®3)
NA
NA
NA

NA

1,328

-9.5%

-17.1%
NA
NA
NA

NA

NA

NA

NA

9.1%
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Region &reative Industriesorted in order of highest total jobs)
Industry Title and NAICS Total  Avg Industry Change Payroll  Avg Industry Change Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/ Industry 20102015
1099 Pay

711510 Ndependent Artists, Writers, -, ;79 $13073  (37)  -3.0% <10 NA  NA NA 1172 $12579  (37)  -31%
and Performers

517110 \(’:V;rrfi‘é;e'ecomm“”'cat'ons 559 $51,034 29 5.4% 501 $54,326 27 5.6% 58  $22,473 2 3.5%

511130  Book Publishers 486 $39,037 131  37.0% 458 $40,825 148  47.8% 27 $9,086 (17) -38.2%

511110 Newspaper Publishers 414 $32,275 20 52% 371 $33,01 14 3.9% 43 $18,361 7 17.8%

611610  Fine Arts Schools 214 $6,467 45 265% 46 $10,814 18 62.9% 168  $5288 27  19.3%

541921 Photography Studios, Portrait 177 $9,009 0 17 $18,011  (48) -73.7% 159  $7,943 48  42.7%

gy, SO ) (e 163 $33642  (122)  -42.8% 99 $44,113  (135) -57.5% 64 $17,371 12 23.8%
Screen and Books)

515112 Radio Stations 161 $26,497 41 33.8% 127 $30,263 39 45.0% 34 $12,661 1 43%

451211 Book Stores 161 $18,244 @)  -16% 145 $14,405 2 1% 16 $52,976  (5) -24.0%
Book, Periodical, and

424920 Newspaper Merchant 156 $45965  (13)  -7.9% 134 $50,547 @  13% 22 $17,496  (11) -34.7%
Wholesalers

541430  Graphic Design Services 126 $27,125 26 25.4% <10 NA NA NA 121 $26994 29  30.8%

512131 viotion Picture Theaters 109 $9.821 (11)  -9.2% 103 $9,062  (11) -10.0% <10 NA  NA NA
(except Drivens)

711110 Theater Companies and 105 $11,775 37 532% 32 $17,177 14 74.6% 73 $9390 23 453%
Dinner Theaters

511210  Software Publishers 105 $38,844 46 79.6% 57 $48,822 36 169.4% 47  $26,859 10  28.2%

511120 Periodical Publishers 88 $17,971 0 0.5% <10 NA NA NA 79 $15143 6 7.7%
Promoters of Performing Arts,

711320 Sports, and Similar Events 81 $35,732 43 1145% 36 $38,788 25 228.7% 45  $33270 18  67.6%
without Facilities

541410 Interior Design Services 74 $22,442 15 26.5% <10 NA NA NA 73 $22,544 18 33.3%

453920  Art Dealers 68 $13,501 ®  -10.0% <10 NA NA NA 67  $13,385 0

711130 Musical Groups and Artists 68 $16,044 7 -9.0% 11 $46,792 @)  -215% 57 $9,936 (4  -6.1%

712110 Museums 64 $8,872 18  39.6% 51 $10,060 13 34.3% 13 $498  NA NA

54130  Conascape Architectural 64 $34128  (12)  -16.3% 24 $42,936 @  -147% 39 $28646  (8) -17.2%

541420  Industrial Design Services 54 $24,114 19  53.8% 43 $16,782 31 254.9% 11 $51,737  (12) -50.9%
Internet Publishing and

519130 Broadcasting and Web Searc 41 $20,526 9 27.3% <10 NA NA NA 40  $19,972 10 34.4%
Portals

sa1890 Other Services Related to 40 $28991 (1)  -221% <10 NA  NA NA 35 $27282 (4) -10.6%
Advertising

512110 gf;&%’;ggf}t”’e SR 39 $25,596 ©  -18.7% 12 $38,719  (15)  -55.4% 27 $19,789 6 280%

541310  Architectural Services 39 $29,749 9) -18.7% 12 $37,871 (12) -48.6% 26 $25,993 3 11.2%

323113 Commercial Screen Printing 38 $16,065 @  55% 24 $20,196 7)  -21.6% 15 $9,454 4 40.6%
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ss1140 Musical Instrument and 35 $36,491 ©  -19.6% 10 $16,284  (19)  -65.4% 25 $44514 10  69.3%
Supplies Stores
Ornamental and Architectural o 0

332323 Metal Work Manufacturing 34 $44,625 14 68.2% 34 $44,625 15 79.2% 0 $0 0 NA

541810 Advertising Agencies 31 $32,944 (68) -69.0% <10 NA NA NA 25 $30,446 (11) -31.1%

oy LR EITE SRR 28 $34,450 NA NA 24 $36,048 NA NA <10 NA  NA NA
Manufacturing
Agents and Managers for

711410  Artists, AthletesEntertainers, 23 $12,769 (8) -25.6% 0 $0 0 NA 23 $12,769 (7)  -22.5%
and Other Public Figures

339902 Musical Instrument 22 $21,333  (18)  -44.5% <10 NA NA NA 13 $26967  NA NA
Manufacturing

541850 Outdoor Advertising 19 $32,191 NA NA <10 NA NA NA 16 $30,735 NA NA

541922 Commercial Photography 19 $15,434 (13) -39.2% <10 NA NA NA 15  $12,875 (8) -33.0%
Promoters of Performing Arts,

711310  Sports, and Similar Events 19 $13,402 3 15.5% 0 $0 0 NA 19 $13,402 3 15.5%
with Facilities

s1213  Drivein Motion Picture 16 $8,007  (2) -13.6% <10 NA  NA NA <10 NA  NA NA

512240 Sound Recording Studios 13 $17,066 0 2.8% <10 NA NA NA 13 $14,766 NA NA

541820 Public Relations Agencies 13 $44,816 1 4.2% <10 NA NA NA 10  $33,277 2 -13.7%

511191 GreetingCard Publishers 11 $10,334 11 NA 0 $0 0 NA 11 $10,334 11 NA

Grpib) el ST 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Distribution

512199 O'ther Motion _Plcture and $0 NA 0 $0 NA 0 $0 0 NA
Video Industries

512210 Record Production 0 $0 NA $0 0 NA $0 NA
Integrated Record

512220 Production/Distribution 0 $0 NA 0 $0 0 NA 0 $0 0 NA

Sl Cable and .Other Subscription 0 $0 NA 0 $0 0 NA 0 $0 0 NA
Programming

519110 News Syndicates 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

541830 Media BuyingAgencies 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

541840 Media Representatives 0 $0 NA 0 $0 0 NA 0 $0 NA

712130  Zoos and Botanical Gardens 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

323117 Books Printing <10 NA NA NA 0 $0 NA <10 NA NA NA

323120 Support Activities foPrinting <10 NA NA NA 0 $0 0 NA <10 NA NA NA
Custom Architectural

337212 Woodwork and Millwork Ny <10 NA NA NA 0 $0 0 NA <10 NA NA NA

i) L 7et WS <10 NA NA NA <10 NA NA NA <10 NA  NA NA
Publishers

511199  All Other Publishers <10 NA NA NA 0 $0 (149) -100.0% <10 NA NA NA

siopgy  SAACEEIER ] G <10 NA NA NA 0 $0 0 NA <10 NA  NA NA
Postproduction Services

512230 Music Publishers <10 NA NA NA 0 $0 0 NA <10 NA NA NA

sy Ul SEUIT HEEe ) <10 NA NA NA 0 $0 0 NA <10 NA  NA NA
Industries
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515111
515120
519120

541490
541860
541870
711120
711190
712120
712190

Region 8

Radio Networks
Television Broadcasting
Libraries and Archives
Other Specialized Design
Services

Direct Mail Advertising
Advertising Material
Distribution Services
Dance Companies
Other Performing Arts
Companies

Historical Sites

Nature Parks and Other
Similar Institutions

<10
<10
<10

<10
<10
<10
<10
<10
<10
<10

5,209

NA
NA
NA

NA
NA
NA
NA
NA
NA
NA

$25,831

NA
NA
NA

NA
NA
NA
NA
NA
NA
NA

31

NA
NA
NA

NA
NA
NA
NA
NA
NA
NA

-0.6%

$0

NA
$0
$0
NA
$0
$0
NA
NA

$37,430

(29)

(154)

-100.0%
NA
NA

NA
NA
NA
NA
NA
NA
NA

-5.9%

<10
<10

<10
<10

<10

<10
<10

2,762

NA
NA
$0

NA
NA
$0
NA
NA
NA
$0
$15,550

NA
NA

NA
NA

NA

NA
NA

124

NA
NA
NA

NA
NA
NA
NA
NA
NA
NA

4.7%
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Region Lreative Industriesorted in order of highest total jobs)
Industry Title and NAICS Total Avg Industry Change Payroll  Avg Industry Change Self A\Y/o] Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/ Industry 20102015
1099 Pay

711510  Ndependent Artists, Writers, 499 $10,213 98 24.5% 43 $19,132 (30)  -40.8% 456 $9,376 128  38.9%
and Performers

a311p Commercial Printing (except 414 $30,453 113 37.7% 372 $29,726 110 42.1% 42 $36,862 3 8.0%
Screen and Books)

517110 ‘é";‘;‘i;‘e'ec°mm“”'ca“°”s 408 $47,278 @ -03% 338 $51,690 8  24% 70  $25899  (9) -11.8%

511110 Newspaper Publishers 255 $32,795  (46)  -15.3% 213 $34,055 (55) -20.5% 42 $26,366 9 27.7%

541921  Photography Studios, Portrait 188 $8,649 25 15.5% <10 NA NA NA 182 $8,413 45 32.6%

611610  Fine Arts Schools 177 $7,239 51  40.0% 52 $7,402 35  208.7% 125  $7,172 16 14.2%

512131 viotion Picture Theaters 96 $7515 (12  -111% 90 $6,498 (16) -14.8% <10 NA  NA NA
(except Drivens)

541430  Graphic Design Services 91 $27,585  (103)  -53.1% 35 $27,863 ©7) -73.7% 56 $27,414  (6) -10.2%

515112 Radio Stations 88 $27,581 43 98.2% 57 $31,126 25  80.8% 31  $21,039 18 140.8%

asgeey  Musical Instrument 55 $42,733 43 331.2% 37 $38,933 NA NA 19 $50,164  NA NA
Manufacturing

cryy  HIEELEr CEERIES A 53 $5,839 37 228.7% ) $4,025 NA NA 30 $7269 16 1155%
Dinner Theaters

515111  Radio Networks 53 $28,813 14 34.5% 51 $29,461 13 34.9% <10 NA  NA NA

323113 CommerciaBcreen Printing 53 $19,480  (13) -19.3% 36 $20,884 ©) -19.4% 17 $16,619  (4) -19.0%

541810 Advertising Agencies 53 $30,896 13 32.1% 21 $28,578 6 35.4% 32  $32,463 7 29.9%

e SIS LEIC AT LT 51 $30,083 NA NA 50 $30,146 50 NA <10 NA  NA NA
Metal Work Manufacturing

541410 Interior Design Services 51 $22,259 ) -12.3% <10 NA NA NA 50  $22,347 4) -6.9%

541320 ;ae';\‘/’iigipe AIEELE] 45 $18,430 9 252% 0 $0 0 NA 45  $18,430 9 25.2%

451211  Book Stores 41 $14578 (45  -52.3% 31 $13,801 (39) -55.7% <10 NA  NA NA

541420 Industrial Design Services 34 $32,961 10 40.8% 25 $36,512 4 16.0% <10 NA NA NA

sa1890 Other Services Related to 32 $17,791 <10 NA NA NA 30 $17,467 8  35.7%
Advertising

711130 Musical Groups and Artists 31 $6,402 (10)  -23.3% 0 $0 (20) -100.0% 31 $6,402 10  49.5%
Promoters of Performing Arts,

711320  Sports, and Similar Events 29 $22,659 9 442% <10 NA NA NA 21 $27,986 1 4.1%
without Facilities

541310  Architectural Services 29 $35,977 (7)  -18.8% 12 $47,879 @) -21.2% 17 $27,751  (4) -17.0%

511210  Software Publishers 28 $44,927 Q  27% 11 $63,470 NA NA 18  $33,867  (6) -23.9%
Internet Publishing and

519130 Broadcasting and Web Searc 28 $55,885 9 44.5% <10 NA NA NA 23 $50,441 4 20.5%
Portals

711190 Other Performing Arts 26 $7,078 NA NA 23 $7,239 23 NA <10 NA  NA NA
Companies
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451140
453920
541850

711310

512110

339910
511120
541922

711410

424920

511191
512120

512132

512191

512199
512210
512220

515210

541830
541840

541870

712120
712130

712190

323117
323120

337212

511130

Musical Instrument and
Supplies Stores

Art Dealers

Outdoor Advertising
Promoters of Performing Arts,
Sports, and Similar Events
with Facilities

Motion Picture and/ideo
Production

Jewelry and Silverware
Manufacturing

Periodical Publishers
Commercial Photography
Agents and Managers for
Artists, Athletes, Entertainers,
and Other Public Figures
Book, Periodical, and
Newspaper Merchant
Wholesalers

Greeting Card Publishers
Motion Picture and Video
Distribution

Drivelln Motion Picture
Theaters

Teleproduction and Other
Postproduction Services
Other Motion Picture and
Video Industries

Record Production
IntegratedRecord
Production/Distribution
Cable and Other Subscription
Programming

Media Buying Agencies
Media Representatives
Advertising Material
Distribution Services
Historical Sites

Zoos and Botanical Gardens
Nature Parks and Other
Similar Institutions

Books Printing

Support Activities for Printing
Custom Architectural
Woodwork and Millwork Ng
Book Publishers

22

21
21

20

19

19

15
14

14

13

o

OO O oo o

<10
<10

<10
<10

$30,780
$10,914
$36,356

$8,126

$25,564

$39,475
$19,511
$27,497

$18,430

$12,341

$0
$0

$0
$0

$0
$0
$0

$0

$0
$0

$0

$0
$0

$0

NA
NA

NA
NA

)

®3)
10

NA

@
5

4
(@)

NA

o

o o o

NA
NA
NA

-23.8%
-11.1%
90.6%

NA

-5.7%

32.6%
-21.3%
-7.3%

NA

9.3%

NA
NA

NA

NA

NA
NA
NA

NA

NA
NA

NA

NA
NA

NA

NA
NA

NA
NA

<10

<10

15

<10

17

<10

o

OO0 O oo o

<10
<10

<10

NA
$0
NA

$6,906

NA

$40,212
$0
$0

$0

NA

$0
$0

$0
$0

$0
$0
$0

$0

$0
$0

$0

$0
$0

$0

NA
NA

NA
$0

NA

NA

NA

NA

NA

o

oo o

NA
NA

NA
NA
NA

NA

NA

20.3%
NA
NA

NA

NA

NA
NA

NA

NA

NA
NA
NA

NA

NA
NA

NA

NA
NA

NA

NA
NA

NA
NA

15

21
13

<10

11

<10

15
14

14

12

O O OO O oo o o

N
o 5

<10

$36,148
$10,914
$29,203

NA

$18,313

NA
$19,511
$27,497

$18,430

$4,688

$0
$0

$0
$0

$0
$0
$0

$0

$0
$0

$0

$0
$0

$0

$0
NA

$0
NA

NA

NA

NA
Q)

NA

o

©o >0 o oo o

9.7%
22.9%
NA

NA

NA

NA
-20.3%

NA

6.7%

NA
NA

NA

NA

NA
NA
NA

NA

NA
NA

NA

NA
NA

NA

NA
NA

NA
NA
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511140

511199
512230
512240

512290

515120
519110
519120

541490

541820
541860
711120
712110

Region 9

Directory and Mailing List
Publishers

All Other Publishers
Music Publishers

Sound Recording Studios
Other Sound Recording
Industries

Television Broadcasting
News Syndicates
Libraries and Archives
Other Specialized Design
Services

Public Relations Agencies
Direct Mail Advertising
Dance Companies
Museums

<10

<10
<10
<10

<10

<10
<10
<10

<10

<10
<10
<10
<10

3,133

NA

NA
NA
NA

NA

NA
NA
NA

NA

NA
NA
NA
NA

$24,538

NA

NA
NA
NA

NA

NA
NA
NA

NA

NA
NA
NA
NA

212

NA

NA
NA
NA

NA

NA
NA
NA

NA

NA
NA
NA
NA

7.3%

O O OO0 O ooo o

A_A
o oo

1,614

$0 0
$0 0
$0 0
$0 0
$0 0
$0 0
$0 0
$0 0
$0 0
$0 (14)
NA NA
$0 0
NA NA
$32,041 (28)

NA

NA
NA
NA

NA

NA
NA
NA

NA

-100.0%
NA
NA
NA

-1.7%

<10

<10
<10
<10

<10

<10
<10
<10

<10

<10
<10
<10
<10

1,519

NA

NA
NA
NA

NA

NA
NA
NA

NA

NA
NA
NA
NA

$16,567

NA

NA
NA
NA

NA

NA
NA
NA

NA

NA
NA
NA
NA

241

NA

NA
NA
NA

NA

NA
NA
NA

NA

NA
NA
NA
NA

18.9%

ARTS
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Region 1(Creative Industrieorted in order of highest total jobs)
Industry Title and NAICS Total  Avg Industry Change Payroll  Avg Industry Change Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/ Industry 20102015
1099 Pay

517110 \é\’:rfii;e'ec°mm”“'°a“°”s 833 $65,773 14 1.8% 728 $53,554 42 62% 105 $150,188  (28)  -20.8%
711510 'ndependent Artists, Writers, 707 $10,197 65  10.1% <10 NA NA NA 701 $9,968 65  10.2%
and Performers
511110 Newspaper Publishers 440 $36,498  (170)  -27.8% 402 $36,984  (177)  -30.5% 38 $31,314 7 22.4%
541921  Photography Studios, Portrait 363 $17,378 19 5.6% 134 $28,190  (28) -17.4% 229 $11,062 48  26.2%
Promoters of Performing Arts,
711310  Sports, and Similar Events 353 $13,414 183  107.4% 341 $13,495 189  124.6% 12 $11,138  (6) -34.3%
with Facilities
Commercial Printing (except ) o ) o o
23111 Qo ook 278 $40,521  (222)  -44.4% 221 $43184  (222)  -50.1% 57 $30,130 1 1.0%
515112 Radio Stations 268 $33,248 28 115% 206 $38,416 4 1.9% 62 $16175 24  61.6%
512131 xggggtgﬁ\‘/‘;gheaters 248 $10,176  (76)  -23.4% 243 $10,193  (77)  -24.2% <10 NA  NA NA
323113 Commercial Screen Printing 175 $26,656 44 333% 150 $26,446 40 36.2% 26 $27,883 4 185%
323120  Support Activitiesor Printing 174 $33,521 174 NA 173 $33,632 173 NA <10 NA NA NA
515120  Television Broadcasting 168 $42,196  (70)  -29.6% 151 $45528  (78)  -34.0% 17 $11,849  NA NA
541810  Advertising Agencies 154 $55,663  (33)  -17.5% 110 $52,181  (13)  -10.8% 44 $64293  (19) -30.6%
711110 E?:ﬁ;f;ﬁ:;‘:gg“'es e 140 $29,321 63  815% 88 $40,574 47 1143% 53 $10,641 16  44.7%
611610  Fine Arts Schools 111 $6,187  (75)  -40.2% 52 $7,408  (12) -18.4% 59  $5109 (63) -51.7%
541310  Architectural Services 109 $54,622  (17) -13.8% 94 $58,785  (19)  -17.0% 16 $29,847 2 11.8%
541430  Graphic Design Services 106 $28,336 28 35.9% 19 $36,709 NA NA 87  $26,532 10 12.9%
541890 gg:/‘zrni?r:‘é'ces Related to 100 $33,819  (40)  -28.3% 61 $36,092  (24)  -28.5% 40  $30334 (15 -28.0%
451211 Book Stores 92 $23595  (86)  -48.4% 75 $17,797  (70)  -48.5% 17 $49,166  (16) -48.2%
541410 Interior Design Services 80 $22,638 7) -17.8% <10 NA NA NA 71 $22,029 4 5.6%
451140 "S"l‘j;;f‘e's' neuumentand 75 $24,380  (16)  -18.0% 50 $24,284  (12)  -19.2% 24 $24580  (4) -15.3%
712110  Museums 70 $21,252 52 281.3% 68 $20,117 51 282.3% <10 NA  NA NA
Custom Architectural
337212 Woodwork and Millwork 67 $30,082  (26) -27.8% 65 $30,340  (27)  -29.4% <10 NA  NA NA
Manufacturing
711130 Musical Groups and Artists 57 $8,290 G)  -7.8% 27 $5,859  (11)  -29.5% 30  $10,485 6 27.6%
512170  MOUON Plcture and Video 53 $39,525 1 2.6% 22 $76560  (18)  -45.2% 31 $12,488 20 182.5%
Internet Publishing and
519130  Broadcasting and Web Searc 51 $26,897 28 123.1% 0 $0 0 NA 51  $26,897 29 130.5%
Portals
511210  Software Publishers 50 $59,398 28 128.7% 4 $63,097 28 212.3% <10 NA  NA NA
541850 Outdoor Advertising 45 $55,481 16 55.0% 36 $52,935 15 71.4% <10 NA  NA NA
541840 Media Representatives 45 $58,205 26 137.6% 43 $59,565 28 199.5% <10 NA  NA NA
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541320 Services 41 $16,974 (13) -23.7% <10 NA NA NA 40 $16,052 3 8.6%

511120 Periodical Publishers 39 $27,093 (41) -51.2% 19 $37,377 (38) -66.7% 21 $17,647 (4) -14.7%
Promoters of Performing Arts,

711320  Sports, and Similar Events 31 $27,609 7 26.6% <10 NA NA NA 29 $25,724 9 41.7%
without Facilities

541922 Commercial Photography 31 $21,361 9) -23.4% <10 NA NA NA 26 $22,554 3 -11.2%

515111 Radio Networks 25) $16,368 (6) -20.4% 19 $17,997 (8) -29.6% <10 NA NA NA

541860 Direct Mail Advertising 25 $36,704 NA NA 10 $33,530 NA NA 15 $38,908 NA NA
Agents and Managers for

711410  Artists, Athletes, Entertainers, 25) $12,152 4 18.7% 0 $0 0 NA 25 $12,152 4 18.7%
and Other Public Figures
Other Performing Arts

711190 . 24 $20,476 NA NA 21 $22,504 NA NA <10 NA NA NA
Companies

453920  Art Dealers 23 $10,589 (8) -24.3% <10 NA NA NA 17 $8,500 (8) -31.3%

541420 Industrial Design Services 20 $28,295 (13) -39.0% <10 NA NA NA 12 $28,811 7) -36.6%

511130 Book Publishers 16 $48,083 & 22.9% 13 $55,193 NA NA <10 NA NA NA

323117  Books Printing 15 $26,352 NA NA 13 $25,604 NA NA <10 NA NA NA

541820 Public Relations Agencies 14 $66,753 2 21.9% <10 NA NA NA 12 $69,745 1 12.2%
Book, Periodical, and

424920  Newspaper Merchant 13 $12,552 (12) -47.5% 0 $0 0 NA 13 $12,552 (12) -47.5%
Wholesalers

712130 Zoos and Botanical Gardens 10 $26,993 10 NA 10 $26,993 10 NA 0 $0 0 NA

511191 Greeting Card Publishers 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

s12120 Motion Picture and Video 0 $0 NA 0 $0 0 NA 0 $0 0 NA
Distribution

512109 Other Motion Picture and $0 NA 0 $0 0 NA 0 $0 0 NA
Video Industries

512210 Record Production 0 $0 NA 0 $0 0 NA 0 $0 NA
Integrated Record

512220 |, % ction/Distribution 0 $0 NA 0 $0 0 NA 0 $0 0 NA

STl LS R cl 0 $0 NA 0 $0 0 NA 0 $0 0 NA
Programming

519110 News Syndicates 0 $0 NA 0 $0 0 NA 0 $0 NA

sl AL EVETED 0 $0 NA 0 $0 0 NA 0 $0 NA
Distribution Services

711120 Dance Companies 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

712120 Historical Sites 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

a3z Ornamental and Architectural <10 NA NA NA <10 NA NA NA 0 $0 NA
Metal Work Manufacturing

cegmy Lo e EULIENELR <10 NA NA NA <10 NA NA NA <10 NA  NA NA
Manufacturing

asgeey  Musical Instrument <10 NA NA NA 0 $0 NA <10 NA  NA NA
Manufacturing

sy Ao e [ LS <10 NA NA NA <10 NA NA NA <10 NA  NA NA
Publishers

511199  All Other Publishers <10 NA NA NA <10 NA NA NA <10 NA NA NA




512132 Drivelln Motion Picture
Theaters

512191 Teleproductl_on and cher
Postproduction Services

512230 Music Publishers

512240 Sound Recording Studios

512290 Other S_ound Recording
Industries

519120 Libraries and Archives

541490 Othe_rSpeC|aI|zed Design
Services

541830 Media Buying Agencies

712190 N_atl_Jre Parl_<s r?md Other
Similar Institutions

Region 10

<10

<10

<10
<10

<10
<10
<10
<10
<10

5,828

NA

NA

NA
NA

NA
NA
NA
NA
NA

$32,090

NA

NA

NA
NA

NA
NA
NA
NA
NA

(219)

NA

NA

NA
NA

NA
NA
NA
NA
NA

-3.6%
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<10

o OO o

<10

<10
<10

3,767

NA

$0

$0
$0

$0
NA
$0
NA
NA

$36,275

NA

o OO o

NA
(13)
NA
NA

(291)

NA

NA

NA
NA

NA
NA
-100.0%
NA
NA

-71.2%

<10

<10

<10
<10

<10
<10
<10
<10

0

2,061

NA

NA

NA
NA

NA
NA
NA
NA
$0
$24,444

NA

NA

NA
NA

NA
NA
NA
NA

71

NA

NA

NA
NA

NA
NA
NA
NA
NA

3.6%
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Region 1Zreativelndustriegsorted in order of highest total jobs)
Industry Title and NAICS Total  Avg Industry Change Payroll  Avg Industry Change Self Avg Change
Jobs Wage 20102015 Jobs Wage 20102015 employed/ Industry 20102015
1099 Pay

oy SOTIEIEEN P (Gt e $44,452 141 10.7% 1,420 $44,609 158  12.5% 36  $38,200 (17) -32.3%
Screen and Books)

711510  INdependent Artists, Witers, 718 $11,972 115 19.1% 13 $44,149 @) -20.1% 705  $11,363 118 20.2%
and Performers

517110 ‘éva'lrrfi‘i;e'e”mm“”'ca“ons 254 $65997  (77)  -23.3% 161 $58,705  (71)  -30.5% 93 $78643 (1) 6.7%

511110 Newspaper Publishers 200 $27,145 (50)  -20.1% 182 $28,310 (36)  -16.5% 17 $14973  (14) -45.0%

541921 Photography Studios, Portrait 182 $8,978 (4) -2.3% & $20,793 (50) -58.9% 147 $6,187 46 44.8%

512131 iotion Picture Theaters 155 $10,454 @ 27% 150 $10,532 @ 2.9% <10 NA  NA NA
(except Drivens)

g LS S EES S 137 $10,802 17 142% 113 $9,703 9 8.4% 25  $15,843 8  51.1%
Dinner Theaters

541860 Direct Mail Advertising 110 $46,616 (14) -11.4% 105 $47,082 (17) -13.9% <10 NA NA NA

541430  Graphic Design Services 97 $29,275 ) -1.6% <10 NA NA NA 90  $28,727 10 12.7%

611610  Fine Arts Schools 94 $7,753 (52)  -35.8% <10 NA NA NA 91  $7,045 (51) -35.8%

451211 Book Stores 77 $16,895 (53)  -40.6% 60 $13,155 (56)  -48.2% 17 $30,255 3 241%

515112 Radio Stations 76 $55,938 3 3.5% 56 $23,324 6  12.8% 21 $143943  (4) -15.3%

541310  Architectural Services 73 $60,176 (29) -28.6% 56 $72,076 (25)  -31.0% 17 $19,930  (4) -19.0%

323113 Commercial Screen Printing 72 $26,141 25 51.4% 55 $26,603 24 78.3% 17 $24,686 0 0.0%

541410  Interior Design Services 70 $22,839 (14)  -16.6% 16 $32,621 (8) -33.9% 54  $20,008 (6) -9.8%

711130  Musical Groups and Artists 60 $18,633 6  11.9% <10 NA NA NA 55  $18,214 4 8.3%

511210  Software Publishers 51 $39,106 27 113.9% 21 $62,226 NA NA 30 $22,647 14 93.8%

sa1800 Other Services Related to 51 $23,954 15 40.0% 11 $48,118 NA NA 40 $17,266 4 118%
Advertising

541320 ;2’;&22"5' AIEELE] 51 $23,188 6 -10.9% <10 NA NA NA 47 $20,999 (5)  -9.9%

541810  Advertising Agencies 48 $33,093 3) -6.0% 22 $25,181 7 44.3% 27  $39,567 (10)  -26.9%

iy DU S ETE (O 48 $21,817 2 40% 45 $22,571 @ 13% <10 NA  NA NA
Similar Institutions
Musical Instrument and } o } o ) o

451040 g U Srores 46 $27,511 (26)  -36.5% 30 $23,280 (15)  -33.7% 16 $35771 (11) -41.3%
Promoters ofPerforming Arts,

711310  Sports, and Similar Events 41 $38,832 22 115.8% <10 NA NA NA 39  $39,587 21 108.6%
with Facilities

453920  Art Dealers 36 $11,152 ©) -6.5% 0 $0 NA 36  $11,152 (1)  -3.1%
Agents and Managers for

711410 Artists, Athletes, Entertainers, 36 $10,521 (5) -12.5% 0 $0 0 NA 36  $10,521 5) -12.5%
andOther Public Figures
Promoters of Performing Arts,

711320  Sports, and Similar Events 33 $54,812 1) -2.9% <10 NA NA NA 26  $53,241 1 4.8%
without Facilities

511130 Book Publishers 30 $18,549 7 332% 12 $22,854 NA NA 18  $15818 (1)  -6.6%

e ; IPFW Community Research Institute
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511120 Periodical Publishers 28 $13,970 (13) -31.6% <10 NA NA NA 22 $12,473 4) -14.6%

coprpE TG TS T 26 $59,583 12 81.0% 25 $53,051 12 93.5% <10 NA  NA NA
Metal Work Manufacturing
Internet Publishing and

519130 BroadcastingWeb Search 26 $88,730 (5) -14.8% <10 NA NA NA 25 $85,236 (6) -17.9%
Portals

541922 Commercial Photography 24 $15,510 0 0.0% <10 NA NA NA 18  $12,902 1 3.4%

541820 Public Relations Agencies 20 $52,641 NA NA <10 NA NA NA 17 $48,195 NA NA

541850 Outdoor Advertising 19 $30,854 (6) -25.1% 0 $0 (18) -100.0% 19 $30,854 NA NA

541840 Media Representatives 18 $51,709 (2) -10.0% 18 $51,709 (2) -10.0% 0 $0 0 NA

515111 Radio Networks 17 $97,263 NA NA 10 $12,649 NA NA <10 NA NA NA

512110 Motion Picture and Video 16 $25,450 @  -19.3% <10 NA NA NA 13 $23287  (3) -18.1%
Production

511140 gggﬁ;‘r’gsnd LIS 15 $26,075 @) -17.3% <10 NA NA NA 10 $22818  (7) -40.4%
Book, Periodical, and

424920  Newspaper Merchant 15 $17,402 1 3.6% 0 $0 0 NA 15 $17,402 1 7.9%
Wholesalers

712110 Museums 11 $26,074 NA NA <10 NA NA NA <10 NA NA NA

711190  Other Performing Arts 10 $22,117 ©)  -46.4% <10 NA NA NA <10 NA  NA NA
Companies

si213 DIV Motion Pieture 10 $8560 (1)  -511% <10 NA  NA NA <10 NA  NA NA

323117  Books Printing 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

511191  Greeting Card Publishers 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

512120 Motion Picture and Video 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Distribution

Grpay AL N 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Video Industries

512210 Record Production 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Integrated Record

512220 Production/Distribution 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

515210 C2Pl€ and Other Subscription 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA
Programming

519110 News Syndicates 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

519120 Libraries and Archives 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

712130 Zoos and Botanical Gardens 0 $0 0 NA 0 $0 0 NA 0 $0 0 NA

323120  Support Activities foPrinting <10 NA NA NA 0 $0 0 NA <10 NA NA NA
Custom Architectural

337212 Woodwork and Millwork Ny <10 NA NA NA <10 NA NA NA <10 NA NA NA

asgerp Jewelry and Silverware <10 NA NA NA <10 NA NA NA <10 NA  NA NA
Manufacturing

ceenry DALEE U <10 NA NA NA 0 $0 0 NA <10 NA  NA NA
Manufacturing

511199  All Other Publishers <10 NA NA NA <10 NA NA NA <10 NA NA NA

512191 Teleproduction® Postprod. <10 NA NA NA 0 $0 0 NA <10 NA NA NA

512230 Music Publishers <10 NA NA NA 0 $0 0 NA <10 NA NA NA

e IPFW Community Research Institute
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512240
512290

515120
541420

541490
541830
541870

711120
712120

Sound Recording Studios
Other Sound Recording
Industries

Television Broadcasting
Industrial Desigiservices
Other Specialized Design
Services

Media Buying Agencies
Advertising Material
Distribution Services
Dance Companies
Historical Sites

Region 12

<10
<10

<10
<10

<10
<10
<10

<10
<10

4,627

NA
NA

NA
NA

NA
NA
NA

NA
NA

$32,549

NA
NA

NA
NA

NA
NA
NA

NA
NA

(23)

NA
NA

NA
NA

NA
NA
NA

NA
NA

-0.5%
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<10
<10

<10
<10

2,711

NA
$0

$0
NA

$0
NA
NA

NA
NA

$38,781

NA

(32)
NA

NA
NA

NA
NA

(119)

NA
NA

-100.0%
NA

NA
NA
NA

NA
NA

-4.2%

<10
<10

<10
<10

<10
<10

<10

1,916

NA
NA

NA
NA

NA
NA
$0

NA
$0
$23,731

NA
NA

NA
NA

NA

NA

NA

96

NA
NA

NA
NA

NA
NA
NA

NA
NA

5.3%
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Appendix CCreative Occupationgob Level and Change in Indiana and the Arts Regions

REATIVEOCCUPATIONSOBLEVEL CHANGE FROR010,ANDPAY BYOCCUPATION INDIANA2015

Total Avg Change in Joby Payroll Avg Change in Jobs Self Avg Change in Jobs
Creative Wage Creative Wage Employed/1099 Wage
Occupations Occupations Creative
Occupations
Q‘;‘gg:'r’;g and Promotions 516 $74474 32 6.7% 375 $81,991 20 8.3% 137 $53505 3 2.3%
Marketing Managers 4,192 $91,355 569 15.7% 3,052 $108,046 375 13.5% 1,043 $41,159 193  22.8%
Agents and Business Managers of R0 a5 A=
Artists, Performers, and Athletes 664 $36,981 (33) -4.8% 75 $87,702 (11) -13.2% 594 $30,496 (23)  -3.7%
e SRR O El 2077 $57,711 (211) -9.2% 1,073 $74200  (85) -7.4% 1,009 $40,675 (126) -11.1%
17-1012 andscape Architects 9 -2.47%0 9 -0.0% 5 -11.57
Land Archi 435 $48,139 (25) -5.4% 248 $58,250 (1)  -0.5% 184 $34,820 (23) -11.3%
Archivists 123 $46,674 3 2.8% 124 $46,674 3 2.8% 0 $0 0 NA
254012 urators g 1 -0.4% . 1 -0.4% NA
C 156 $51,416 0.4% 163  $51,416 0.4% 0 $0 0
'\C";fs:r’:/‘arfrcsh”'c'ans ik 92 $39331 (7)) -6.9% 96  $39,331 7 -6.9% 0 $0 0 NA
Librarians 2,546 $50,316 20 0.8% 2,518  $50,316 20 0.8% 0 $0 0 NA
254031 Iorary l'echnicians 5 5 .07/0 5 9 070 NA
LibraryTechnici 3278 $26,242 170 5.5% 3244  $26,242 170 5.5% 0 $0 0
AudioVisual and Multimedia 50 50
Collections Specialists 201 $44,395 (4) -17% 190  $44,436 (4) -2.0% 12 $43,734 0
Art Directors 1,684 $39,902 66  4.1% 412 $71,781 29 7.5% 1,270 $29,549 38 3.0%
27-1012 raft Artists , , .0% , 1% , , A%
Craft Arti 1,636 $11,162 93  6.0% 80  $28,821 17 27.1% 1,554 $10,254 76 5.1%
SATIER e Artists, Including Painters, 3123 $15632 191  6.5% 123 $41,341 12 10.9% 2,996 $14576 178  6.3%
Sculptors, and lllustrators
Multimedia Artists and Animators 1,341 $22,506 67 5.3% 118 $49,879 2  -1.4% 1,219 $19,888 69  6.0%
g?r';trs e REEER e e, Al 340 $23670 17  5.1% 58  $49,104 6  -9.2% 282 $18,404 23  8.7%
gg;’i‘gr‘grcs'a' anthdustrial 1,383 $52,254 181 15.0% 875 $56,243 135 17.7% 485 $45004 46  10.5%
Fashion Designers 243 $48,378 22 10.0% 62  $62,392 (4) -6.4% 178 $43,369 26  17.5%
Floral Designers 1,879 $22,534 (49) -2.5% 1,201 $24,270 (33) -2.7% 668 $19,318 (15)  -2.2%
Graphic Designers 6,292 $37,841 257 4.3% 3,157 $41,325 112 3.6% 3,086 $34,214 145  4.9%
Interior Designers 1,970 $43,836 57 3.0% 652  $53,829 29 45% 1,307 $38,782 28 2.2%
\'\/"Vier:g';svnﬁ'r?rir?;z'ayemd 2,583 $26,400 218 9.2% 2,095 $27,836 167  8.5% 452 $19,772 52 13.0%
Set and Exhibit Designers 225 $35,512 7 3.4% 90  $41,901 3 36% 136 $31,310 4 3.3%
Designers, All Other 135 $38,523 11  8.6% 47  $44,514 4 9.9% 85 $35,163 6 7.9%
Actors 1,323 $25,887 114 9.4% 364  $28,737 29  8.9% 965 $24,805 85 9.6%
Producers and Directors 1,366 $48,418 53 4.1% 757  $60,011 0 0.0% 608 $33,798 53 9.6%
Dancers 554 $29,303 (30) -5.1% 219  $26,677 (15) -6.8% 343 $31,016 (14)  -4.0%
Choreographers 105 $35522  (4) -3.9% 45  $37,688 7 165% 55 $33,728 (11) -16.9%
Music Directors and Composers 2418 $41548 110 4.8% 1657  $50,835 @)  -02% 747 $20686 114  17.9%
4 6
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27-2042

27-3011
27-3021
27-3022
27-3031
27-3041
27-3042
27-3043
27-3091

27-3099

27-4011

27-4012
27-4013

27-4014

N
©
©

A
o
@
=3

w
N

Indiana Creative Occupation Level, Change ang
Pay

4
e

INOIANA, AT S
o L P = i 2 1

Musicians andingers
Entertainers and Performers,
Sports and Related Worke&sO
Radio andrelevision Announcers
Broadcast News Analysts
Reporters and Correspondents
Public Relations Specialists
Editors

Technical Writers

Writers and Authors
Interpreters and Translators
Media and Communication
Workers, All Other

Audio and Video Equipment
Technicians

Broadcast Technicians

Radio Operators

SoundEngineering Technicians

Photographers

Camera Operators, Television,
Video, and MotiorPicture

Film and Video Editors

Media and Communication
Equipment Workers, All Other

"

7,918
1,859

1,034

191
1,303
4,232
2,988

868
6,410
4,306

539

1,411

565
36

239
12,682
448
390
182

90,482

$35,314
$29,223

$30,491
$64,951
$35,555
$54,144
$45,019
$65,363
$28,932
$33,830

$36,780

$35,001

$30,609
$37,459

$45,199
$22,858
$33,924
$39,310
$54,064

$37,027

819 11.5%
189 11.3%
56 5.7%

(115) -8.1%

89 2.1%
150  5.3%
39 47%
907 16.5%
(95) -2.2%
106 24.4%
9% 7.3%
15 2.7%
19 85%
457  3.7%
71 18.7%
89 29.5%
14 8.3%
4,799  5.6%

2,587
169

685
141
817
3,778
1,503
601
581
776

347

1,134

498
35

98
1,128
228
112
124

38,515
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$55,586
$36,755

$32,244
$72,044
$41,039
$54,161
$53,416
$60,641
$48,557
$43,025

$38,025

$35,755

$30,935
$37,634

$50,299
$29,450
$38,602
$41,624
$58,236

$50,185

$55,586
$36,755

$32,244
$72,044
$41,039
$54,161
$53,416
$60,641
$48,557
$43,025

$38,025

$35,755

$30,935
$37,634

$50,299
$29,450
$38,602
$41,624
$58,236

946

0.3%
3.4%

0.8%
-1.3%
-15.0%
4.6%
0.7%
11.3%
2.4%
14.2%

12.8%

5.9%

-0.6%
-1.1%

-5.2%
-24.4%
1.5%
-3.5%
-4.6%

2.5%

IPFW Community Research Institute

5,313
1,688

358
53
521
416
1,489
247
5,826
3,502

186

259

72
<10

140
11,614
221
279
56

51,657

$25,340
$28,469

$27,029
$45,404
$26,753
$53,990
$36,346
$76,859
$26,962
$31,769

$34,370

$31,614

$28,347
NA

$41,502
$22,214
$28,978
$38,357
$44,606

$27,135

810
184
51
23
(78)
140
(24)
893

(196)

66

32

18
NA

24
802
67
93
20

3,853

18.0%
12.2%

16.6%
2.8%
4.6%

15.7%

10.3%

-8.9%

18.1%

-5.3%

54.5%

13.9%

33.1%
NA

20.9%

7.4%
43.7%
49.9%
56.2%

8.1%
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Region Lreative OccupationdoblLevel, Change from 201&ndPay by Occupation

Change in Jobs

11-2011

11-2021

131011

17-1011

17-1012
254011
254012

254013

254021
254031

259011
27-1011
27-1012

27-1013

27-1014

27-1019

27-1021

27-1022
27-1023
27-1024
27-1025

27-1026

27-1027
27-1029
27-2011
27-2012
27-2031
27-2032

R

nEAaa sa1E

Advertising and Promotions
Managers

Marketing Managers
Agents and Business
Managers of Artists,
Performers, and Athletes
Architects, Except Landscap
and Naval

Landscape Architects
Archivists

Curators

Museum Technicians and
Conservators

Librarians

Library Technicians
Audio-Visual and Multimedia
Collections Specialists

Art Directors

Craft Artists

Fine Atrtists, Including
Painters, Sculptors, and
lllustrators

Multimedia Artistsand
Animators

Artists and Related Workers
All Other

Commercial and Industrial
Designers

Fashion Designers

Floral Designers

Graphic Designers

Interior Designers
Merchandise Displayers and
Window Trimmers

Set and Exhibit Designers
Designers, All Other

Actors

Producers and Directors
Dancers

Choreographers

Total
Creative

Occupations

59
265

64

136

31
<10
<10

<10

286
316

10
130
144

273

121

33

69

25
243
481
142

276

24
13
114
99
46
17

Avg
Wage

$56,160
$70,458

$34,328

$50,604

$43,701
NA
NA

NA

$46,097
$23,948

$44,613
$32,302
$10,352

$14,300

$20,576
$20,988

$44,323

$45,674
$24,051
$37,103
$38,788

$23,903

$31,167
$40,000
$27,051
$39,196
$35,244
$33,011

4
34

(@)

(25

(4)
NA
NA

2

0
®)
(®)

(11

21
0

(RS

6
(@)
2

6.9%
14.7%

-1.3%

-15.3%

-11.1%
NA
NA

NA
-0.7%
-0.7%
-6.4%

0.1%
5.6%

4.7%

4.1%

8.0%

3.1%

0
-2.0%
-1.6%
-1.2%

8.4%

0
8.4%
0.9%
6.3%

-1.7%
14.0%

Payroll
Creative
Occupations

42
166

<10

35

13
<10
<10

<10

286
316

<10
13
<10

<10

<10
<10

28

<10
178
190

26

225

11
<10
28
39
<10
12

Avg
Wage

$60,296
$89,593

NA

$80,868

$57,022
NA
NA

NA

$46,097
$23,948

NA
$64,179
NA

NA

NA
NA

$45,318

NA
$24,367
$41,983
$36,858

$25,022

$32,664
NA
$39,664
$49,824
NA
$33,459

Change in Jobs

14

NA

A7)

@
NA
NA

NA

@)
@)

NA

(4)
NA

NA

NA

NA

©)
NA
(22)
(10)
13

@)
NA
(4)

2
NA
NA

2.1%
9.3%

NA

-32.6%

-14.6%
NA
NA

NA
-0.7%
-0.7%

NA

-22.3%
NA

NA

NA

NA

-0.1%

NA
2.9%
-10.3%
-28.6%

6.2%

-71.5%
NA
-12.2%
6.7%
NA
NA

Self
Employed/1099
Creative
Occupations

17
99

56

100

OO0 O oo

<10

137

266

112

26

41

18
65
291
116

51

13
<10
86
60
41
<10

IPFW Community Research Institute

Avg
Wage

$46,225
$39,063

$28,403

$40,286

$34,550
$0
$0

$0
$0
$0
NA

$28,800
$9,529

$13,786

$18,740
$17,812

$43,673

$42,519
$23,198
$33,896
$39,221

$19,091

$29,860
NA
$22,920
$32,604
$36,010
NA

Change in Jobs

20

®)

@)
@)

oo o o

NA

IS

2

2
(10)
14
@
8

0
NA
5
3
0
NA

20.6%
25.1%

-8.0%

-6.9%

-8.4%
NA
NA

NA

NA
NA

NA
3.4%
3.5%

4.7%

3.9%

11.1%

5.3%

10.1%
-13.2%
5.2%
-0.5%

19.2%

NA
6.0%
6.1%
1.2%

NA
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Music Directors and 227 $35627 12 5.4% 159 $42,723 2 16% 68 $19,015 9 15.6%
Composers

Musicians and Singers 792  $29,701 111  16.3% 314 $38,911 51  19.4% 478  $23,656 60 14.4%
Entertainers& Performers,

Sport& Related Workers, Al 178  $27,917 19  11.6% <10 NA NA NA 170  $27,739 19 12.4%
Other

Radio and Television 78 $27,336 10  14.6% 44 $28,433 6  15.4% 34  $25948 4 13.7%
Announcers

Broadcast News Analysts 23 $54,300 3 143% 18 $57,524 3 19.7% <10 NA NA NA

Reporters and 108  $29,130  (11)  -9.4% 54 $31595 (15) -22.2% 54  $26,467 4 8.3%
Correspondents

Public Relations Specialists 381  $41,009 2 0.5% 328  $40,109 3 0.8% 53  $46,452 (@) -1.7%

Editors 236 $34,711  (10)  -4.0% 60 $39,071  (34) -35.9% 176  $33,158 24 15.7%

Technical Writers 52  $59,041 1 -23% 30 $47,509 1 5.3% 23 $73,731 3) -10.7%

Writers and Authors 571  $26,704 76  15.4% 29 $46,796 (3 -85% 542  $25,646 79 17.0%

Interpreters and Translators 403 $32,186 4  -11% 74  $30,498 7 11.0% 329 $32,554 12) -3.5%

Media and Communication 73 $27,928 11 18.1% 53  $26,661 5 9.4% 19  $31,487 7 51.2%
Workers, All Other

ﬁ:gﬁ%ﬁ?:n\s/'d“ Equipment 94  $31,462 2 17% 67 $32,476  (2)  -2.4% 27  $28,919 3 13.6%

Broadcast Technicians 35 $26,493 7 25.7% 27  $26,129 5  24.0% <10 NA NA NA

Radio Operators <10 NA NA NA <10 NA NA NA 0 $0 0 NA

SEUTE EEETTE 31 $36,657 6  24.6% 15 $37,155 2 13.7% 16  $36,203 4 36.2%
Technicians

Photographers 1,174 $22,772 62  5.6% 86 $24,507 (30) -25.6% 1,088 $22,621 92 9.2%
Camera Operators,

Television, Video, and 28  $29,642 7 30.7% <10 NA NA NA 22  $28,050 6 36.6%
Motion Picture

Film and Vide&ditors 30 $37,220 8  35.8% <10 NA NA NA 27 $37,532 7 38.4%
Media and Communication

Equipment Workers, All 16  $48,339 2 12.4% <10 NA NA NA <10 NA NA NA
Other

7,974 $31,644 349 4.6% 3,084 $39540 (17) -0.5% 4,800 $26,711 366 8.1%

Change and Pay

(¢

IPFW Community Research Institute
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Region ZLreative OccupationdoblLevel, Changieom 201Q and Pay by Occupation

Total Avg Change in Jobs Payroll Avg Change in Jobs Self Avg Change in Jobs
Creative Wage Creative Wage Employed/1099 Wage
Occupations Occupations Creative
Occupations
11-2011 'Sf’c‘)’;g'tf;% ";:;‘:nagers 30 $72,186 2  -5.0% 19  $80,196 @ -3.6% 12 $59,523 (1) -7.2%
NEPIZAB  Marketing Managers 449  $96,084 82 22.4% 353 $112,045 63 21.6% 95  $38,249 19 25.5%
Agents and Business
(ESI0IER  Managers of Artists, 54  $30,058 (1) -1.2% <10 NA NA NA 51  $26,999 0 0
Performers, Athletes
NSTUTR /\chitects, Except 218 $53,005  (14)  -6.1% 132 $64,297 ™ 5.2% 86 $36123 (1) -7.5%
Landscape and Naval
ZTGP Landscape Architects 46 $41,949 1) -1.2% 31 $47,550 1 3.0% 16 $31,317 (1)  -8.4%
P Archivists 11  $46,800 1 7.7% 11  $46,800 1 7.7% 0 $0 0 NA
vz Curators <10 NA NA NA <10 NA NA NA 0 $0 0 NA
ZUEY useum Technicians 13 $35,226 (1) 55% 13 $35226 (1)  -55% 0 $0 o MA
andConservators
254021 [WEIVENERD 302 $55,132 12 42% 302  $55,132 12 4.2% 0 $0 0 NA
PRk Library Technicians 486  $28,062 15 3.2% 486  $28,062 15 3.2% 0 $0 0 NA
Audio-Visual and
Pl Multimedia 15 $43,185 0 0 14 $43,707 0 1.0% <10 NA NA NA
Collections Specialists
2y B  Art Directors 143  $33,069 4 3.2% 21 $66,413 (2) -4.3% 122 $27,220 5 4.7%
gl Craft Artists 148 $10,347 12 9.0% <10 NA NA NA 139 $9,400 10 8.1%
Fine Artists, Including
okl Painters, Sculptors, 279  $14,090 26 10.2% <10 NA NA NA 270 $13,182 27 11.0%

and lllustrators

PYaTGrg 'ulimedia Artists 123 $20,932 5  45% 13 $45,989 ©) -3.6% 111  $18,195 6  55%
and Animators

Artists and Related o o
27-1019 Workers, All Other 32 $21,133 2 6.9% <10 NA NA NA 27  $16,966 2 9.4%

Commercial and

27-1021 - . 271  $52,713 57 26.4% 214  $55,465 49 29.9% 57 $42,636 7 14.7%
Industrial Designers

7l Fashion Designers 30 $42,945 8 34.0% <10 NA NA NA 23 $39,234 7  45.6%

plrEl| Floral Designers 134 $21,547 (22) -14.2% 63  $24,240 (16) -20.4% 70 $18,810 (6) -7.8%

e 228 Graphic Designers 725 $36,653 29 4.2% 422 $39,500 14 3.4% 302 $32,641 15 5.3%

P Interior Designers 222 $43,162 32 17.2% 96  $51,863 23 32.2% 125 $36,512 9 7.7%
Merchandise

olPs Displayers and 240 $26,199 8 3.4% 201  $27,801 6 3.0% 39 $18,218 2 5.2%

Window Trimmers
gl Sotand Exhibit 17 $32,155 1 -61% <10 NA NA NA 12 $29,133 0 NA

Designers
FIETZ DesignersAll Other 15  $35,143 2 17.1% <10 NA NA NA <10 NA  NA NA

Pk Actors 100 $24,636 9 9.5% 17  $34,334 3) -12.8% 83  $22,669 11 15.6%

* EABEE0EREE R EAEa
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Producers and

Directore 128  $40,429 67  $46,842 @) 5.7% 61 $33,119 4 6.9%
Dancers 43 $30,501 2 4.6% 14 $34,276 1 11.5% 29 $28,572 0 NA
Choreographers <10 NA NA NA <10 NA NA NA <10 NA NA NA
g";’rsn';g:gmrs e 218  $41,900 9 42% 152 $51,492 ©) -3.4% 66 $19,812 14  27.1%
Musicians and Singers 696 $37,164 83 13.5% 240  $63,820 (10) -4.1% 456 $23,130 93  25.7%
Entertainers&
ZELEN  Performers, Sport& 169  $26,511 20 13.7% 22 $33,537 2 7.6% 147  $25,436 19  14.7%
Related Workers A.O.
iﬁg:}"uﬁggge'e"'s"’” 102 $26,271 5 47% 68  $26,031 2 2.5% 35  $26,743 3 9.2%
i;g?}?;‘;ﬂ News 24 $61,195 1 45% 19 $65,791 1 7.4% <10 NA  NA NA
Eﬁfrzrstsfnﬁzgts 148 $33,041 (20) -11.7% 102 $36,371 (20) -16.1% 46  $25113 0 0.0%
z;ggfaﬁs‘i's""t'ons 285 $54,741 @  -11% 252 $53,954 9 3.9% 33 $60,513  (13) -27.7%
Editors 223 $39,492 (5)  -2.0% 90  $48,124 (16) -15.4% 133 $33,509 12 9.7%
Technical Writers 48  $62,985 1 1.7% 27  $53,035 2 8.6% 21 $74,885 (1)  -5.9%
Writers and Authors 555  $26,327 88  18.8% 56  $45,048 4) -6.7% 498  $24,209 92 22.6%
'T”rt:r:g'lr:ttg: a 370  $33,499 @7  6.8% 89  $40,832 11 14.8% 282 $31,304  (39) -12.0%
Media and
Py Communication 46  $38,171 5  12.7% 29  $41,501 NA NA 17 $32,296 5 49.1%
Workers, AlOther
’é:g:gniggt\#giﬁs 154  $33,525 2 12% 127 $33,870 ®) 2.1% 26 $31,772 4 20.6%
Broadcast Technicians 70  $30,568 4 5.4% 62  $30,865 3 4.7% <10 NA NA NA
Radio Operators <10 NA NA NA <10 NA NA NA 0 $0 0 NA
fg“:‘;‘:ig;‘gé“ee"”g 26 $46,051 6  29.6% <10 NA NA NA 17 $44,566 7 62.0%
Photographers 1,026 $22,922 7 -07% 86  $34,093 (16) -16.0% 941  $21,867 9  1.0%
Camera Operators,
7- Television, Video, and 37 $32,337 5 16.4% 16  $38,272 1 4.1% 21 $27,628 5 28.0%
Motion Picture
Film and Video Editors 33 $38,201 7 26.9% <10 NA NA NA 26 $36,411 7 357%
Media &Communi-
el cation Equipment 15 $51,913 1 8.8% <10 NA NA NA <10 NA NA NA
Workers,A.O.
f:\%?”cf;ﬁgte“’:ngf:}f’a“o” 8,543 $37,051 440 5.4% 4012 $49.839 108 2.8% 4531 $25782 332 7.9%

IPFW Community Research Institute
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Region Lreative OccupationdoblLevel, Change from 201&nd Pay by Occupation

Change in Jobs

11-2011

11-2021

131011

17-1011

17-1012
254011
254012

254013
254021
254031

259011

27-1011
27-1012

27-1013

27-1014

27-1019

27-1021

27-1022
27-1023
27-1024
27-1025

27-1026

27-1027

27-1029
27-2011

* EAHEE0EEREREEAEE
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Advertising& Pro-
motions Managers
Marketing Managers
Agents and Business
Managers of Artists,
Performers, Athletes
Architects, Except
Landscape and Naval
Landscape Architects
Archivists

Curators

Museum Technicians
and Conservators
Librarians

Library Technicians
Audio-Visual and
Multimedia
Collections Specialists
Art Directors
CraftArtists

Fine Artists, Including
Painters, Sculptors,
and lllustrators
Multimedia Artists and
Animators

Artists and Related
Workers, All Other
Commercial and
Industrial Designers
Fashion Designers
Floral Designers
Graphic Designers
Interior Designers
Merchandise
Displayers and
Window Trimmers
Set and Exhibit
Designers

Designers, All Other
Actors

»
»
ARTS

uMiren

Total
Creative
Occupations

56
404

61

214

47
14
18

<10
243
317

13

197
171

333

138
40

162

30
203
806
232

267

20

16
110

Avg
Wage

$63,729
$80,643

$30,036

$57,181

$42,210
$46,335
$42,402

NA
$48,571
$27,212
$44,732

$38,135
$10,013

$15,477

$20,445
$22,160

$45,966

$46,558
$22,150
$35,441
$37,197

$24,902

$33,155

$34,339
$24,595

1
38

©)

O Rk R

NA

w

25

(26)
60
22

12

1.4%
10.3%

-13.2%

0.4%

2.0%
6.9%
NA

NA
1.1%
2.9%

NA

2.4%
5.6%

6.6%

2.3%

7.1%

18.5%

4.3%
-11.5%
8.0%
10.5%

4.6%

4.5%

10.5%
4.3%

Payroll
Creative
Occupations

43
294

<10

116

28
14
18

<10
243
317

12

58
<10

17

10
<10

102

<10
99
470
89

222

<10

<10
13

IPFW Community Research Institute

Avg
Wage

$68,867
$96,473

NA

$75,214

$48,792
$46,335
$42,402

NA
$48,571
$27,212
$45,266

$63,060
NA

$46,227

NA
NA

$47,996

NA
$25,533
$38,697
$45,851

$26,325

NA

NA
$33,672

Change in Jobs

16

NA

11

NA

@
NA

17

NA
(22)
36
13

10

NA

NA
@)

2.3%
5.8%

NA

10.2%

10.6%
6.9%
NA

NA
1.1%
2.9%

NA

NA
NA

42.6%

-12.9%

NA

20.4%

NA
-18.4%
8.3%
16.9%

4.5%

NA

NA
-16.8%

Self
Employed/1099
Creative
Occupations

13
110

58

98

OO0 O oo

<10

139
167

316

128

33

60

21
104
336
144

45

14

<10
96

Avg
Wage

$46,643
$38,602

$27,811

$36,885

$32,423
$0
$0

$0
$0
$0
NA

$27,668
$9,717

$13,902

$18,550
$17,875

$42,699

$45,071
$18,703
$30,905
$31,912

$18,079

$31,201

NA
$23,362

Change in Jobs

21
4)

(10)
(@)

oo o o

NA

()
24

NA

NA
24.2%

-6.6%

-9.2%

-9.1%
NA
NA

NA
NA
NA
NA

3.6%
5.2%

5.2%

3.8%

9.9%

15.4%

9.4%
-3.8%
7.7%
6.9%

4.9%

4.0%

NA
8.1%








































































